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Boston  is 


Have  you  seen  The  Globe  today? 


Paul  Reveres  House 
in  Boston  is  still  here. 
So  is  the  Old  North 
Church  from  which 
the  signal  was  given 
that  sent  Revere  on 
his  famous  ride.  A  lot 
of  history  was  made 
in  this  town.  Most  of 
the  places  involved 
are  stilHiere. 


The  Charles  River  is  Boston’s  most 
popular  playground.  There  are  probably 
more  people  per  gallon  rowing  on  it, 
skulling  on  it,  sailing  on  it  and  paddling  . 
on  it  on  any  given  day  than  on  iilmost  / 
any  other  river  in  America.  \ 


When  it  comes  to  chutzpah, 
hardly  anyone  has  ever  matched 
James  Michael  Curley. 
Sometime-millionaire, 
sometime-govenior,  all-time 
politician.  1  le  even  ran  for  mayor 
once  while  sen  ing  a  sentence 
in  jail.  .And  got  elected. 


If  you’re  in  Boston  and  you  want  to  go  to 
Palenno  or  Naples,  you  go  north.  To 
Boston’s  North  End.  On  Saint  Cecilia’s 
day,  there’s  no  place  like  it  in  the  world. 


1 


125,467 


83,123  >.. 

7S#^35  -#*• 

75,o8i^*'^<»......^i;':>s::r«^^^ 

'’~^^.0>'' 


...  ^TlO»— 

vEXPBBSSeWOlVfJ...**''^  77,027 


1950 


1976 


No  Other  San  Antonio  Newspaper 
Can  Make  That  Statement. 


San  Antonio's  population  started  on  its  upward  path  in  1950, 
and  hasn't  stopped  yet.  More  than  a  million  people 
now  live  in  the  dynamic  and  still  growing  metro  area 
which  has  increased  by  85  per  cent  since  1950. 

Only  one  daily  newspaper  has  kept  pace.  The  Light.  The 
chart  above,  based  on  ABC  Publisher's  Statements 
9-30-76  vs,  9-30-50,  shows  dramatically  what  has  happened. 

In  1950,  all  three  daily  newspapers  were  about  equal  in 
circulation.  As  the  area  grew.  The  Light,  through  responsible 


journalism  and  community  service,  became  the  choice  of 
more  and  more  San  Antonians.  Now  The  Light  sells  almost 
46,000  more  copies  than  the  Express  and  over  48,000  more 
copies  than  the  News  every  single  weekday. 

Even  on  Sunday,  when  the  other  two  newspapers  combine 
forces  and  features.  The  Light  leads  the  Express-News 
with  San  Antonians  by  more  than  15,000  copies. 

Leadership  and  acceptance  of  The  Light  by  San  Antonians 
both  daily  and  Sunday  is  not  just  a  fact.  It's  a  tradition. 


Growing  With  San  Antonio  For  Over  25  Years. 

San  Antonio  Light 

MHSI  IN  XAS  COMMUNliy  S*HVICI 


Gannett  1976  Additions 


New  Kensington-Tarentum,  Pa. 
Santa  Fe,  N.  Mex. 

Richmond,  Ind. 

Tucson,  Ariz. 

Pending  Acquisitions 
Springfield,  Mo. 

Muskogee,  Okla. 

Shreveport,  La. 

Monroe,  La. 


Stockton,  Calif. 
Salinas,  Calif. 
Visalia,  Calif. 

Fort  Collins,  Colo. 
Iowa  City,  Iowa 
Little  Falls,  Minn. 
St.  Cloud,  Minn. 
Fremont,  Neb. 
Reno,  Nevada 
Poughkeepsie,  N.Y. 
Chillicothe,  Ohio 
Sioux  Falls,  S.D. 


Gannett 
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WE  PUT 
AOVERTISINC 
CLAIMS 
TO 
THE 
TEST 


Does  Wizard  Rose  Air  Freshener  smell  so 
much  like  a  rose  you  can't  tell  the  difference, 
as  a  television  commercial  implies?  Not  when 
our  blindfolded  panel  tried  it! 

Does  Woolite  Upholstery  Cleaner  foam  dirty 
furniture  "clean  and  bright"  as  newspaper 
advertisements  picture  it?  When  we  tried  it, 
our  dirty  chair  was  cleaner,  but  it  wasn't 
bright  like  the  one  in  the  ad. 

Do  Contac  pills  really  contain  over  600  tiny 
cold-fighting  granules.  Yep!  We  counted 
them.  Will  Clorox  bleach  out  kitchen  sink 
stains  in  four  seconds?  In  our  test,  tough 
stains  disappeared  in  three  seconds. 

Every  week,  St.  Petersburg  Times  consumer 
writer  Carolyn  Nolte-Watts  duplicates  as 
closely  as  possible  tests  depicted  in  adver- 
tisemer-ts.  She  reports  the  results.  Names  the 
names,  (n  moretnan  four  years,  about  40%  of 
the  products  tested  failecf  to  live  up  to  their 
advertising  claims.  Another  20%  of  the  tests 
were  inconclusive. 


"Watch  This  Space"  is  a  tough,  gutsy  series. 
Recently,  it  won  for  Carolyn  Nolte-Watts  the 
designation  of  the  nation's  best  consumer 
affairs  reporter  in  the  prestigious  University 
of  Missouri-J.C.  Penney  Awards. 

At  The  St.  Petersburg  Times  and  Evening 
Independent,  we  believe  truth  in  advertising 
serves  everyone.  Consumers  form  realistic 
expectations  of  product  performance. 
Advertisers  enjoy  the  trust  and  confidence  of 
readers.  Readers  respond  to  a  paper  which 
tells  it  like  it  is. 


It's  a  philosophy  that  wins  praise  from 
readers  .  .  .  and  a  top  prize  for  consumer 
writer  Carolyn  Nolte-Watts. 


SERVING  OUR  READERS 
.AND  OUR  ADVERTISERS 
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JANUARY 

8- 11 — Great  Lakes  Newspaper  Production  Conference,  Marc  Plaza,  Hotel 

and  Milwaukee  Convention  Center. 

9- 12 — National  Retail  Merchants  Association.  New  York  City  Hilton. 
13-15— ICMA  Circulation  Management  Seminar,  Troy  State  U.,  Troy,  Ala. 
13-15 — Virginia  Press  Association,  Omni  International,  Norfolk. 

15- 16— Texas  Newspaper  Advertising  Managers  Association,  Hilton  'nr., 

Dallas,  Texas. 

16- 19 — Northeast  Classified  Advertising  Managers  Association,  Queen 

Elizabeth  Hotel,  Montreal,  Canada. 

16-20— Newspaper  Computer  Users  Group,  Hilton  Hotel,  Baton  Rouge, 
La. 

20-22 — Arkansas  Press  Association,  Arlington  Hotel,  Hot  Springs,  Ark. 
20-22 — Arizona  Newspapers  Association,  Marriott  Hotel,  Tucson,  Ariz. 
20-22 — Kentucky  Press  Association.  Stouffer's  Inn,  Louisville,  Ky. 

20-23 — New  England  Press  Association,  Sheraton-Boston  Hotel,  Boston, 
Mass. 

23-26— International  Newspaper  Advertising  Executives,  sales  confer¬ 
ence,  Diplomat  Hotel,  Hollywood,  Florida. 

27-29— Tennessee  Press  Association  and  UT-TPA  Press  Institute,  Hyatt 
Regency,  Nashville,  Tenn. 

30-Feb.  4 — Suburban  Newspapers  of  America  Mid-Winter  Management 
Conference,  Cerromar-Dorado,  Puerto  Rico. 


FEBRUARY 

3-5 — International  Circulation  Managers  Association  Legal  Symposium, 
Sheraton  Hotel,  Dallas,  Tex. 

10-12 — Ohio  Newspapers  Association,  Sheraton-Columbus  Motor  Hotel, 
Columbus. 

12-16— Southern  Classified  Managers  Association,  Tallahassee  Hilton, 
Florida. 

17-19 — New  England  Association  of  Circulation  Executives,  Boston  Mar¬ 
riott,  Newton,  Mass. 

20-22 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

25— North  Carolina  Farm  Press,  Radio  and  Television  Institute, 
Sheraton-Crabtree  Motor  Inn,  Raleigh. 

25-27 — Mississippi  Valley  Classified  Advertising  Managers  Association 
and  National  Telephone  Supervisors,  Pick-Congress  Hotel,  Chicago, 
III. 

27-March  1 — Texas  Daily  Newspaper  Association,  Fairmount  Hotel,  Dal¬ 
las,  Tex. 

27-March  1 — New  York  State  Publishers  Association,  Marriott  Inn, 
Rochester,  N  Y. 


MARCH 

2- 4 — Newspaper  Advertising  Co-operative  Network  Seminar,  Granada 

Royale,  Phoenix,  Arizona. 

3- 4 — Hendrix  Users  Group,  Le  Downtowner  Du  Vieux  Carre,  New  Orleans, 

La. 

3-5 — Pennsylvania  Newspaper  Publishers'  Association  and  Pennsylvania 
Society  of  Newspaper  Editors  Seminar,  Sheraton-Harrisburg  Inn, 
Harrisburg,  Pa. 

6-10 — Pennsylvania  Newspaper  Publishers  Association  Foundation  Press 
Institute  Reporters  Training  Seminar,  Holiday  Inn  Town,  Harrisburg, 
Pa. 

16-19 — Government  Affairs  Conference,  National  Newspaper  Association, 
Washington,  D.C. 

18-21 — Mid-West  Circulation  Managers  Association,  Sheraton  Skyline 
East,  Tulsa,  Okla. 

21-25 — Penney-Missouri  Newspaper  Awards  Workshop,  University  of 
Missouri,  Columbia,  Missouri 

25-27 — Central  State’s  Circulation  Managers  Association,  Marriott,  Lin¬ 
colnshire,  III. 

25-27 — Northwest  Mechanical  Conference,  Radisson  South  Hotel, 
Bloomington,  Minn. 

30-Aprtl  1 — America  East  Newspaper  Production  Conference,  Hershey 
Convention  Center,  Hershey,  Pennsylvania. 
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Fqw  of  .our  readers  read  the  other  LA  metro  pap 
Sp  we  bring  you  a  nearly  exclusive  market  of 
over  1,000,000  loyal,  responsive  prospects.  And 


the  most  interesting  people 


help  you  sell  in  today’s 


Los  Angeles  Herald-Examiner 


Bert 

Bacharach 


Melvin 

Durslag 


Earl  Wilson 


Features  on  the 
best  retail  ads 
of  1976— the 


NORMA  AWARDS 

.  .  .  and  other  features  on 
newspaper  advertising  .  .  . 
in  EDITOR  &  PUBLISHER'S 


Newsbriefs 


A  nationwide  poll  of  2,500  persons  by  R.  H.  Bruskin  As¬ 
sociates,  New  Brunswick,  N.J.,  shows  that  2I%  of  the  re¬ 
spondents  feel  newspapers  are  “now  better”  then  they  were 
5  or  10  years  ago.  A  total  of  59%  believe  newspapers  are  the 
same  and  17%  say  papers  are  not  as  good  now.  By  compari¬ 
son,  52%  of  the  persons  interviewed  said  tv  programs  were 
worse  than  5  or  10  years  ago.  The  survey  rated  15  products 
and  services.  Only  newspapers,  telephone  service  and  airline 
service  were  rated  improved. 

*  4c 

Washington  (D.C.)  Star  is  exploring  the  possibility  of 
sponsoring  tbe  College  All-Star  football  game  for  charity 
next  August  in  R.  F.  Kennedy  stadium  in  Washington.  The 
Chicago  Tribune,  sponsor  since  1934,  announced  last  week 
the  game  was  being  discontinued  because  of  rising  costs.  Joe 
L.  Allbritton  then  revealed  that  talks  are  under  way  with  the 
hope  of  staging  the  summer  classic  in  the  nation's  capital. 
“The  Star  is  very  definitely  interested  in  bringing  the  All-Star 
game  to  Washington,  if  possible,”  Allbritton  said.  “As  in 
Chicago,  it  would  be  a  charity  event.” 


INAE 

NEWSPAPER 

ADVERTISING 

ISSUE 


PUBLISHED  JANUARY  22,  1977 

Deadline  for  advertising  copy  January  13 

distributed  at  the  INAE  Conference, 
Diplomat  Hotel,  Hollywood,  Fla. 

January  23-26,  1977 

Take  advantage  of  the  tim¬ 
ing  and  reader  interest  of 
this  important  issue,  read  by 
advertisers  and  agencies 
who  have  to  keep  up  to  date 
on  newspaper  advertising. 

It's  a  great  place  for  your 
linage  or  market  story. 

Make  your  space  reservation  today. 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 


North  Jersey  Press  Association  is  making  public  service  ads 
available  in  a  campaign  to  raise  funds  for  the  family  of  slain 
Arizona  Republic  reporter,  Don  Bolles.  The  fund  drive  is 
being  supervised  by  Garden  State  National  Bank,  Paramus, 
N.J.  Newspapers  wishing  to  receive  a  copy  of  the  ad  for 
participation  may  write  to  Bob  Nesoff,  NJPA  president,  at 
following  address:  Garden  State  Media  Inc.,  P.O.  Box  104, 
Oradell,  N.J.  07649. 

*  *  >i< 

New  York  Times  will  publish  the  first  issue  of  the  biweekly  Us 
magazine  on  a  national  basis  next  April.  The  magazine, 
which  was  tested  this  fall  in  10  areas,  is  aimed  at  young 
adults  and  places  heavy  emphasis  on  photo  journalism,  the 
Times  said.  It  will  be  sold  primarily  by  single  copy  for  50C  in 
supermarkets.  Sales  of  the  test  issues  projected  to  approxi¬ 
mately  830,000  copies.  Ad  rates  will  be  based  on  750,000 
circulation  guarantee  with  a  cpm  of  $5.85. 


Senate  Bill  3600,  known  as  the  Federal  Officials  Antidefa¬ 
mation  Act  of  1976,  has  a  definition  of  malice  which  poses  a 
serious  threat  to  the  press,  according  to  David  L.  Freeman, 
attorney  for  the  Greenville  (S.C.)  News-Piedmont.  The  de¬ 
finition  provides:  “  ‘Actual  Malice’  means,  with  respect  to  a 
communication,  with  knowledge  that  the  communication  is 
false,  or  with  failure  under  the  circumstances  to  undertake 
reasonable  effort  to  ascertain  whether  or  not  the  communica¬ 
tion  is  false.”  As  Freeman  interprets  it,  this  language 
“seems  clearly  to  impose  a  duty  to  investigate,”  and  in  so 
doing  the  “battle  lines  would  shift  from  whether  the  news¬ 
paper  was  guilty  of  actual  animosity  or  ill  will  to  whether  the 
newspaper  acted  reasonably  in  publishing  an  item  without 
fuller  investigation.”  “This  would,  in  essence,  lead  to  liabil¬ 
ity  based  on  negligence,”  Freeman  said,  and  put  the  press  in 
a  “well  nigh  intolerable  position  of  uncertainty  when  pub¬ 
lishing  anything.” 

ig  ifi  H/i 

Still  planning  on  coming  out  with  its  New  York  morning 
daily  newspaper  December  31,  News  World  Communica¬ 
tions,  Inc.  scheduled  a  breakfast  press  conference  January  4, 
1977,  at  the  New  York  Hilton.  Dennis  F.  Orme,  president, 
said  the  purpose  of  the  conference — which  will  include  a 
slide  presentation  and  question-answer  period — is  to  inform 
the  news  community  and  opinion  leaders  of  the  formation  of 
what  he  says  will  be  “an  important  and  different  new  daily 
newspaper  in  the  metropolitan  New  York  area.” 
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BIRMINGHAM 
IS  BULLISH  ^ 

ON  hockey! 


Times  were  when  pro  hockey  was  strictly  a 
Northern  sport  dominated  by  teams  from 
New  York,  Boston,  Montreal  and  Chicago.  But 
^|||  not  anymore!  Now  when  people  talk  hockey, 
names  like  Atlanta,  Houston,  and  Phoenix  pop  up. 
New  teams  .  .  .  growing  teams.  And  the  newest  of 
^  the  new  is  right  in  the  heart  of  the  deep  South.  The 
^  Birmingham  Bulls.  A  rock-em,  sock-em  group  of 
dedicated  skaters  who  stormed  Alabama  in  force,  and 
stole  the  hearts  of  the  people. 

We're  proud  of  the  Bulls  in  Birmingham.  And  we're  proud  of 
the  role  we  play  in  keeping  all  Alabamians  up-to-date  on 
exactly  what's  happening  in  the  world  of  hockey.  From 
the  first  face-off,  to  the  final  buzzer,  we're  there. 
Maybe  that's  why  over  364,000  people  in  the 
Jb  Birmingham  SAASA  read  the  Birmingham 
News/  ost-Herald  every  day,  and  over  392,000 
read  the  Sunday  News.*  Because  we  cover 
everything  from  sports  and  world  events,  to 
women's  news  and  politics.  Completely. 
Factually. 


*Source:  T>w  Biitningham  N«ws/Posl-H«rald  Continuing  Markot  Study 

Conductwi  by  Boldwi  &  Associotos  (Octobw  1975-Augutt  1976). 


"Alabama's  Most  Powerful  Selling  Force" 
Represented  nationally  by 
Newhouse  Newspapers  (Metro  Suburbia,  Inc.) 
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Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 

of  Circulations  I  'X.iw 
Member  American 
“  ‘  *  Newspaper 

Publishers  Association 

6  nto.  average  net  paid  June  30,  1976 — 25,009 


Television  ad  clutter 

The  television  audience  is  aware  of  the  increasing  number 
of  commercial  messages  cluttering  up  its  favorite  programs, 
but  does  it  realize  how  much  the  increase  is? 

An  analysis  of  Broadcast  Advertisers  Reports  figures 
(E&P,  Dec.  25,  page  44)  shows  a  sampling  of  262  tv  stations 
ran  an  average  of  six  more  hours  of  spot  commercials  per 
market  per  week  in  1976  than  in  1969.  The  average  number 
of  commercials  per  market  each  week  jumped  45%. 

In  the  last  year  the  average  number  of  spots  per  week  per 
market  increased  by  12%  and  the  average  total  hours 
jumped  10%. 

Of  course,  this  is  good  news  for  broadcasters  on  their  sales 
records  and  their  bottom  lines. 

For  newspapers,  it  offers  the  challenge  of  convincing 
broadcast  advertisers  they  are  getting  a  smaller  and  smal¬ 
ler  share  of  the  attention  span  of  the  average  audience  in 
the  sea  of  irritating  wall-to-wall  commercials  and  that 
newspapers  deliver  a  product  in  which  advertising  is  an 
acceptable  and  welcome  part  of  the  package. 

Circulation  shift 

The  analysis  of  Audit  Bureau  of  Circulation  figures  in  last 
week’s  issue  is  significant  because  it  indicates  the  slide  in 
total  U.S.  newspaper  circulation  has  been  stopped  and  the 
trend  is  once  again  upward. 

Although  total  evening  circulation  was  down  there  were 
gains  in  some  evening  circulation  classifications  and  the 
increases  in  the  morning  field  more  than  offset  the  evening 
loss.  Almost  twice  as  many  evening  newspapers  showed 
gains  than  showed  losses,  and  more  than  twice  as  many 
morning  papers  had  gains  than  losses.  The  increase  in  the 
Sunday  field  was  appreciable  in  all  but  the  smallest  circula¬ 
tion  group. 

This  is  an  encouraging  picture  in  a  circulation  scene  that 
has  been  dismal  for  the  last  two  years. 

Readership  of  public  notices 

Newspapers  in  many  states  have  had  to  battle  state  legis¬ 
latures  which  seem  to  believe  that  public  notice  ads,  re¬ 
quired  by  law,  are  too  expensive,  ineffective  and  a  waste  of 
money. 

An  Oregon  study,  reported  in  this  issue,  shows  public 
notice  ads,  ranging  from  notices  of  probate  to  budget  and 
election  notices,  receive  high  reader  attention  and  a  large 
majority  of  readers  find  them  informative  and  helpful  and 
believe  they  should  be  continued.  As  for  cost,  the  study 
found  that  for  the  average  county  it  was  one-tenth  of  one 
percent  of  the  operating  budget. 

Ten  percent  of  the  respondents  in  the  study  suggest  the 
tombstone  effect  should  be  eliminated  and  public  notice  ads 
should  be  in  larger  type  with  more  simplified  language. 
That’s  a  point  well  made. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  18B4.  Newspaperdom  established 
March.  1892.  the  Fourth  Estate  March  1. 1894.  Editor  & 
Publisher.  June  29.  1901:  Advertising.  January  22. 
1925 
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Letters 


FOREIGN  NEWS  APATHY 

It  is  difficult  to  follow  Hyum  K.  Kim’s 
reasoning  on  the  problems  of  newspaper 
reader-apathy  towards  foreign  news 
(E&P,  Dec.  18). 

While  granting  that  this  attitude  does 
present  a  serious  problem,  Kim’s  sugges¬ 
tion  that  a  local  angle  to  foreign  news 
events  be  found,  is  hardly  the  most  prac¬ 
ticable  solution.  Must  foreign  desk  staff 
ask  themselves  each  time  “How  can  we 
make  this  play  in  Peoria?’’  I  hardly  think 
so. 

Nor  do  Kim’s  ideas  about  bigger  head¬ 
lines  and  more  pictures  strike  any  chords 
of  hope.  Larger  headlines  will  surely 
drive  away  the  apathetic  “home-bodies’’ 
all  the  quicker,  while  pictures  cannot  be 
expected  to  convey  much  of  the  flavor  of 
anything  beyond  the  lurid  details  of,  say, 
an  international  disaster.  Will  two  pic¬ 
tures  of  a  peace  conference  instead  of 
one,  or  one  instead  of  no  picture  at  all, 
attract  the  reader?  Would  that  it  were  so, 
but  again  I  think  not. 

If  every  picture  really  was  worth  a 
thousand  words  there  would  be  no  need 
for  reporters.  The  solution  lies  I  think  at 
a  more  basic  level,  perhaps  in  early  edu¬ 
cation. 

Rather  than  indulge  himself  in  vague 
truisms  of  the  “further  investigation  is 
needed  to  identify  relevant  dimensions  of 
interest’’  Kim  would  be  better  employed 
alerting  his  colleagues  in  the  world  of 
educations  to  the  urgent  need  for  de¬ 
veloping  in  their  youngest  pupils  an  early 
interest  in  current  affairs,  both  foreign 
and  domestic,  and  the  habit  of  reading 
for  information.  Catching  ’em  young  is 
more  of  an  answer  than  giving  ’em  spuri¬ 
ous  “local”  angles  to  ponder  over  or 
bigger  pictures  to  yawn  at. 

Or  perhaps  we  should,  after  all,  de¬ 
velop  Kim’s  theories  .  .  .  and  put  all 
foreign  news  on  the  sports  pages.  After 
all,  everyone  reads  the  sports  pages. 
Don’t  they? 

Bill  Taylor 
(Taylor  is  L.S.  Correspondent  to  The 
Northern  Echo,  Darlington,  England.) 

9|c  *  ♦ 

ANYONE  KNOW? 

Are  there  other  newspapers  in  the 
country  which  regularly  publish  an  en¬ 
vironmental  column  geared  to  their  cir¬ 
culation  area? 

I  have  been  writing  one  for  about  6 
years  for  the  Doylestown  (Pa.)  Daily  In¬ 
telligencer  and  the  Bucks  County  Courier 
Times. 

Florence  Schaffhausen 
(Schaffhausen  may  be  reached  at  333  N. 
Broad  St.,  P.  O.  Box  858,  Doylestown,  Pa. 
18901.) 

EDITOR  &  PUBLISHER  for  January  1,  1977 


STUDENT  LETTERS 

We  have  been  trying  for  the  last  few 
weeks  a  little  experiment. 

We  call  it  The  Students  Write,  and  it 
centers  around  students’  letters  to  the 
editor. 

After  several  months  of  planning  with 
the  two  local  school  boards  we  finalized 
a  schedule  whereby  each  of  the  11 
schools  in  town  (elementary  through 
high  school)  would  take  it  in  turn  to  write 
letters  on  any  subject  that  concerned  or 
pleased  them.  Let  me  qualify  that 
slightly,  one  class  from  each  of  the  11 
schools  would  write  letters. 

We  run  the  feature  once  per  week  and 
the  results  have  been  encouraging  to  say 
the  least.  As  you  can  see  the  kids  have  a 
lot  to  say  on  many  different  topics. 

We  began  the  series  a  month  ago  and  it 
will  run  (allowing  for  school  holidays) 
well  into  March. 

The  feedback  so  far  has  been  most  en¬ 
couraging. 

Why  did  we  start  the  thing?  Well,  half 
the  18,000  population  of  Fort  McMurray 
is  under  18  years  of  age  and,  during  the 
two  years  we’ve  been  operating  here, 
we’ve  very  rarely  heard  from  this  huge 
“silent  majority.”  We  reasoned  they 
must  have  things  on  their  mind,  all  they 
need  is  for  someone  to  spend  the  time  to 
listen.  We’re  listening,  and  so  is  the 
town’s  administration.  One  of  the  kids’ 
biggest  complaints  has  been  the  lack  of 
bicycle  pathways  in  town.  The  town 
fathers  are  now  seriously  discussing 
ways  to  make  it  happen.  A  small 
thing, maybe,  but  it’s  important  to  a 
couple  of  hundred  of  our  young  citizens. 

We’re  pretty  excited  with  this  feature 
(not  bad  for  one  of  the  smallest — circ. 
3,800  daily,  five  a  week  broadsheet — 
papers  in  Canada!) 

Peter  Duffy 

(Duffy  is  editor  and  publisher  of  Fort 
McMurray  (Alb.)  Today.) 

♦  *  ♦ 

NEWSPAPER  AD  EDGE 

Editor  &  Publisher  of  Nov.  13  reports 
a  “discovery”  by  the  American  Associa¬ 
tion  of  Advertising  Agencies  that  con¬ 
sumers  prefer  newspaper  ads  to  other 
media.  Many  will  agree  that  it’s  obvious 
for  these  and  other  reasons: 

1.  You  can’t  ask  tv,  “What  was  that 
again?”  You  can  “ask”  a  newspaper. 

2.  You  can  read  a  newspaper  at  your 
own  speed,  but  you  can’t  read  and  see  tv 
at  your  own  speed.  There’s  no  provision 
for  individual  differences. 

3.  When  interrupted  you  can’t  get  back 
to  tv.  You  can  with  a  newspaper. 

4.  Newspaper  ads  don’t  scream  at  you 
with  high  decibel  count  accompanied  by 
a  rock  band  which  competes,  often  suc¬ 
cessfully,  with  the  human  voice. 

5.  There’s  no  “dramatic”  dropping  of 
voices  approaching  the  inaudible  in 


newspapers.  There  is  no  inane  babbling 
or  precise  monotone,  slowly  enunciated 
like  a  metronome  in  a  newspaper. 

6.  It’s  easier  to  shift  one’s  eyes  on  a 
newspaper  than  to  try  to  shift  the  eyes 
and  the  ears  on  tv. 

7.  Newspapers  present  a  choice  of  ad 
reading  and  do  not  insert  ads  between 
news  paragraphs. 

8.  Newspapers  give  infinitely  more 
news  in  depth  than  is  possible  on  tv. 

R.  Randolph  Karch 

Dunedin,  Fla. 

if.  i/i  i/i 

EDUCATION  NEWS 

Three  years  ago  at  a  national  meeting 
of  the  American  College  Public  Rela¬ 
tions  Association,  we  were  told  by  an 
education  writer  from  a  major  national 
magazine  that  many  editors  had  decided 
that  education  stories  lacked  public  in¬ 
terest  and,  therefore,  eduction  writers 
and  editors  were  being  reassigned  or 
given  other  duties.  The  reason:  aca¬ 
demicians  were  no  longer  interested  in 
social/political  questions  but  were  only 
interested  in  tenure  and  salary  increases. 

Perhaps  the  excitement  has  gone  out 
of  the  world  of  education — students  are 
not  burning  buildings  and  are  not  being 
shot — but  Mr.  Hechinger  (E&P  Dec.  II, 
1976)  is  absolutely  correct  when  he  says 
”...  those  who  write  education  off  as  a 
m^'Uer  of  low  public  priority  are  dead 
V  ong.” 

Wiiat  such  persons  fail  to  understand 
is  that  there’s  a  quiet  revolution  going  on 
within  the  halls  of  academia.  The  class¬ 
room  is  being  opened  up  to  “non-tradi- 
tional  students,”  i.e.  people  beyond  the 
traditional  age  of  college  students  (and 
this  is  not  just  a  trick  by  enterprising 
admissions  officers  seeking  to  fill  class¬ 
rooms);  the  electronic  revolution  has 
brought  about  important  changes  in  teach¬ 
ing  techniques;  there  is  a  hard-fought 
battle  to  maintain  or  regain  acceptable 
academic  standards,  a  battle  which  re¬ 
veals  much  about  our  society  and  its 
values  and  expectations;  and  many  in¬ 
volved  in  the  traditional  liberal  arts 
education,  finding  themselves  “against 
the  wall,”  are  responding  creatively. 

One  problem  certainly  lies  with  some 
college  publicists  who  see  academic 
news  as  simply  hometown  stories  on  the 
Dean’s  List  students  or  stories  on  the 
opening  of  new  buildings.  They  know 
there’s  much  more  below  the  surface 
which  touches  on  public  issues  currently 
being  debated. 

If  one  is  searching  for  indicators  of 
what  our  society  might  be  like  in  the 
next  generation,  attention  must  be  fo¬ 
cused  on  the  new  and  old  halls  of 
academia.  The  surface  calm  there,  in 
this  case,  is  dangerously  deceptive. 

Edwin  L.  Dooley 
(Lt.  Col.  Dooley  is  public  information 
officer  for  Virginia  Military  Institute, 
Lexington,  Va.) 
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MORNING  CIRCULATION 


Every  morning,  the  Herald 
sells  over  312,000  newspapers. 
The  Globe  sells  only  around 
291,000. 

Not  only  that,  the  Herald 
won  more  journalism  awards 

THE  M0»H,HG  tliis  yBBr  thap  BHy  Other 

HERALo  GLOBE  papor,  locluding  tho  biggost 
one  of  all,  the  Pulitzer  Prize. 


Add  to  that  the  fact  that  the  Herald  has  hired 
more  new  staff  in  the  past  year  than  any  paper  in 
America  and  you  begin  to  get  the  picture. 

The  Herald  is  No.  1  in  more  ways  than  one. 


That’s  right.  The  Herald 
*1  in  the  morning. 


Source:  ABC  Publishers'  Statements,  for  6  months  ending  September  30, 1976. 


p .  m 

k  ^  ^  - 

1 

^  1 

Who  peddles  more  morning  papers 
than  an^ne  else  in  New  England? 
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Page  layout  VDTs  built 
into  electronic  system 


The  New  York  News,  the  nation’s 
largest  newspaper,  has  placed  an  order 
for  a  complete  electronic  pre-press  pub¬ 
lishing  system  with  Mergenthaler  Lino¬ 
type  Company.  (See  E&P  Dec.  25).  The 
system  is  one  of  the  largest  ever  ordered 
and  when  it  is  fully  operational  it  is  ex¬ 
pected  that  the  New  York  News  will  be 
the  first  major  newspaper  to  implement  a 
complete  pagination  capability. 

Deliveries  of  the  $6  million  system  will 
begin  in  the  summer  of  1977  and  will  be 
completed  in  the  spring  of  1978. 

System  architecture  will  take  full  ad¬ 
vantage  of  state-of-the-art  distributive 
processing  techniques.  Computer  pro¬ 
cessing  power  will  be  “distributed” 
through  14  computers  called  Input  Pro¬ 
cessing  Modules  (IPMs).  Hyphenation 
and  justification  (H&J)  will  be  ac¬ 
complished  at  these  1 4  IPMs  and  at  the 
Page  View  Terminals  with  floppy  disks. 
By  distributing  these  calculations  and 
operations  throughout  the  system,  data 
transfer  from  central  data  base  to  input 
terminals  at  the  rate  of  40,000  characters 
per  second  is  achieved  and  H«&J  is  ac¬ 
complished  at  a  rate  of  up  to  2,000 
characters  per  second. 

Groups  of  Input  Processing  Modules 
will  be  dedicated  to  each  of  the  five  func¬ 
tional  subsystems  in  the  News’  system. 
Six  IPMs  will  be  used  for  the  editorial 
subsystem,  two  for  wire  service  and  re¬ 
mote  bureaus,  two  for  classified  advertis¬ 
ing,  two  for  display  advertising,  and  two 
for  production. 

^  The  14  IPMs  will  be  connected  to  two 
central  data  base  computers  called  Data 
File  Processors  (DFP).  All  14  IPMs  will 
be  connected  by  sepciiate  inter-computer 


nals.  Each  VDT  will  have  an 
8,000-character  refresh  memory.  Special 
formats  and  customized  character  sets 
can  be  programmed  into  each  of  the  239 
Linoscreens.  In  addition,  each  terminal 
will  have  a  “virtual”  scrolling  capability 
to  allow  the  editor  or  reporter  to  go  back 
into  the  system  computers  beyond  the 
8,000-character  limit  of  the  terminal. 

The  editorial,  wire  service,  and  remote 
bureau  subsystems  will  feature  special 
software  modules  to  greatly  facilitate 
head  fitting,  caption  writing  and  fitting, 
and  copy  editing. 

Final,  full-page  make-up  of  editorial 
pages  will  be  accomplished  at  16  Page 
View  Terminals  connected  to  the  two 
production  IPMs.  Each  Page  View  Ter¬ 
minal  will  have  its  own  floppy  disk  unit 
and  an  H«&J  capability. 

The  Page  View  Terminal  will  display 
full-size  representations  of  a  tabloid 
newspaper  page.  Eight  stylized  type¬ 
faces  will  simulate  the  faces  used  by  the 
News  in  type  sizes  larger  than  ten  points. 
Horizontal  lines  of  appropriate  lengths 
will  be  used  to  represent  copy  set  in  type 
smaller  than  ten  points.  Elements  can  be 
moved  about  the  page  using  cursor  con¬ 
trols  or  grid  coordinates.  Any  element  of 
the  page  can  be  examined  closely  by 
zooming  in  and  alternative  layouts  and 
copy  fitting  approaches  can  be 
evaluated. 

Eight  Page  View  Terminals  will  also  be 
used  to  make  up  display  advertisements. 
The  display  ad  subsystem  will  also  use  20 
VDTs  connected  through  four  Concen¬ 
trators  to  the  two  display  ad  IPMs.  These 
VDTs  will  be  used  to  input  the  ad  copy 


Every  Saturday  since  1884 

that  will  then  be  composed  at  the  Page 
View  Terminals. 

The  ability  to  compose  complete  pages 
of  editorial  material  or  to  design  full-page 
display  advertisements  will  'oe  enhanced 
throu^  the  use  of  Graphic  Tablets  which 
will  be  used  in  conjunction  with  the  Page 
View  Terminals.  These  Graphic  Tablets 
will  use  an  electronic  stylus  to  draw  in 
the  actual  outlines  that  graphic  material 
or  photographs  will  assume  when  in¬ 
cluded  in  the  final  page.  The  terminal 
operator  can  completely  visualize  the 
page,  experiment  with  alternative  lay¬ 
outs,  change  the  size  of  various  elements 
of  the  page,  and  even  prepare  complex 
copy  runarounds.  In  other  words,  all  the 
functions  once  considered  strictly  cut 
and  paste  will  be  performed  electroni¬ 
cally  on  the  19-inch  screen  of  the  Page 
View  Terminal. 

The  classified  ad  subsystem  will  inter¬ 
face  45  VDTs  through  eight  Concen¬ 
trators  with  two  line  printers  and  two 
Optical  Character  Recognition  (OCR) 
devices  to  be  provided  by  The  News. 
Two  IPMs  will  be  dedicated  to  proces¬ 
sing  classified  ads.  The  classified  ad 
VDTs  can  be  user-programmed  with 
unique  character  sets  and  special  input 
forms  to  facilitate  ad  taking.  In  addition, 
software  will  be  provided  to  permit 
credit  checks  and  cost  quotations  to  be 
performed  at  the  VDTs. 

Final  production  of  editorial  material, 
classified  ads,  and  display  ad  pages  will 
be  routed  through  the  two  production 
IPMs  which  connect  to  the  three  Lino- 
tron  606  CRT  phototypesetters.  The 
Linotron  606  uses  digitized  fonts  stored 
on  magnetic  disks  to  set  type  at  the  rate 
of  up  to  3,000  lines  per  minute.  This 
translates  to  an  average  New  York  News 
tabloid  page  being  typeset,  with  windows 
for  graphics,  at  a  rate  of  a  page  in  22 
seconds. 


controller  (ICC)  bu.-.ses  to  both  DFPs. 
One  DFP  acts  as  the  primary  data  base 
and  the  other  provides  a  complete  back 
up.  Various  line  printers,  system  con¬ 
soles,  and  other  peripherals  can  be  con¬ 
nected  to  the  DFPs.  The  DFPs  will  be 
connected  to  80-megabyte  disk  storage 
units  called  Data  Files.  There  w’ill  be  five 
separate  dual-ported  Data  Files,  two  de¬ 
dicated  to  editorial  and  one  each  to 
classified,  display  and  production,  and 
scratch-pad.  Each  file  will  consist  of 
two,  80-megabyte  storage  units  with  one 
providing  complete  back-up  for  the 
other. 

The  News’  system  will  interface  a 
wide  variety  of  input  and  output  devices 
with  specific  units  dedicated  to  each 
functional  subsystem.  Input  for  the 
editorial  functions,  for  example,  will  be 


through  Linoscreen  video  display  termi¬ 
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Circulation  growth  given 
high  priority  this  year 


In  1976— the  first  year  in  which  news¬ 
paper  advertising  revenues  soared  above 
$10  billion — a  major  concern  of  the  in¬ 
dustry  was  Circulation. 

Management  revived  many  old  ideas 
to  attract  subscribers  and  tested  some 
new  approaches  to  move  the  aggregate 
circulation  off  the  60-million  plateau. 

Editors  gave  their  papers  not  only  a 
face-lift  but  a  nose-for-news  job. 

Format  revision  continued  and,  on  the 
advice  of  marketing  experts,  sociological 
issues  such  as  abortion  (the  right  to  live) 
and  the  death  penalty  (the  right  to  die) 
took  preference  over  fires  and  floods  in 
page  one  space. 

In  1977  it  was  likely  that  the  experi¬ 
ence  of  advertising  sales  people  would  be 
recruited  to  build  circulation.  Already 
there  was  a  strong  trend  toward 
employment  of  adults  to  replace  boys 
and  girls  not  only  for  delivery  of  the  pro¬ 
duct  but  for  the  solicitation  of  new  cus¬ 
tomers. 

Big  push  this  year 

With  some  assurance  that  the  price  of 
newsprint  would  remain  stable — at 
around  the  $300  a  ton  level — publishers 
counted  on  an  all-out  effort  by  all  de¬ 
partments  of  the  newspaper  to  boost  cir¬ 
culation  by  as  much  as  3%  in  1977. 

Circulation  became  a  critical  problem 
when  ABC  and  E&P  tallies  disclosed  a 
sharp  decline  for  both  weekday  and  Sun¬ 
day  editions  from  1975  totals.  The  losses 
could  be  pinpointed  this  time:  curtail¬ 
ment  of  fringe  area  (socalled  “ego”)  ser¬ 
vice,  higher  prices  forced  by  the  rapid 
increase  in  newsprint  costs,  the  general 
static  condition  of  the  economy. 

Gains  are  anticipated  in  1977.  Pub¬ 
lishers  and  editors  who  rediscovered 
Saturday  as  a  readership  day  and  catered 
to  leisure  and  shopping  interests  with  at¬ 
tractive  packages  have  reported  surpris¬ 
ing  improvement  in  sales. 

Likewise,  region-oriented  sections  and 
editions  have  stimulated  new  interest  in 
the  metro  newspaper. 

At  least  10  weeklies  in  different  parts 
of  the  country  stepped  up  to  five-day 
publication  and  a  score  of  dailies  added 
Sunday  editions,  all  with  great  success. 

To  serve  the  fast  growing  Latin 
America  populace  in  South  Florida,  the 
Miami  Herald  instituted  a  Spanish- 
language  version  which  had  40,000  cir- 
cultaion  in  a  few  months. 

Spectacular  increases  in  classified  ad¬ 
vertising  linage  and  revenue  (up  25% 
from  1975)  were  viewed  as  a  good  omen. 

$600  million  in  sales 

If  circulation  was  stagnant  on  some 


newspapers,  but  not  for  all,  it  was  no 
deterrent  to  skyrocketing  bids  for  prop¬ 
erties.  By  conservative  estimate,  more 
than  $600  million  was  paid  out  in  the 
change  of  ownership  of  72  dailies,  61  of 
which  were  bought  by  group  owners.  In 
addition,  at  least  100  non-daily  newspap¬ 
ers  (weeklies,  shoppers,  etc.)  were 
traded  without  publicized  price  tags. 

In  the  two  major  transactions  of  the 
year's  acquisitions  came  in  large  pack¬ 
ages.  The  Newhouse  Group  purchased 
the  stock  of  Booth  Newspapers— eight 
dailies  in  Michigan  and  Parade 
Magazine — beginning  with  a  block 
owned  by  Whitney  Communications  and 
completing  it  with  a  general  offer.  The 
total  cost  exceeded  $300  million. 

Gannett  Company,  the  owner  of  a  7% 
interest  acquired  from  Thomson  News¬ 
papers,  made  a  stock  swap  for  Speidel 
Newspapers  in  a  deal  estimated  at  $173 
million  at  current  market  prices.  This 
added  13  dailies,  which  accounted  for 
about  $8  million  net  profit  in  1975,  to  the 
Gannett  string. 

Before  going  public  Gannett  purch¬ 
ased  the  Macy  group  of  12  newspapers  in 
Westchester  County,  N.Y.  The 
Rochester-based  company  has  since 
bought  the  Federated  group  in  the  mid¬ 
west  and  west.  These  mergers  have 
moved  Gannett  to  the  front  rapidly  as  the 
No.  1  group  in  the  number  of  units. 

Other  group  purchases  have  included: 
the  Anaconda  newspapers  in  Montana 
by  Lee  Enterprises;  the  Ottaway  news¬ 
papers  by  Dow  Jones  &  Co.;  the 
Brush-Moore  newspapers  by  Thomson; 
the  Fairchild  publications  by  Capital 
Cities  Communications.  Also  there  was 
the  merger  of  the  Knight  and  Ridder 
groups. 

In  a  switch  from  the  time-honored  and 
growing  practice  of  daily  publishers  to 
acquire  weeklies,  Andrew  Quigley 
realized  “a  mighty  dream”  when  he 
bought  the  Chelsea  (Mass.)  Daily  Rec 
ord.  Quigley  has  owned  the  weekly 
Winthrop  Sun-Transcript  for  many 
years. 

Another  probable  “first”  in  publish¬ 
ing  was  the  re-establishment  of  a  morn¬ 
ing  newspaper  in  Morgantown,  West 
Virginia,  ^ter  a  lapse  of  three  years.  The 
Dominion-Post  people  decided  the 
community  would  be  better  served  again 
with  two  papers — one  espousing  Demo¬ 
cratic  and  the  other  Republican  philos¬ 
ophies. 

Up  in  Alaska,  a  well-heeled  corpora¬ 
tion  came  to  the  rescue  of  the  Anchorage 
Daily  News  to  preserve  a  two-paper 
competition  of  opinion. 

Directors  of  Lee  Enterprises  of 


Davenport,  Iowa,  amended  the  com¬ 
pany’s  charter  to  put  a  limit  on  the 
number  of  shares  that  an  alien  might 
own. 

150  price  general 

The  selling  price  of  1,237  dailies  was 
150;  the  number  holding  to  10  0  dropped 
to  433  and  that  group  was  diminishing 
steadily  throughout  the  year.  As  Sunday 
edition  prices  went  up  from  500  to  750 
and  $1,  the  subscriber's  weekly  bill  was 
in  the  range  of  $1.10  to  $1.50. 

Perhaps  it  was  a  sign  of  the  inflated 
times  when  the  U.S.  Postal  Service  is¬ 
sued  a  130  stamp  to  honor  Adolph  S. 
Ochs,  late  publisher  of  the  New  York 
Times.  In  1947  the  Post  Office  issued  a 
commemorative  30  stamp  on  the  100th 
anniversary  of  the  birth  of  Joseph 
Pulitzer. 

One  major  newspaper,  the  Hartford 
(Conn.)  Times,  which  was  established  in 
1817,  went  out  of  business  after  the  De¬ 
partment  of  Justice  Antitrust  Division 
barred  its  sale  to  the  Hartford  Courant. 

In  legal  matters  affecting  news¬ 
gathering,  the  press  won  some  important 
rulings,  notably  a  decision  by  the  Su¬ 
preme  Court  of  the  United  States  which 
placed  a  damper  on  the  smoldering  feud 
with  the  bar  over  the  clash  of  First 
Amendment  freedon  and  Sixth  Amend¬ 
ment  right  of  fair  trial. 

Prior  restraint  forbidden 

It  was  an  important  ruling  but  hardly  a 
landmark  decision  when  the  highest 
court  said  a  Nebraska  judge  was  prohi¬ 
bited  by  the  First  Amendment  from  im¬ 
posing  a  restraint  on  the  news  media 
against  publishing  accounts  of  confes¬ 
sions  by  an  accused  murderer.  While  af¬ 
firming  an  earlier  decision  that  “there  is 
nothing  that  proscribes  the  press  from 
reporting  events  that  transpire  in  the 
courtroom,”  the  court  majority  also  fol¬ 
lowed  the  precedent  of  the  Pentagon 
Papers  Case  which  left  the  door  open  to 
prior  restraint  of  news  media  in  extraor¬ 
dinary  situations,  such  as  national  sec¬ 
urity  or  outright  interference  with  the 
administration  of  justice. 

Chief  Justice  Warren  Burger  wrote  in 
the  prevailing  opinion:  “We  reaffirm  that 
the  guarantees  of  freedom  of  expression 
are  not  an  absolute  prohibition  under  all 
circumstances,  but  the  barriers  to  prior 
restraint  remain  high  and  the  presump¬ 
tion  against  its  use  continues  intact.” 

The  decision  made  press-bar 
guidelines  practically  worthless  as  being 
ineffectual  and  without  much  standing  in 
the  judicial  process. 

A  few  judges  in  state  courts,  applying 
their  own  interpretations  of  the  Sheppard 
and  Nebraska  decisions,  issued  orders 
affecting  press  coverage  of  trials.  The 
Oklahoma  Supreme  Court  endorsed  a 
trial  judge's  edict  that  a  child  involved  in 
a  shooting  case  should  not  be  identified 
(Continued  on  page  II) 
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(Continued  from  pa^e  W) 
in  trial  stories,  even  though  his  name  was 
already  publicized.  The  court  rational¬ 
ized  that  the  possible  rehabilitation  of 
the  child  was  more  valid  than  the  public 
right  to  know. 

While  bills  to  sanction  the  confidential¬ 
ity  of  news  sources  lay  dormant  in  Con¬ 
gress  and  the  American  Bar  Association 
pigeon-holed  its  guidelines  for  gag  or¬ 
ders,  three  notorious  contempt  cases 
came  to  an  end.  Four  Fresno  (Calif.)  Bee 
newsmen  served  15  days  of  an  indefinite 
term  at  an  industrial  farm;  William  Farr 
of  the  Los  Angeles  Times,  who  spent  46 
days  in  jail,  finally  won  release  from  all 
penalties;  and  Lucy  Ware  Morgan  of  the 
St.  Petersburg  (Fla.)  Times,  was  spared 
by  the  state  supreme  court  from  a  judge’s 
command  that  she  go  to  jail  for  eight 
months  because  she  wouldn't  tell  the 
source  of  grand  jury  information  used  in 
a  news  story. 

A  rare  event  in  journalistic  history  re¬ 
quired  editors  to  make  decisions  close  to 
deadline  in  a  matter  of  life  and  death. 
Four  major  newspapers  published  the 
text  of  demands  by  Croatian  nationalist 
terrorists  in  order  to  have  them  release 
61  persons  held  hostage  on  an  airliner. 

There  were  echoes  from  the  1950’s 
slogan',  “All  Buisness  Is  Local,”  when 
the  Newspaper  Advertising  Bureau  an¬ 
nounced  it  would  budget  about  $3.5  mil¬ 
lion  for  a  special  effort  to  generate  local- 
regional  accounts  for  newspapers. 

The  National  Labor  Relations  Board 
in  a  split  decision  ruled  that  journalists 
are  not  professionals.  The  chairman, 
Betty  Murphy,  a  former  newsperson, 
dissented.  In  another  case  the  Board 
held  that  a  newsroom  code  of  eithics  was 
not  a  proper  subject  for  bargaining  with  a 
union  but  the  penalties  for  violation  are. 

Editorial  endorsements  ran  four  to  one 
for  Gerald  R.  Ford  against  Jimmy  Carter 
for  President  of  the  United  States. 

• 

FCC  approves  sale 
of  WMAL  for  $16m 

Sale  of  radio  stations  WMAL  am  and 
fm  by  Washington  Star  Communica¬ 
tions,  Inc.  to  American  Broadcasting 
Companies  (December  22)  was  approved 
by  the  Federal  Communications  Com¬ 
mission. 

The  sale,  for  $16  million,  is  part  of  a 
requirement  the  FCC  imposed  about  a 
year  ago  when  it  approved  the  sale  of 
Washington  Star  Communications  to  Joe 
L.  Allbritton. 

Under  the  arrangement,  Allbritton  was 
given  three  years  in  which  to  dispose  of 
the  Star’s  radio  and  television  stations  in 
Washington  or  to  dispose  of  The  Wash¬ 
ington  Star  newspaper.  The  sale  re¬ 
quirement  results  from  an  FCC  rule 
under  which  a  newspaper  and  broadcast 
properties  in  the  same  community  may 
not  be  sold  to  a  new  owner  as  a  package. 
EDITOR  &  PUBLISHER  for  January  1.  1977 


The  Detroit  Free  Press,  a  Knight- 
Ridder  newspaper  with  624,000  morning 
and  747,000  Sunday  circulation,  will 
convert  to  offset  when  a  new  $37  million 
printing  plant  in  downtown  Detroit  is 
completed  in  early  1979. 

The  newspaper  has  signed  an  order 
with  Rockwell  International  for  36  press 
units  and  6  folders  of  Goss  Metro  offset 
printing  equipment.  At  least  20  half¬ 
decks  will  be  part  of  the  $19  million  press 
order.  The  paper  currently  prints  with  42 
units  of  Goss  Mark  1  letterpress  equip¬ 
ment. 

The  present  plan  is  not  only  to  have 
the  new  presses  in  operation  by  the  first 
quarter  of  1979,  William  Langman,  pro¬ 
duction  manager  said,  but  also  incorpo¬ 
rate  a  press  system  for  controlling  waste. 


A  seven-man  board  has  been  ap¬ 
pointed  to  direct  the  operation  of  the 
London  Observer,  purchased  recently  by 
the  Atlantic  Richfield  Company.  It  con¬ 
sists  of  four  Britishers  and  three  Ameri¬ 
cans. 

The  Americans  consist  of  Douglas  Ca¬ 
ter,  a  professor  at  Stanford  University,  a 
vicepresident  of  the  Aspen  Institute,  and 
a  former  assistant  to  President  Johnson; 
Dr.  Frank  Stanton,  now  head  of  the 
American  Red  Cross  and  formerly  presi¬ 
dent  of  CBS,  and  T.  F.  Bradshaw,  Atlan¬ 
tic  Richfield  president. 

Board  chairman  is  Lord  Barnestson, 
who  is  also  chairman  of  Reuters  and 
Punch  Magazine  and  owner  of  United 
Newspaper  Group  of  Britain. 

The  Atlantic  Richfield  Company 
bought  the  London  Observer  for  several 
reasons,  according  to  Bradshaw,  in  a 
reply  to  an  inquiry  from  editor  &  pub¬ 
lisher,  “In  the  first  place,  we  had  the 
opportunity  to  save,  if  that  is  not  too 
strong  a  word,  one  of  the  great  news- 


American  editors  selected  eight 
domestic  stories  among  their  choices  for 
the  Top  10  headline  events  of  1976  in  the 
annual  balloting  conducted  by  United 
Press  International. 

Jimmy  Carter’s  defeat  of  the  incum¬ 
bent,  Gerald  R.  Ford,  for  the  presidency 
was  the  overwhelming  choice  for  the  No. 
1  story  of  the  year. 

The  deaths  of  Chinese  leaders  Mao 
Tse-tung  and  Chou  En-lai  and  the  transi¬ 
tion  of  power  in  that  country  and  the 
Israeli  raid  on  the  Ugandan  airport  at 
Entebbe  were  the  only  foreign  stories 
among  the  top  10  as  viewed  by  American 
editors. 

The  1976  list: 

1.  Jimmy  Carter’s  election. 


Langman  said  the  design  of  the  press 
control  system  had  not  been  determined 
but  a  1%  increase  of  newsprint  waste 
over  current  letterpress  waste  was  an¬ 
ticipated. 

The  Free  Press  prints  between  500  to 
550  pages  per  week  and  expects  to  use 
about  92,000  tons  of  newsprint  in  1977. 
By  the  Spring  of  1977  the  paper  will  be 
100^  cold  type;  however,  advertising 
display  copy  is  now  processed  on  six 
Raycomp-ldO  terminals  with  typesetting 
done  on  two  Autologic  APS-4s. 

The  decision  to  build  the  new  facility 
in  downtown  Detroit  was  based  on 
Knight- Bidder’s  commitment  to  the  city 
and  a  distribution  system  that  uses  the 
Detroit  Freeways. 


7-man  board  named  to  London  Observer 


Carter’s  election  picked  as  top  story 


papers  of  the  Western  world. 

“Second,  we  feel  that  we  can  operate 
the  newspaper  in  the  black  and  at  the 
same  time  maintain  its  quality.  Bringing 
the  paper  into  the  black  will  take  some 
time,  some  investment,  and  a  considera¬ 
ble  amount  of  effort.  The  effort  has  al¬ 
ready  begun. 

“There  is  a  third  reason  for  acquiring 
this  newspaper  which  relates  to  the  cries 
of  anguish  that  some  people  are  certain 
to  raise  when  they  learn  that  a  large  oil 
company  has  bought  a  newspaper. 

“We  hope  to  operate  this  newspaper 
without  interfering  in  any  way  with  its 
editorial  policy.  There  are  some  people 
who  will  not  believe  us  when  we  say  this. 
We  hope  to  establish  a  track  record  in 
terms  of  non-interference  with  editorial 
policy  over  the  next  several  years.  Every 
reasonable  person  believes  a  track 
record.” 

Bradshaw  is  headquartered  in  the  oil 
company’s  Los  Angeles  office  at  515 
South  Flower  Street. 


2.  Legionnaires’  disease  in  Pennsyl¬ 
vania. 

3.  Kidnapping  of  Chowchilla,  Calif., 
schoolchildren. 

4.  China  leadership  transition. 

5.  Elizabeth  Ray-Wayne  Hays  scan¬ 
dal. 

6.  Patricia  Hearst  trial. 

7.  Israeli  raid  at  Entebbe. 

8.  U.S.  spacecraft  landings  on  Mars. 

9.  U.S.  Bicentennial  celebration. 

10.  Death  of  Howard  Hughes. 

European  editors,  in  response  to 
UPI’s  ballot,  also  picked  Carter’s  elec¬ 
tion  as  the  top  story  of  the  year.  Latin 
American  editors  chose  the  Chinese 
leadership  transition.  Asian  editors 
voted  for  the  Israeli  raid  at  Entebbe. 
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Slip  shod  ad  handling 
angers  ad  director 


By  John  Consoli 

Do  advertising  directors  or  their  na¬ 
tional  ad  managers  on  suburban  daily 
newspapers  take  the  time  to  carefully 
read  ad  insertion  instructions  and  check 
to  see  that  they  are  followed? 

A  significant  segment  apparantly  do 
not  and  one  ad  director  has  become  con¬ 
cerned  enough  about  this  problem  to  re¬ 
quest  that  the  newspaper  industry  wake 
up  before  its  too  late. 

During  a  recent  national  advertising 
campaign  promoting  Marlboro  and  Merit 
cigarettes,  at  least  50  newspapers  mis¬ 
handled  full-page  ads  by  either  inserting 
their  masthead,  inserting  bold  borders 
around  the  ads  when  they  weren’t  sup¬ 
posed  to,  or  cutting  up  and  redesigning 
ad  copy  to  “make  it  look  better.” 

Leo  Burnett,  U.S.A.  advertising  agen¬ 
cy’s  Chicago  office,  which  designed  the 
ads  and  bought  the  space,  became  upset 
as  ad  reproductions  began  filtering  in. 
This  prompted  the  ad  director  of  the 
Camarillo  (Calif.)  Daily  News  to  issue 
his  warning  to  those  newspapers  in¬ 
volved. 

In  a  letter  sent  to  editor  &  publisher,  L. 
Mike  Eckles  said,  “This  has  got  to  be  the 
best  example  of  ‘biting  the  hand  that 
feeds  you’  in  the  history  of  the  news¬ 
paper  industry. 

“I  have  been  to  many  newspaper 
meetings  and  seminars  with  other  ad  di¬ 
rectors  and  publishers  and  I  am  con¬ 
stantly  hearing  complaints  regarding  the 
large  bite  that  tv  is  taking  out  of  the  ad¬ 
vertising  budget  of  many  advertisers,” 
Eckles  said. 

“Sometime  ago  we  were  blessed  with 
a  ruling  which  eliminated  cigarette  ad¬ 
vertising  on  tv.  Now  we  have  the 
schedule  which  we  have  dreamed  about 
for  so  many  years.  I  cannot  understand 
why  national  advertising  representa¬ 
tives,  advertising  directors  .  .  .  are  not 
taking  the  time  to  read  thoroughly  the 
instructions  of  each  national  insertion 
order. 

“I  feel  each  newspaper  guilty  of  any 
mishandling  of  either  ad  in  question 
should  personally  make  contact  with  the 
buyers  at  Leo  Burnett  to  apologize  and 
assure  them  that  such  mishandling  will 
not  continue.” 

Eckles  admitted  to  E&P  that  his  paper 
was  among  those  that  did  not  follow  in¬ 
structions  on  a  few  of  the  ads  and  he  has 
sent  a  letter  of  apology  to  the  agency.  He 
said  someone  in  the  paper’s  backshop 
cut  up  the  ad  and  spaced  out  the  copy 
lines  more  because  he  thought  it  would 
look  better. 


“We  ran  13  full  page  ads  during  the 
campaign  and  this  brought  in  about 
$10,0(X),”  said  Eckles.  “That  may  not  be 
much  to  a  large  paper  but  it  is  a  sizable 
amount  of  money  for  a  small  paper  like 
ours.” 

Eckles  said  of  the  papers  he  has  seen 
in  and  around  Ventura  County,  Califor¬ 
nia,  each  one  made  at  least  one  addition 
or  deletion  to  the  ads.  He  estimated  that 
about  90%  of  the  papers  he  has  seen  put 
the  masthead  in,  30%  put  a  border 
around  the  full  page  ad  (one  paper  put  a 
six  point  boarder  around  it)  and  15-20% 
cut  up  the  ad  to  spread  it  out. 

“I’m  in  the  newspaper  business  and 
would  like  to  see  a  masthead  on  every 

Th«  Camarillo 


page,  but  if  an  advertiser  pays  for  a  full 
page  and  does  not  want  a  masthead,  it 
should  be  deleted,”  he  said.  “Many 
newspapers  screwed  this  campaign  up 
including  ourselves.” 

A  spokesman  for  Leo  Burnett  said  the 
ads  ran  in  some  1400  daily  papers  and  the 
agency  has  thus  far  become  aware  of 
mishandling  of  ads  in  at  least  50  papers. 
The  total  could  grow,  since  the  agency 
has  gotten  “repros”  from  only  about 
25%  of  the  papers. 

None  of  the  papers  involved  in  altering 
the  ads  were  among  the  Top  50  circu¬ 
lated  in  the  country,  the  Burnett 
spokesman  said.  “Most  were  in  smaller 
suburban  markets  with  populations  of 
under  25,000.” 

Partial  consolation  came  in  that  the  re¬ 
production  in  the  smaller  papers  was  bet¬ 
ter  than  in  some  of  the  Top  50  papers,  the 
spokesman  said.  While  the  consumer 
(Continued  on  page  13) 
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December  15,  1976 


The  following  Ip  «  letter  to  tbo  editor  for  the  benefit  of  ncuspopcro 
throughout  the  United  States. 

Recently  the  newspaper  industry  received  a  very  generous  order  from  Leo 
Burnett  Advertising  Agency  (i.e.,  Marlboro  cigarettes  and  Merit  cigarettes). 

After  a  short  visit  with  Mj.  John  Barbie,  with  Leo  Burnett  Company,  it 
didn't  take  long  to  discover  his  disappointment  with  the  way  a  large 
percentage  of  the  newspapers  handled  the  cigarette  ads. 

Some  newspapers  ran  as  large  as  six-point  borders  around  the  full-page  ads . 

Many  newspapers  left  their  mastheads  at  the  top  of  each  ad  when  it  was 
clearly  requested  by  the  advertising  agency  to  drop  the  masthead.  Some 
newspapers  even  took  the  liberty  of  cutting  the  ads  apart  and  spacing  at 
their  discretion. 

I  have  been  to  many  newspaper  meetings  and  seminars  with  other  ad  directors 
and  publishers,  and  I  am  constantly  hearing  complaints  regarding  the  large  bite 
that  television  is  taking  out  of  the  advertising  budget  of  many  advertisers. 

Sometime  ago  we  were  blessed  with  a  ruling  which  eliminated  cigarette  adver¬ 
tising  on  television.  Now  we  have  the  schedule  which  we  have  dreamed  about 
for  so  many  years.  I  cannot  iinderstand  why  national  advertising  representatives, 
advertising  directors,  auid/or  advertising  managers  are  not  taking  the  time  to 
read  throughly  the  instructions  of  each  national  insertion  order. 

This  has  got  to  be  the  best  example  of  "biting  the  hand  that  feeds  you"  in 
the  history  of  the  newspaper  industry.  I  feel  each  newspaper  guilty  of  any 
mishandling  of  either  ad  in  question  should  personally  make  contact  with  the 
buyers  at  Leo  Burnett  to  apologize  and  assure  them  that  such  mishandling  will 
not  continue. 

Sincerely,  ^ 

L.  Mike  Eckles 
Advertising  Director 

UE/jh 
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Weekly  editor 


By  Lola  F.  Spritzer 


Press  determines 
public  issues 

A  survey  report  issued  by  the  Ameri¬ 
can  Newspaper  Fhiblishers  Association 
claims  that  during  an  election  campaign 
the  media  do  not  shape  public  opinion, 
but  rather  set  an  agenda  of  issues  for  the 
voter. 

Prepared  by  William  Glavin  of  the  S.  1. 
Newhouse  School  of  Public  Communica¬ 
tions  at  Syracuse  University,  the  study 
further  claims  that  newspapers  are  more 
influential  than  television  in  setting  this 
public  agenda. 

Glavin,  citing  studies  by  McCombs 
and  Shaw  in  Chapel  Hill,  N.C.,  during 
the  l%8  Presidential  campaign,  similar 
research  in  Charlotte,  N.C.  in  1972,  and 
studies  conducted  at  Syracuse  of  voters 
and  media  in  four  states  during  the  1976 
campaign,  said  all  found  that  “press 
coverage  determines  which  issues  the 
voters  believe  are  important;  what  the 
press  covers,  the  voters  feel  important.” 

According  to  Glavin,  the  more  recent 
studies  discovered  that  the  agenda¬ 
setting  function  is  dependent  upon  the 
voter’s  frequency  of  exposure  to  the 
media.  They  also  found  that  individuals’ 
“judgments  of  which  issues  are  impor¬ 
tant  are  based  on  long-term”  and  not 
short-term  exposure  to  issues. 

In  a  comparison  of  the  impact  of  tele¬ 
vision  and  newspapers  on  agenda¬ 
setting,  Glavin  used  the  findings  of  Tip- 
ton,  Haney  and  Baseheart,  who  studied  a 
1975  gubernatorial  campaign,  of  Mc¬ 
Clure  and  Patterson,  who  studied  voters 
in  Syracuse  in  the  1972  Presidential  cam¬ 
paign,  and  of  Mullins’  study  of  young 
voters  at  the  University  of  North 
Carolina  that  same  year.  All  indicated 
that  “significant  differences  (between 
the  influence  of  newspapers  and  TV)  are 
not  always  present,  but  when  they  are, 
voters’  agendas  almost  without  excep¬ 
tion  parallel  those  of  newspapers  more 
closely  than  those  of  tv.” 

Three  potential  explanations  for  this 
were  suggested.  First,  “the  nature  of 
media  competition”  could  affect  the  two 
agenda- setting  functions,  particularly  in 
coverage  of  local  issues,  where  “the 
odds  generally,  but  not  always,  would 
seem  to  favor  newspapers.” 

Secondly,  differences  in  the  audiences 
for  the  two  media  could  conceivably  be 
responsible  for  differences  in  impact. 
And,  finally,  the  nature  of  the  media 
(i.e.,  newspapers  affording  a  more  tangi¬ 
ble  and  more  leisurely  absorbed  package 
of  information  than  TV)  might  also  be 
relevant. 

“Newspapers  are  the  most  important 
source  of  public  agendas,”  Glavin  con¬ 
cluded.  “In  fact,  the  evidence  is  so 
strong,  and  its  implications  so  signifi¬ 
cant,  that  agenda-setting  may  be  the 
most  important  effect  of  mass  communi- 
tion.” 
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Unit  selling  concept 

The  Sentinel  Newspapers  of  East 
Brunswick,  New  Jersey  unveiled  a  new 
look  on  December  I .  The  easier-to-read 
format  is  a  direct  result  of  the  company’s 
switch  to  a  unit  concept  in  advertising 
space  selling. 

“It’s  all  part  of  modernizing  the  news 
package  while  trying  to  conserve 'news¬ 
print,”  says  publisher  William  R. 
Canino.  “The  cost  of  newsprint  has 
soared  in  recent  years  and  the  challenge 
now  is  to  maintain  our  news  standards 
without  forcing  up  ad  rates.” 

Traditionally  newspapers  have  sold 
advertising  by  column  widths  over 
depths  that  are  measured  in  lines  (14 
lines  to  the  inch).  Advertisers  have  al¬ 
ways  had  the  option  of  buying  space  in 
any  column  width  in  any  depth  they 
selected. 

Under  the  unit  selling  concept,  only  21 
specific  ad  shapes  are  offered,  varying 
from  one  column  wide  by  three  and  a  half 
inches  deep  to  a  full  page. 

This  enables  the  newspaper  to  place 
ads  on  pages  in  more  eye-appealing  dis¬ 
plays,  thus  generating  greater  reader  in¬ 
terest. 


Patterson  fellowships 
awared  to  4  writers 

Four  persons  have  been  chosen  to  re¬ 
ceive  Alicia  Patterson  Foundation  fel¬ 
lowships  for  travel  and  study  in  1977,  it 
was  announced  by  foundation  president, 
Alice  A.  Arlen. 

The  fellowship  winners  in  the  twelfth 
annual  competition  are  John  W.  Fleisch- 
man,  assistant  editor.  Human  Be¬ 
havior  magazine,  Los  Angeles;  Richard 
M.  Levine,  freelance,  San  Francisco; 
Moises  Sandoval,  managing  editor, 
Maryknoll  magazine,  Maryknoll,  N.Y.; 
and  Philip  S.  Weld,  Jr.,  health  welfare  & 
environment  reporter,  Lawrence  (Mass.) 
Eagle-Tribune. 

Fleischman  will  study  and  write 
about  the  medium  of  print;  a  craft  be¬ 
comes  a  function.  Levine  will  research 
and  write  about  the  making  of  the  televi¬ 
sion  season.  Sandoval  will  travel  the 
United  States  and  write  the  Latini- 
zation  of  the  U.S.-a  study  of  the  hispanic 
population  explosion  and  its  implications 
for  the  nation’s  foreign  and  domestic 
policies.  Weld  will  write  about  the  role  of 
self-care  in  health:  a  look  at  prevention, 
patient  education  and  patient  power  in 
the  U.S.  and  Canada. 

The  panel  of  judges  included  Robert 
Bingham  (executive  editor.  The  New 
Yorker),  Benjamin  Bradlee  (executive 
editor,  Washington  Post),  Nora  Ephron 


Magazines  have  long  favored  the 
unit  selling  idea  but,  until  recently,  news¬ 
papers  have  been  reluctant  to  make  the 
change. 

The  format  change  has  been  tied  into  a 
reduction  in  the  tabloid  page  size  from  a 
16  inch  image  area  to  one  of  14  inches. 
Canino  stressed  that  the  more  compact¬ 
sized  pages  does  not  mean  a  loss  of  qual¬ 
ity  or  content  of  news.  “What  we’re 
doing  is  repackaging  our  product  to  fit 
the  same  amount  of  news  and  ads  onto 
less  paper,”  he  said. 

Also  new  are  the  streamlined  flags, 
datelines  on  stories  and  seven  column 
wide  (instead  of  six)  classified  pages,  all 
of  which  contribute  to  a  brighter,  airier 
look,  said  Canino. 

The  changes  apply  in  all  four  Sentinel 
Newspapers;  The  Sentinel,  Recorder  and 
Suburban  Spokesman,  which  are  pub¬ 
lished  on  Wednesdays  with  a  combined 
circulation  of  87,132,  and  The  Weekend 
Sentinel,  circulation  70,100. 

Lola  F.  Spritzer  is  an  editor  of  The  Sen¬ 
tinel  Newspapers,  a  subsidiary  of  Greater 
Media  Inc. 


(senior  editor,  Esquire),  Frances 
Fitzgerald  (author),  David  Halberstam 
(author),  Marya  Mannes  (arthor), 
Michael  O’Neill  (editor.  New  York 
News),  Boyce  Rensberger  (science  wri¬ 
ter,  New  York  Times),  and  Harrison 
Salisbury  (New  York  Times). 

The  fellowships  were  made  possible 
through  a  bequest  by  the  late  Alicia  Pat- 
terson  Guggenheim. _ 

Ad  foul  up 

(Continued  from  page  12) 

will  probably  not  even  notice  the  altera¬ 
tions  made,  he  pointed  out  an  agency 
spends  large  sums  of  money  for  creative 
personnel  to  design  and  layout  an  ad.  If  it 
is  altered  on  “the  whim”  of  a  newspaper 
backshop  man,  the  agency  feels  the 
money  spent  on  design  is  wasted. 

Although  Leo  Burnett  does  not  plan  to 
pull  any  national  ad  campaign  dollars  out 
of  newspapers  because  of  the  recent  in¬ 
cident,  Eckles  is  apprehensive.  “If  this 
type  of  thing  starts  happening  on  other 
national  accounts,  television  will  have 
the  opportunity  to  really  rake  us  over  the 
coals.” 

How  can  the  problem  be  solved  in  the 
future?  The  ad  directors  or  national  ad 
managers  must  carefully  read  all  inser¬ 
tion  instructions  and  make  sure  to  proof 
the  ad  negatives  to  insure  that  the  ad  is 
running  the  way  the  advertiser  paid  for  it 
to  run,  Eckles  said. 
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72  daily  newspapers 
change  hands  in  76 


Publishing 
firms  buy  and 
sell  stations 


“The  time  has  come,”  a  publisher 
said,  “when  newspapers  are  being  sold 
like  works  of  art.” 

What  the  industry  needs  now,  he 
suggested,  is  an  experienced  auctioneer. 

The  comment  was  sparked  by  the 
practice  of  competitive  bidding  for  prop¬ 
erties  that  are  sought  by  the  ever¬ 
growing  groups,  particularly  those  that 
are  publicly-owned  with  shares  traded  on 
the  major  markets. 

The  ownership  of  72  daily  newspapers 
of  the  United  States  changed  hands  in 
1976  and  several  of  them  were  the  ob¬ 
jects  of  rival  offers.  In  one  instance,  ac¬ 
cording  to  an  authoritative  trade  source, 
the  opening  bid  was  in  the  $40  million 
range.  The  purchase  was  effected  at  a 
price  closer  to  $60  million. 

In  the  biggest  transaction  of  the  year, 
Samuel  1.  Newhouse  outbid  Times  Mir¬ 
ror  Co.  and  others  and  paid  approxi¬ 
mately  $300  million  for  Booth  Newspap¬ 
ers  Inc.  whose  assets  included  Parade 
magazine  and  eight  seven-day  newspap¬ 
ers  in  Michigan.  The  ComCorp  group  of 
non-daily  newspapers  in  the  Cleveland 
area  also  was  part  of  the  deal  but  they 
will  be  divested  because  Newhouse 
owns  the  Cleveland  Plain  Dealer. 

Incidentally,  Family  Weekly,  the  sec¬ 
ond  major  newspaper  supplement,  also 
went  into  new  hands — a  group  of 
publishers — after  a  short  time  under  the 
wing  of  the  Charter  Co.,  a  Florida-based 
banking  and  industrial  conglomerate. 

Gannett  Company  Inc.  moved  into 
two  more  markets  where  the  newspapers 
operate  jointly,  except  for  the  news- 
editorial  departments,  with  the  sanction 
of  an  antitrust  law  immunity  which  Pres¬ 
ident  Nixon  approved  a  few  years  ago. 

With  these  new  acquisitions,  Gannett 
will  own  the  Shreveport  (La.)  Times  and 
have  a  share  in  the  common  production 
company  with  the  Shreveport  Journal 
which  also  will  have  a  new  owner, 
Charles  E.  Beaird,  a  local  businessman. 
Gannett  added  the  Monroe  (La.)  Star- 
News  &  World  to  the  nationwide  group 
in  the  same  transaction. 

The  Tucson  (Ariz.)  Citizen,  whose  al¬ 
liance  with  the  Arizona  star  in  1930, 
brought  a  government  antitrust  prosecu¬ 
tion  in  the  1960’s,  will  give  Gannett  a 
partnership  with  the  Pulitzer  Publishing 
Co.  of  St.  Louis  in  the  business- 
production  agency.  The  suit  resulted  in  a 
court-ordered  modification  of  the  joint 
operating  agreement  and  inspired  action 
by  publishers  in  22  cities  to  obtain  intro¬ 
duction  of  the  Failing  Newspaper  Act  in 
Congress.  The  bill,  as  passed,  was  re¬ 
titled  the  Newspaper  Preser\'ation  Act. 

Gannett  already  had  three  other  situa- 
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tions  like  these:  in  Honolulu,  in 
Nashville,  Tenn.,  and  in  El  Paso,  Tex. 

Gannett’ s  acquisition  of  twenty  dailies 
topped  the  growth  statistics  of  the  “pub¬ 
lic”  groups.  The  Rochester-based  com¬ 
pany  closed  out  1976  with  73  dailies  in  28 
states  and  Guam  and  a  weekly  in  a  29th 
state. 

Second  to  Gannett  in  purchases  was 
Thomson  Newspapers  (USA)  with  five, 
making  a  total  of  56.  A  decade  ago  Roy 
Thomson,  the  Canadian-born  Lord  of 
Fleet  (Street),  said  his  organization 
would  own  at  least  50  newspapers  in  the 
United  States.  At  the  time  of  his  death  in 
mid- 1976  there  were  54  on  the  list. 

While  Newhouse  added  eight  dailies  to 
his  nationwide  group  in  a  single  purchase 
of  Booth  Newspapers,  the  Donrey  Media 
Group  showed  signs  of  being  the 
fastest-growing  non-public  company 
with  a  total  of  31  dailies  in  1 1  states  after 
buying  four  in  1976. 

After  175  years  of  American  owner¬ 
ship,  Alexander  Hamilton’s  New  York 
Post  begins  1977  with  an  Australian 
journalistic  genius,  Rupert  Murdoch,  as 
its  publisher.  The  heir  to  Sir  Keith  Mur¬ 
doch’s  news  empire  in  Australia  has  at¬ 
tracted  considerable  respect  after  his 
successful  formulas  for  reviving  an 
almost-dead  Sun  in  England  and  inject¬ 
ing  circulation-building  blood  into  his 
San  Antonio  newspapers.  Some  talent 
from  the  sensational  Star  weekly  will  be 
transferred  to  the  Post. 

Typical  of  the  values  being  attached  to 
dailies  that  are  without  direct  competi¬ 
tion  in  medium-city  markets  was  $12.2 
million  which  Dow  Jones  &  Co.  (Otta- 
way  Division)  reported  it  paid  for  the 
Joplin  (Mo.)  Globe,  circulation  40,000 
weekdays  and  Sunday. 


Oakland  Tribune 
owners  to  sell 

Contending  factions  of  the  Oakland 
(Calif.)  Tribune  family  stockholders/ex¬ 
ecutives  will  observe  a  court-approved 
truce  for  90  days  while  Emelyn  Knowland 
Jewett,  president,  attempts  to  negotiate 
sale  of  the  newspaper.  Mrs.  Jewett  is  a 
daughter  of  the  late  owner  Senator  Wil¬ 
liam  F.  Knowland,  whose  suicide  death 
in  1974  left  behind  tangled  financial  mat¬ 
ters  and  family  division  over  the  news¬ 
paper’s  affairs. 

At  a  hearing  December  21  in  Alameda 
County  Superior  Court  on  suit  and  coun¬ 
tersuit  by  family  factions— over  an  at¬ 
tempt  to  find  a  buyer  for  the  newspaper. 
Judge  Robert  Kroninger  ordered  the 
(Continued  on  page  23} 


Several  newspaper  publishing  com¬ 
panies  sold  off  their  broadcasting  sta¬ 
tions  and  several  others  acquired  sta¬ 
tions  outside  their  newspaper  markets, 
with  the  approval  of  the  Federal  Com¬ 
munications  Commission,  in  the  past 
year. 

Transactions  reported  to  E&P  in¬ 
cluded  the  following: 

Cincinnati — Combined  Communica¬ 
tions  Corp.  of  Phoenix,  owner  of  the 
Cincinnati  Enquirer,  sold  WSAI-AM  and 
WSAl-FM  to  Affiliated  Publications 
Inc.,  owner  of  the  Boston  Globe,  for  $6.3 
million  cash.  Combined  said  the  pro¬ 
ceeds  would  be  applied  to  a  note  incur¬ 
red  in  the  purchase  of  the  Enquirer. 

Cincinnati — Avco  Broadcasting  Co. 
sold  WLWT-tv  to  Multimedia  Inc., 
newspaper-broadcasting  company  based 
at  Greenville,  S.C.,  for  $16.3  million  in 
cash.  WLWT  is  an  NBC  affiliate.  The 
purchase  included  the  Phil  Donahue 
Show  which  is  syndicated. 

White  Plains,  N.Y. — Affiliated  Publi¬ 
cations  Inc.  of  Boston  purchased 
WFAS-AM  and  WYRD-FM  from  Court- 
land  Broadcasting  Corp. 

Honolulu — Lee  Enterprises,  Daven¬ 
port,  Iowa,  bought  KGMB-TV  for  $10.5 
million  plus  assumption  of  $2  million 
liabilities. 

Springfield,  Mo. — Gannett  Company 
sold  KGBX  to  Stauffer  Publications  of 
Topeka,  Kans. 

Springfield,  Mo. — Gannett  Company 
sold  KHMO  and  a  50%  interest  in  KYTV 
at  Hannibal,  Mo.  to  Mark  Twain  Media. 

Rochester,  Minn. — Quincy  Newspap¬ 
ers  of  Illinois  purchased  KROC-tv  for 
$4.25  million.  Broker:  Blackburn  &  Co. 

Syracuse,  N.Y. — Park  Broadcasting 
Co.  of  Ithaca  bought  WHEN-AM. 

Harrisonburg,  Va. — WHSV-TV  and 
WSVA-TV  were  sold  by  Gilmore  Broad¬ 
casting  Co.  to  Shenandoah  Valley  TV 
System,  affiliate  of  Worrell  Newspapers, 
for  $3.2  million.  Broker:  R.  C.  Crisler  & 
Co. 

Hope,  Ark. — Sandia  76  Corp.  bought 
KXAR  from  Alex  H.  Washburn,  pub¬ 
lisher  of  the  Hope  Star. 

Greensboro,  N.C. — Landmark  Com¬ 
munications  sold  WFMY-TV  to  Harte- 
Hanks  Newspapers  for  $19  million. 

Omaha — Pulitzer  Publishing  Co.  of  St. 
Louis  paid  $8.9  million  for  KETV. 
Broker:  Howard  E.  Stark. 

Pueblo  Springs,  Colo. — Evening  Post 
Publishing  Co.  (Peter  Manigault)  of 
Charleston,  S.C.  purchased  KOAA-TV 
from  Sange  DeCristo  Broadcasting  Corp. 

Savannah,  Ga. — For  $5.25  million,  the 
St.  Joseph  (Mo.)  News-Press  &  Gazette 

(Continued  on  page  15) 
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Daily  newspapers  sold  in  1 976 


Ann  Arbor  (Mich.)  News 

evening/Sunday  39,700 

Buyer:  Herald  Co.  (S.I.  Newhouse) 

Seller:  Booth  Newspapers 

Arlington  (Tex.)  Citizen-Journal 

evening/Sunday  10,300 

Buyer:  Capital  Cities  Communications 

Inc. 

Seller:  George  and  Charles  Hawkes. 

Bad  Axe  (Mich.)  Huron  Tribune 

evening  8,700 

Buyer:  Lindsay-Schaub  Newspapers 
Seller:  Clare  and  John  Hewens 
Broker:  Len  Feighner  Agency 

Bay  City  (Mich.)  Times 

evening/Sunday  40,000 
Buyer:  Herald  Co.  (Newhouse) 

Seller:  Booth  Newspapers 

Beatrice  (Nebr.)  Daily  Sun 

evening  10,700 

Buyer:  Stauffer  Publications 

Seller:  Robert  and  George  Marvin. 

Beckley  (W.Va.)  Post-Herald  and 
Raleigh  Register 

morning/evening/Sunday  31,400 
Buyer:  Clay  Communications 
Seller:  Hodel  family 


Broadcast  sales 

(Continued  from  page  14) 


Co.  bought  WSAV-TV.  Broker: 
Blackburn  &  Co. 

Washington,  D.C. — Joe  L.  Albritton, 
owner  of  the  Washington  Star,  divested 
WMAL  radio  and  tv  interests  to  Ameri¬ 
can  Broadcasting  Co.  for  $16  million. 

Minneapolis,  Minn. — Knight-Ridder 
Publications  disposed  of  its  50%  interest 
in  WCCO  (Mid  Continent  Radio-TV)  to 
LIN  Broadcasting  Corp.  for  $12  million. 
(Knight-Ridder  also  sold  broadcasting 
stations  in  Texas,  Ohio  and  Colorado  to 
Summit  Radio  Co.  and  others,  complet¬ 
ing  divestiture  of  radio  and  tv  properties). 
Star-Tribune  Co.,  Minneapolis,  sold  its 
47%  interest  in  WCCO  to  Mid  Conti¬ 
nent). 

Bedford,  Pa. — John  H.  Biddle  and 
Hugo  Frear,  newspaper  owners,  sold 
WBFD-AM  and  WAKM-FM  to  Paul  D. 
Ingrund. 

Cleveland-Lorain,  O. — Oklahoma 
Publishing  Co.  of  Oklahoma  City  paid 
$10.4  million  to  United  Artists  and 
Kaiser  Broadcasting  Co.  for  WVAB-TV. 

Freeport-Rockford,  Ill. — General 
Media  Inc.  sold  WCEE-TV  to  Worrell 
Newspapers  for  $3.9  million.  Broker: 
Blackburn  &  Co. 

EDITOR  &  PUBLISHER  for. January  1,  1977 


Bonham  (Tex.)  Daily  Favorite 

evening/Sunday  5,000 

Buyer:  Mr.  and  Mrs.  James  S.  Head 

Seller:  Mr.  and  Mrs.  Aubrey  McAlister 

Burbank  (Calif.)  Review 

evening  12,000 

Buyer:  California  Offset  Printers 
Seller:  Morris  Newspaper  Corp. 

Cape  Girardeau  (Mo.)  Southeast 
Missourian 

evening  18,700 

Buyer:  Thomson  Newspapers 

Seller:  Naeter  Brothers  Publishing  Co. 

Carthage  (Mo.)  Daily  Press 

evening  7,600 

Buyer:  Thomson  Newspapers 

Seller:  Dale  Family 

Broker:  Jack  L.  Stoll  Associates 

Chelsea  (Mass.)  Record 

evening  5,()(X) 

Buyer:  Andrew  Quigley 
Seller:  Hancock  Family 

Chillicothe  (Ohio)  Gazette 

evening  16,486 

Buyer:  Gannett  Company 

Seller:  Speidel  Newspapers 

Cleburne  (Tex.)  Times  Review 

evening/Sunday  9,000 
Buyer:  Donrey  Media  Group 
Seller:  William  Rawland 

Excelsior  Springs  (Mo.)  Standard 

evening/Sunday  3,000 
Buyer:  Scoggins  Publishing  Co. 

Seller:  Standard  Publishing  Co. 

Broker:  Joseph  A.  Snyder 


Fairbanks  (Alaska)  News  Miner 

evening  15,0()0 

Buyer:  News  Miner  employees. 

Seller:  C.  W.  Snedden 

Flint  (Mich.)  Journal 

evening/Sunday  105,000 
Buyer:  Herald  Co.  (Newhouse) 

Seller:  Booth  Newspapers 

Flora  (III.)  News-Record 

evening  4,000 

Buyer:  Richard  N.  Hammell 
Seller:  Mr.  and  Mrs.  John  O.  Denson 

Fort  Collins  (Colo.)  Coloradoan 

evening/Sunday  16,000 
Buyer:  Gannett  Company 
Seller:  Speidel  Newspapers 

Fremont  (Nebr.)  Tribune 

evening  13,652 

Buyer:  Gannett  Company 

Seller:  Speidel  Newspapers 

Fredonia  (Kans.)  Daily  Herald 

evening  2,500 
Buyer:  Ed  L.  Kessinger 
Seller:  Charles  F.  Scanlan 
Broker:  Marion  R.  Krehbiel 

Freeport  (III.)  Journal-Standard 

evening  19,000 

Buyer:  Howard  Publications  Inc. 
Seller:  Donald  L.  Breed  et  al 
Broker:  Vernon  V.  Paine 

Glendale  (Calif.)  News  Press 

evening  21,000 

Buyer:  California  Offset  Printers 
Seller:  Morris  Newspaper  Corp. 
(Continued  on  page  16) 


^oAn 

Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH.  N.C.  27609 
21  Years  Nation-Wide  Personal  Service 


15 


Daily  newspapers  sold  in  1976 


Goleta  Valley  (Calif.)  Today 

evening  5,000 

Buyer:  Newrick  Inc.  (Harris  Newspap¬ 
ers) 

Seller:  South  Coast  Pub.  Co.  (Alvin 
Remmenga  and  Paul  Jewkes) 

Broker:  Joseph  A.  Snyder 


Glasgow  (Ky.)  Times 

evening  7,500 

Buyer:  Donrey  Media  Group 
Seller:  Carroll  Knicely 
Broker:  John  A.  Park  Jr. 


Grand  Rapids  (Mich.)  Press 

evening/Sunday  130,000 
Buyer:  Herald  Co.  (Newhouse) 
Seller:  Booth  Newspapers 


Hammond  (Ind.)  Compass 

evening  12,000 

Buyer:  Robert  and  Joyce  Curran,  vot¬ 
ing  rights  to  majority  control 
Seller:  Compass  Inc. 

Broker:  W.  B.  Grimes  Co. 


Ionia  (Mich.)  Sentinel-Standard 

evening  4,500 
Buyer:  James  E.  Huckle 
Seller:  Kidd  Family 
Consultant:  George  J.  Cooper 

Iowa  City  (la.)  Press-Citizen 

evening  16,391 

Buyer:  Gannett  Company 

Seller:  Speidel  Newspapers 


Jackson  (Mich.)  Cidzen  Patriot 

evening/Sunday  39,000 
Buyer:  Herald  Co.  (Newhouse) 

Seller:  Booth  Newspapers 

Joplin  (Mo.)  Globe 

evening/Sunday  40,000 

Buyer:  Ottaway  Newspapers  (Dow 

Jones) 

Seller:  Globe  Publishing  Co. 
Consultants:  Maurice  Henry  and 
George  J.  Cooper. 

Kalamazoo  (Mich.)  Chronicle 

evening/Sunday  60,0()0 
Buyer:  Herald  Co.  (Newhouse) 

Seller:  Booth  Newspapers 

Kansas  City  (Kans.)  Kansan 

evening/Sunday  26,000 
Buyer:  Lee  Enterprises 
Seller:  Stauffer  Publications 

Ketchikan  (Alaska)  News 

evening  4,000 

Buyer:  Lew  and  Dorothy  Williams 
Seller:  Paul  and  Patricia  Charles 

Little  Falls  (Minn.)  Transcript 

evening  6,015 

Buyer:  Gannett  Company 

Seller:  Speidel  Newspapers 

Marianna  (Fla.)  Jackson  County 
Floridian 

evening/Sunday  4,600 
Buyer:  Thomson  Newspapers 
Seller:  Kelso  Gillenwater 


Mena  (Ark.)  Star 

evening  2,000 

Buyer:  Derwood  Brett  and  associates 
Seller:  Thomas  Freeman 
Broker:  Newspaper  Service  Co. 

Miami  Beach  (Fla.)  Sun-Reporter 

morning/Sunday  24,000 
Buyer:  Panax  Corp. 

Seller:  Paul  M.  Bruun 

Monmouth  (III.)  Review-Atlas 

evening  6,000 

Buyer:  Winsor  Newspapers 
Seller:  Victor  Moffet  and  others 

Mount  Vernon  (III.)  Register-News 

evening  13,000 
Buyer:  Thomson  Newspapers 
Seller:  John  E.  Rockaway  and  others 
Broker:  Jack  L.  Stoll  Associates 

Monroe  (La.)  News-Star,  World 

evening/Sunday  50,000 
Buyer:  Gannett  Company 
Seller:  Ewing  Family  and  others 

Muskegon  (Mich.)  Chronicle 

evening/Sunday  45,000 
Buyer:  Herald  Co.  (Newhouse) 

Seller:  Booth  Newspapers 

Muskogee  (Okla.)  Phoenix  & 
Times  Democrat 

moming/Sunday  23,000 

Buyer:  Gannett  Company 

Seller:  Oklahoma  F*ress  Publishing  Co. 

Newark  (0.)  Advocate 

evening  23,0()0 

Buyer:  Thomson  Newspapers 

Seller:  Spencer  Family 

New  Kensington-Tarentum  (Pa.) 
Valley  News  Dispatch 

evening  42,000 

Buyer:  Gannett  Company 

Seller:  Eugene  Simon  and  others 

New  York  Post 

evening  550,000 

Buyer:  Rupert  A.  Murdoch 

Seller:  Dorothy  Schiff 

Niles  (Mich.)  Daily  Star 

evening  8,300 

Buyer:  Carmage  Walls  group 
Seller:  Knight-Ridder  Newspapers 

Niles  (0.)  Times 

evening  7,500 

Buyer:  Ingersoll  Newspapers 
Seller:  L.  W.  Stauffer 

North  Adams  (Mass.)  Transcript 

evening  13,400 

Buyer:  Affiliated  Publications 

Seller:  Hardman  family 

(Continued  on  page  17) 
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Daily  newspapers  sold  in  1 976 


Orange  Park  (Fla.)  Clay  Today  i 

evening  6,000  ( 

Buyer:  Thomson  Newspapers  I 

Seller:  Tebault  family  I 

Broker:  J.  N.  Wells 

Oskaloosa  (la.)  Daily  Herald 

evening  7,300  ( 

Buyer:  Boone  Newspapers  I 

Seller:  Richard  N.  Hammell  I 

Poughkeepsie  (N.Y.)  Journal 

evening/Sunday  40,000 
Buyer:  Gannett  Company 
Seller:  Speidel  Newspapers 

Reno  (Nev.)  Evening  Gazette  and 
Nevada  State  Journal 

evening/moming/Sunday  A1  fill 
Buyer:  Gannett  Company 
Seller:  Speidel  Newspapers 

Richmond  (Ind.)  Palladium-Item 

evening/Sunday  30,000 
Buyer:  Gannett  Co. 

Seller:  Edward  S.  Harris 
Broker:  Vincent  J.  Manno 

Russellville  (Ark.)  Courier- 
Democrat 

evening  9,600 

Buyer:  Harte-Hanks  Newspapers 
Seller:  Jon  Guyion  &  Robert  Breeden 

Saginaw  (Mich.)  News 

evening/Sunday  60,000 
Buyer:  Herald  Co.  (Newhouse) 

Seller:  Booth  Newspapers 

Salamanca  (N.Y.)  Republican 
Press 

evening  4,000 

Buyer:  Thomas  Bromley,  George  Sample 
and  others 

Seller:  Latham  B.  Weber  and  others 
Broker:  Jack  L.  Stoll  Associates 

Salinas  (Calif.)  Californian 

evening  23,149 

Buyer:  Gannett  Company 

Seller:  Speidel  Newspapers 

Santa  Fe  (N.M.)  New  Mexican 

evening/Sunday  20,000 
Buyer:  Gannett  Company 
Seller:  Robert  McKinney 

Shreveport  (La.)  Journal 

evening  42,000 
Buyer:  Charles  T.  Beaird 
Seller:  Attaway  Family 

Shreveport  (La.)  Times 

mornin^Sunday  120,000 
Buyer:  Gannett  Company 
Seller:  Ewing  Family  and  others 
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Sioux  Falls  (S.D.)  Argus-Leader 

evening/Sunday  50,000 
Buyer;  Gannett  Company 
Seller:  Speidel  Newspapers 

Springfield  (Mo.)  Leader  &  Press 
Sunday  News  &  Leader 

evening  46,000;  Sunday  70,000 
Buyer:  Gannett  Company 
Seller:  Duval  Family  and  others 

St.  Cloud  (Minn.)  Times 

evening  29,000 

Buyer:  Gannett  Company 

Seller:  Speidel  Newspapers 

Stockton  (Calif.)  Record 

evening/Sunday  52,000 
Buyer:  Gannett  Company 
Seller:  Speidel  Newspapers 

Toms  River  (N.J.)  Observer 

morning  23,000 
Buyer:  Ingersoll  Newspapers 
Seller:  Joseph  P.  Milza 
Broker:  LeRoy  Keller 

Tucson  (Ariz.)  Citizen 

evening  61,000 

Buyer:  Gannett  Company 

Seller:  William  A.  Small  Jr. 


Vallejo  (Calif.)  Times  Herald 

moming/Sunday  30,000 

Buyer:  Donrey  Media  Group 

Seller:  Gibson  Radio  and  Publishing  Co. 


Visalia  (Calif.)  Times-Delta 

evening  17,153 

Buyer:  Gannett  Company 

Seller:  Speidel  Newspapers 


Westfield  (Mass.)  Evening  News 

evening  8,000 
Buyer:  Joe  L.  Albritton 
Seller:  John  Nash 


Wichita  Falls  (Tex.)  Record  News 
&  Times 

morning/evening/Sunday  50,000 
Buyer:  Harte-Hanks  Newspapers 
Seller:  Times  Publishing  Co. 


Winsted  (Conn.)  Citizen 

evening  5,400 

Buyer:  Scoggins  Publishing  Co. 
Seller:  John  W.  Nash 
Broker:  LeRoy  Keller 


KR.EHBI  EL-BOLITHO 


Marion  R.  Krchbiel 


Robert  N.  Bolitho 


NEWSPAPER.  SERVICE,  INC. 

L 1.  £.  7.  L  -  B 

DAILIES.  WEEKLIES,  SUBURBANS.  GROUP  MERGERS 
Our  firm  has  negotiated  432  sales  in  the  past  27  years. 


MARION  R.  KREHBIEL 
P.O.  BOX  88 

NORTON,  KANSAS  67654 
(913)  927-3407 


ROBERT  N.  BOLITHO 
P.  O.  Box  7133  Indian  Creek  Branch 
Shawnee  Mission,  Kansas  66207 
Office  (913)  381-8280 
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• 

• 

ALASKA 

ARIZONA 

• 

• 

• 

ARKANSAS 

• 

• 

• 

CALIFORNIA 

• 

• 

• 

• 

• 

COLORADO 

• 

r 

CONNECTICUT 

• 

• 

L 

• 

— 

OELAWARE 

DISTRICT  OF  COLUMBIA 

• 

FLORIOA 

• 

• 

• 

• 

• 

• 

• 

• 

GEORGIA 

• 

• 

HAWAII 

• 

lOAHO 

• 

ILLINOIS 

• 

• 

• 

• 

• 

INDIANA 

• 

• 

• 

IOWA 

1 

• 

• 

• 

KANSAS 

• 

• 

KENTUCKY 

• 

LOUISIANA 

• 

• 

MAINE 

MARYLAND 

• 

MASSACHUSEHS 

• 

• 

• 

• 

• 

MICHIGAN 

• 

• 

• 

• 

• 

• 

• 

MINNESOTA 

• 

• 

MISSISSIPPI 

• 

MISSOURI 

• 

At  the  halfway  point  in  the  cross¬ 
country  newspaper  ownership  race, 
Thomson  and  Gannett  ore  running  head 
to  head. 

Thomson  Newspapers  (USA),  on 
offshoot  of  the  Canadian  chain  started 
by  the  late  Roy  Thomson  (Lord  Thomson 
of  Fleet),  owned  units  in  26  states  in 
1976. 

Gannett  Company,  founded  by  the 
late  Frank  E.  Gannett  of  Rochester, 
N.Y.,  added  six  states  to  its  roster  for  o 
total  of  29. 
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Eight  of  the  19  "public"  newspaper 
publishing  groups  have  units  in  Florida. 
Thomson  and  Gannett  both  own  more 
than  one  paper  in  Florida. 

Michigan  has  seven  "public"  com¬ 
panies  in  the  newspaper  business. 
California,  Illinois,  Ohio  and  New  York 
each  have  five. 

The  only  states  where  the  "public" 
companies  are  absent  are  Alaska,  Del¬ 
aware,  Maine,  Rhode  Island,  Utah  and 
Wyoming. 
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Non-Daily  newspapers  sold  in  1976 


Arthur,  III. — Graphic-Clarion. 

George  and  Borgia  Dickman  to  Nor¬ 
man  and  Marcie  Ledgin. 

Broker/consultant:  Towe  Agency. 

Atwood,  III. — Village  Publications 
(Atwood  Heraid,  Newman  Inde¬ 
pendent  and  Mid-State  Agris¬ 
cope). 

Mrs.  Mary  Ann  Dunscomb  to  Gary 
and  Shirley  Blackburn  and  Butch  and 
Venita  Nevious. 

Bellevue,  Vilash.— American  and 
East  Side  Journal. 

F.  Bruce  Heiberg  to  John  M.  McClel¬ 
land  Jr. 

Brandon,  Fla. — News. 

Horace  Hancock  to  Jefferson-Pilot 
subsidiary. 

Brighton,  Iowa — Enterprise. 

Mr.  and  Mrs.  Clifford  Elmore  to  Keith 
Dinsmore. 

Buchanan-Dowagiac,  Mich. — 
Southwest  Leader. 

Knight-Ridder  to  Carmage  Walls. 

Burlingame,  Caiif. — Boutique  & 
Viliager. 

Gene  Malott  to  Roger  Hawley. 

Buchnell,  Fla. — Sumter  County 
Times. 

Clifton  D.  Camp  Jr.  to  Citrus  Pub.  Co. 

Buckeye  Lake,  Ohio — Thornviile 
News. 

Robert  L.  Mast  to  Howard  W.  Grimes. 
Broker/consultant:  Dean  D.  Sellers. 

Calhoun,  Ga. — Gordon  County 
News. 

J.  H.  Hopgood  and  John  W.  Hughes  to 
Northwest  Georgia  Media  Inc. 


Cape  May,  N.J.— Gazette. 

Kent  Estate  to  Worrell  Newspapers. 
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Carmel,  III. — News-Journai. 

Harry  H.  Smith  to  John  R.  Neal. 

Cassopolis,  Mich. — Vigilant. 

Knight-Ridder  to  Carmage  Walls. 

Centralia-Chehalis,  Wash. — 
South  County  Today,  Shoreline 
Journal,  Northgate  Journal  and 
Lake  City  Journal. 

Buyers  Guide  group  to  Daily  Chroni¬ 
cle  Inc. 

Charleston,  Miss.— Sun-Sentinel. 

W.  W.  May  to  John  Emmerich. 

Chetwynd,  B.  C.— Echo. 

Bunne  Hoffman  to  Stirling  Newspap¬ 
ers. 

Clinton,  Miss.— News. 

Norman  A.  Mott  Jr.  to  Hederman  fam¬ 
ily. 

Cranford,  N.J.— Citizen  &  Chroni¬ 
cle. 

Wallace  and  Mary  Sprague  to  Straus 
Communications. 

Broker/consultant:  W.  B.  Grimes  Co. 

Crooksville,  Ohio — Roseville 

Messenger. 

Robert  L.  Mast  to  Howard  W.  Grimes. 
Broker/consultant:  Dean  D.  Sellers. 

Dartmouth,  N.S. — Free  Press. 

LED  Enterprises  to  Fred  S.  Mounce. 

Dawson  Creek,  B.C. — Peace 
River  Block  News. 

Don  Marshall  to  Stirling  Newspapers. 

Dexter,  N.M. — Tribune. 

Earl  Stratton  to  Louis  Purvis. 

Deep  River,  Conn.— New  Era. 

Henry  Josten  and  John  Colbert  to 
Shore  Lines  Times  Pub.  Co. 

Dearborn,  Mich. — Guide. 

Mrs.  Annette  Ross  to  Panax  Corp. 

Drumright,  Okla.— Journa/. 

Gordon  Rocket  to  James  Head. 

Dunedin,  Fla. — Times 

Robert  C.  Miller  to  Media  Manage¬ 
ment  (David  Specht). 

Broker:  Newspaper  Service  Co. 


Edwardsburg,  Mich.— Argus  and 
Stateiine  News-Review. 

Knight-Ridder  to  Carmage  Walls. 

El  Segundo,  Calif.— Hera/d. 

David  Dessau  Estate  to  Charles 
Aydelotte. 

Broker/consultant:  Mel  Hodell. 

Foisom,  Calif. — Teiegraph. 

J.  Clifton  Toney  and  James  S.  Toney 
to  Sacramento  Pub.  Co. 

Broker/consultant:  Mel  Hodell. 

Florence,  Calif. — Messenger. 

David  Dessau  Estate  to  Charles 
Aydelotte. 

Broker/consultant:  Mel  Hodell. 

Franklin,  III. — Times. 

Elinor  and  Herman  Ramsey  to  Ira  J. 
Lionts. 

Consultant:  John  R.  Armstrong. 

Franklinville,  N.J.— Senf/ne/. 

Louis  W.  Caccese  to  Ellie  and  Johan¬ 
nes  Girsang. 

Glasgow,  Ky. —Repubiican. 

Carroll  Knicely  to  Donrey  Media. 

Glendale,  Calif.— Sfar  group  and 
Burbank  News. 

Morris  Newspaper  Corp.  to  California 
Offset  Printers. 

Hagerman,  N.M.— Sfar. 

Earl  Stratton  to  Louis  Purvis. 

Hazlehurst,  Miss.— Cop/a  County 
Courier. 

Robert  A.  Ashley  to  Vic  Garraway. 

Hermosa  Beach,  Calif.— Review. 

David  Dessau  Estate  to  Charles 
Aydelotte. 

Broker/consultant:  Mel  Hodell. 

Hesperia,  Calif.— Resorfer. 

Ron  and  Hazel  Stearns  to  Raymond 
Pryke. 

Hialeah,  Fla. — Home  News. 

Paul  Finlay  to  James  R.  Whelan. 

Hugbe,  Mo.— News. 

Paul  Grigsby  to  Donrey  Media. 

Huntsville,  Mo. — Times  Herald 
and  Clifton  Hili  Rustler. 

Paul  Grigsby  to  Donrey  Media. 

Hyde  Park,  N.Y. — Townsman, 
Hhinebeck  Examiner,  Red  Hook 
Observer,  Dutchess  Suburban 
News. 

Peter  McGregory  to  Peter  Richards. 
Broker/consultant:  W.  B.  Grimes  Co. 
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Hyde  Park,  N.Y. — Valley  Bulletin. 

Maria  Lees  to  Tony  Arthur. 
Broker/consultant:  W.  B.  Grimes  Co. 

Ionia,  Mich.— County  News. 

Kidd  Family  to  James  E.  Huckle. 
Consultant:  George  J.  Cooper. 

Jasper,  F\a.—News. 

Mr.  and  Mrs.  Robert  Ehlert  and  Mari¬ 
lyn  Joyce  Thompkins  to  Jack  R.  Taylor. 
Broker:  Newspaper  Service  Co. 

Junction  City,  Kana.— Republic. 

Ed  Kessinger  to  John  D.  Montgomery. 
Broker:  Marion  R.  Krehbiel. 

Kaiama,  yNash.— Bulletin. 

Grant  Peterson  to  Chronicle  Inc. 

Ketchikan,  Aiaska— Southeastern 
Log. 

Paul  and  Patricia  Charles  to  Lew  and 
Dorothy  Williams. 

Kingsiand,  Ga.— Southeast  Geor¬ 
gian. 

Hov.ard  H.  Davis  to  Allan  and  Cathy 
Lipsett. 

Kingston,  Tenn. — Roane  County 
News. 

Paul  Page  and  associates  to  Nick 
Drewry  and  associates. 

Broker:  Newspaper  service  Co. 

Kiowa,  Okia.— Star-ReWew. 

Tom  Avery  to  Wayne  Schoonmaker. 

Ledgewood,  N.J. — IVest  Morris 
Star  Journal. 

Harold  Jensen  to  Uldis  Grava  group. 
Broker:  W.  B.  Grimes  Co. 

Maben,  Miss.— Atews-Press. 

To  Carolyn  Fulgham. 

Mandan,  N.D.—Roughrider. 

Joseph  L.  Isakson  to  John  F.  Mahar. 

Mangum,  Okla.— Star-A/ews. 

Larry  Briscoe  to  Hartman  Newspap¬ 
ers  and  Lowell  Hatton. 

Manhattan  Beach,  Calif. — News. 

David  Dessau  Estate  to  Charles 
Aydelotte. 

Broker:  Mel  llodell. 

Marble  Hill,  Mo. — Banner-Press. 

Cletis  N.  Ellinghouse  to  Lee  Flor. 

Mechanicsburg,  Ohio — Telegram. 

Vaughn  E.  Hill  to  Central  Ohio  Print¬ 
ing  Co. 

Meridian,  idaho. — News-Times. 

Ralph  and  Jean  Hunter  to  Lewiston 
Tribune  Co. 
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Middlebury,  V\.— Addison  Inde¬ 
pendent. 

William  Slator  to  Gordon  Mills. 

Monticello,  Fla.— Afews. 

John  and  Jane  Janinda  to  Ron  and 
Lonna  Cichon. 

Broker:  Newspaper  Service  Co. 

Mountain  Grove,  Mo.— Journa/. 

Stephen  A.  Bennett  to  John  Ford. 
Broker:  Krehbiel-Bolitho. 

Mountain  Home,  Ark. — Baxter 
County  Bulletin. 

Harold  E.  Martin  to  Multimedia  Inc. 

New  Lexington,  Ohio — Perry 
County  Tribune  and  Community 
Examiner. 

Robert  L.  Mast  to  Howard  W.  Grimes. 
Consultant:  Dean  D.  Sellers. 

New  Sharon,  Iowa— Star. 

V.  E.  Vavra  to  Keith  and  Sandy 
Dinsmore. 


Newman,  III. — Independent. 

Mary  Ann  Dunscomb  to  Gary 
Blackburn  and  Butch  Nevious. 

Niantic,  Conn. — News. 

Henry  Josten  and  John  Colbert  to 
Shore  Line  Times  Co. 

Niles,  Mich. — Three  affiliates  of 
the  Daily  Star. 

Knight- Ridder  to  Carmage  Walls. 

Niles,  Ohio — Six  affiliates  of  the 
Niles  Times. 

L.  W.  Stauffer  to  Ingersoll  Newspap¬ 
ers. 

Oakiand-Frankiin  Lakes,  N.J. — 
Observer. 

LeBet  Publications  to  Suburban 
Trends. 

Ogden,  Kans.— Sun. 

Ed  Kesseinger  to  John  D.  Montgom¬ 
ery. 

Broker:  Marion  Krehbiel. 

(Continued  on  page  22) 


THE  PAINE  ORGANIZATION— NEWSPAPER  BROKERS 

Vernon  V.  Paine 

305  TAYLOR  DRIVE 
Glaremont.  CA  91711 
TELEPHONE  (714)  624-8735 

Undoubtedly,  at  this  time  .  .  . 

You  don’t  want 
your  newspaper 

But .  .  .  when  the  time  does  come  for  you  to  seriously  consider 
a  change,  our  contact  with  virtually  all  active  buyers,  both 
groups  and  individuals,  assures  you  of  the  widest  possible 
selection  in  your  choice  of  a  successor  and  of  getting  the  top 
market  price. 

Remember,  we  are  always  happy  to  just  to  visit,  always  confi¬ 
dentially. 

SUMMARY  OF  NEWSPAPER  TRANSACTIONS  SINCE  1958 

Number  of  Number  of  Total 

Dailies:  Non-Dailies:  Transactions: 

33  27  60 

Sales  in  13  states — Number  of  Buyers:  42 

—MAY  WE  SERVE  YOU?— 


Abbott  E.  Paine 

1940  N.  TUFTIN  ST.  109 
Orange,  CA  92667 
Telephones  (714)  998-1091 
(714)  637-2837 


to  sell 
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Non-Daily  papers  sold  in  1976 


Orangevale,  Calif.— A/eivs. 

J.  Clifton  Toney  to  Sacramento  Union. 
Broker:  Mel  Hodell. 

Pacific  Grove,  Caiif. — Tribune, 
Pebble  Beach  Green  Sheet, 
Marina  Tribune. 

Gamer-Casey  Pub.  Co.  to  David  B. 
Lindsay. 

Broker:  Joseph  A.  Snyder. 

Paimetto,  Fia. — Press. 

Horace  Hancock  to  Jefferson-Pilot 
subsidiary. 

Pennsburg,  Pa. — Town  and  Coun¬ 
try. 

Victor  Stahl  to  Equitable  Pub.  Co. 

Pittsburgh,  Pa. — North  Hills  News 
Record. 

Eugene  Simon  and  others  to  Gannett 
Co. 

Piant  City,  Fla. — Courier. 

Horace  Hancock  to  Jefferson-Pilot 
subsidiary. 

Pleasant  Hill,  Mo. — Times. 

Eugene  and  Patricia  Thomas  to  Mr. 
and  Mrs.  William  S.  Hale. 

Port  Austin,  Mich.— Huron  News 
and  Marietta  Leader. 

Clare  and  John  Hewens  to  Lindsay- 
Schaub  Newspapers. 

Provincetown,  Mass. — Advocate. 

Daniel  Boynton  to  Duane  A.  Steele. 

Raymondville,  Tex. — Chronicle- 
News. 

Carl  R.  Miller  to  Paul  E.  Whitworth. 

Redondo  Beach,  Calif. — Record. 

David  Dessau  Estate  to  Charles 
Aydelotte. 

Broker:  Mel  Hodell. 

Sharpsburg,  Pa.— Herald. 

Eugene  Simon  and  others  to  Gannett 
Co. 

Somerset,  Me.— Reporter. 

Bangor  Daily  News  to  Michael,  Han¬ 
son  and  Joseph  Myerson. 

Taos,  N.M. — News. 

Robert  McKinney  to  Gannett  Co. 

Thomaston,  Ga. — Times  and  Free 
Press. 

S.  J.  Carswell  and  Leon  Smith  Estate 
to  Opelika-Auburn  Pub.  Co. 

Twisp,  Wash. — Methow  Valley 
News. 

Jack  Stoner  to  Mr.  and  Mrs.  R.  L. 
(Dex)  Jones. 
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Union  Springs,  Ala. — Herald. 

W.  H.  Gamer  to  R.  Terry  Everett. 

Vassar,  Mich.— Pioneer  Times. 

Clare  and  John  Hewens  to  Lindsay- 
Schaub  Newspapers. 

Vienna,  Va. — Virginia  Delegate. 

To  Journal  Newspapers. 

Broker:  W.  B.  Grimes  Co. 

Wakefield,  Kans.— Sun. 

Ed  Kessingerto  John  D.  Montgomery. 
Broker:  Marion  R.  Krehbiel. 

Wartburg,  Tenn. — Morgan  County 
News. 

Iva  Lavendar  and  Paul  Page  to  Nick 
Drewry  and  associates. 

Broker:  Newspaper  Service  Co. 

Wayne  County,  Mich. — Wayne 
Eagle,  Westland  Eagle,  Canton 
Eagle,  Romulus  Roman  and  Bel¬ 
leville  Enterprise. 

Panax  Corp.  to  David  J.  Willett. 

Whitinsville,  Mass. — Blackstone 
Tribune- Advertiser. 

IMP  Inc.  to  Southbridge  News. 

Wildwood,  Fla.— Herald-Express. 

Clifton  D.  Camp  Jr.  to  Citrus  ^b.  Co. 

Zelienopie,  Pa. — Butler  County 
News. 

Eugene  Simon  and  others  to  Gannett 
Co. 


MEN  AT  WORK— Gwen  Stone, 
obituary  writer  for  the  New  Castle 
(Pa.)  News,  dons  a  hard  hat  and  plas¬ 
tic  goggles  to  indicate  the  city  room  is 
undergoing  some  hard  knocks  from 
hammers  and  other  tools  during  a  ren¬ 
ovation  project  to  accommodate  video 
display  terminals. 


Two  suburban  sections 
added  by  N.Y.  Times 

The  York  Times  will  introduce  on 
February  6  two  regional  sections  of  the 
Sunday  newspaper,  the  Westchester 
Weekly  and  the  Connecticut  Weekly, 
Arthur  Ochs  Sulzberger,  publisher  of  the 
Times  said. 

The  weeklies  will  be  circulated  with  all 
the  customary  sections  of  the  Sunday 
Times  primarily  in  Westchester  County, 
N.Y.,  and  Fairfield  County,  Conn.  The 
sections  also  will  reach  parts  of  the  north 
Bronx  (including  Riverdale)  and  parts  of 
Putnam  County  in  New  York  and  Litch¬ 
field  County  in  Connecticut. 

The  sections  will  be  similar  in  format 
to  the  New  Jersey  Weekly  and  the  Long 
Island  Weekly,  two  regional  sections  that 
were  introduced  in  the  Sunday  Times 
earlier  this  year. 

The  addition  of  these  regional  weeklies 
constitutes  another  aspect  of  the 
development  of  the  Times,  which  this 
year  has  produced  the  Friday 
“Weekend”  section  and  “The  Living 
Section”  on  Wednesdays.  Other  new 
weekday  sections  are  foreseen. 

The  Times  staffs  are  being 
strengthened  in  Westchester  and  Con¬ 
necticut  to  serve  the  new  weeklies. 
Other  members  of  the  Times  staff  also 
will  be  writing  for  the  weeklies,  as  will 
outside  contributors. 

The  sections  will  feature  wide  cover¬ 
age  of  people  and  places  in  the  two  areas 
and  will  have  art  and  political  columns, 
opinion  pages,  people  notes,  food  and 
shopping  features,  restaurant  reviews, 
home-repair  and  a  calendar  of  cultural 
and  recreational  events  and  other  fea¬ 
tures. 

News  stories  will  be  devoted  to  re¬ 
gional  areas,  but  advertisements  will  be 
published  in  both  sections. 

Warren  M.  Hoge,  regional  editor  of 
the  Times,  will  be  in  charge  of  the  new 
sections  as  he  is  of  the  New  Jersey  and 
Long  Island  Weeklies.  Barbara  Cros- 
sette  will  edit  the  Westchester  Weekly 
and  Michael  J.  Leahy  will  edit  the  Con¬ 
necticut  Weekly.  Hog**  will  report  to 
Mitchel  Levitas,  metropolitan  editor  of 
The  Times. 

Walter  Campbell,  suburban  store  ad¬ 
vertising  manager  of  the  Times,  will  be  in 
charge  of  advertising  sales  for  the  sec¬ 
tions. 

New  assignment 

Sarah  P.  Millier  was  appointed  vice- 
president  for  corporate  programs  of  the 
Garden  State  Paper  Co.  Inc.  She  has 
been  in  charge  of  public  relations  for  the 
newsprint  recycling  firm.  She  will  di¬ 
vide  her  time  between  Los  Angeles 
and  Garfield,N.J. 
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Four  Maine  dailies  create  ad  network 

Four  daily  newspapers  in  Maine  have  Sun-Journal,  Portland  Press-Herald  Ex- 
set  up  the  Portland/Poland  ADI  News-  press  and  the  Central  Maine  Morning 
paper  Network,  which  offers  advertisers  Sentinel  (in  Waterville.)  The  cost  per  line 
170,920  total  daily  circulation  in  one  buy.  is  $1.37  and  the  mil  line  rate  is  $7.88. 

The  network  consists  of  the  Augusta  These  rates  include  a  13%  discount. 
Kennebec  Journal,  Lewiston-Auburn  The  Network  covers  62%  of  the  fourth 

largest  ADI  market  in  New  England  and 

_  the  75th  largest  in  the  United  States. 


Montreal  Gazette 
appoints  an  editor 

The  Montreal  Gazette  announces  the 
appointments  of  Mark  Harrison  as  editor 
and  Robert  McConnell  as  general  man¬ 
ager. 

Mark  Harrison  comes  to  the  Gazette 
from  the  Toronto  (Ont.)  Star  where  he 
has  been  executive  editor  for  the  past 
seven  years.  He  will  be  responsible  for 
the  news  and  editorial  page.  This  is  a 
new  position  at  the  Gazette  which 
hitherto  has  had  no  over-all  editor. 

Robert  McConnell  joined  the  paper 
last  July  as  executive  assistant,  coming  truce  period.  He  also  enjoined  Emerson 
from  the  Vancouver  (B.C.)  Province  Wiser  from  continuing  efforts  on  behalf 
where  he  had  been  editor  for  four  years,  of  majority  stockholders  to  find  a  buyer 
In  his  new  assignment,  he  will  be  primar-  for  a  reported  $25  million, 
ily  concerned  with  the  commercial  and  J.  R.  (Jay)  Knowland  III  (a  nephew  of 
production  operations  of  the  Gazette,  the  late  senator)  and  Mrs.  Eleanor  K. 

Lion  of  Scottsdale,  Arizona,  were  among 
majority  stockholders  originally  seeking 
to  sell,  which  resulted  in  a  temporary 
court  order  sought  by  minority  stock¬ 
holders  blocking  the  plan  followed  by 
countersuit  by  the  majority  group.  The 
property  consists  of  two  companies,  the 
Tribune  Building  Company  owning  the 
real  estate  and  investment  portfolio  and 
the  Tribune  Publishing  Company  pro¬ 
ducing  the  newspaper. 

Minority  stockholders  include  Mrs. 
Jewett,  her  brother  Joseph  W.  Know- 
land  (publisher)  and  the  senator's  first 
wife,  Helen  M.  Whyte. 


Buyer  sought 

(Continued  from  page  14) 


Correction 


In  the  comparative  listing  of  circula¬ 
tion  figures  for  top  morning,  evening  and 
Sunday  newspapers  (E&P,  Dec.  25, 
page  7)  the  Saturday-only  ABC  figures 
for  the  Newark  Star-Ledger  were  in¬ 
advertently  used  instead  of  the  five-day 
averages. 

The  correct  Star-Ledger  figure  for 
Sept.  30,  1976,  is  400,190  compared  to 
the  Sept.  30,  1975,  figure  of  375,565.  The 
Sunday  figures  were  correct. 

The  Chicago  Daily  News  (e)  should  be 
added  to  the  list  of  newspapers  over 
300,000  circulation  with  Sept.  30,  1976, 
figure  of  358,550  compared  to  382,581  on 
Sept.  30,  1975. 

The  Washington  Post  and  Newsday, 
Long  Island,  were  not  included  because 
their  Sept.  30,  1976  figures  are  not 
available  from  ABC. 

These  changes  do  not  affect  the  sum¬ 
mary  of  gains  and  losses  in  the  balance 
of  the  story. 


Replaceable  panels 

Berkley-Small,  Inc.,  has  added  a  new 
model  to  its  line  of  SHO-RACK  Coin- 
Operated  Racks.  The  K-600  features  a 
removable  and  replaceable  front  panel  so 
that  if  the  door  or  other  part  of  the  front 
panel  is  damaged  the  entire  panel  can  be 
removed  quickly.  A  new  panel  is  then 
placed  in  the  rack  and  the  rack  is  back  in 
service  in  a  matter  of  minutes  eliminating 
costly  “down  time”.  The  damaged  panel 
is  repaired  for  use  in  another  rack. 


Iym*  die  &cts  <m  risaim  insurance  rates, 
call  State  I^uin.  ^  a 


Auto  insurance  rates  are  going  up  across  the  country. 
The  reasons  are  complex.  For  more  information, 
call  or  write  State  Farm  and  ask  for  our  Insurance 
Backgrounder  on  “Why  Insurance  Rates  ^ 
Are  Going  Gp.” 

We  have  Insurance  Backgrounders 
on  many  insurance-related  topics  in  a 

the  news.  Once  you’re  on  our 
mailing  list,  we’ll  send  new 
ones  to  you  regularly.  For  m 
this  free  service,  call  us  at  m 
309-662-2625  or  write  to:  K 

Robert  Sasser 

Public  Relations  Department 

State  Farm  Insurance  Companies^V  CS 

One  State  Farm  Plaza  l 

Bloomington,  IL  61701  ^  ^ 
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Brian  J.  Donnelly,  publisher  of  the 
Binghamton  (N.Y.)  Newspapers — 
elected  to  the  New  York  State  ^blishers 
Association  board  of  directors  filling  the 
unexpired  term  of  Robert  R.  Eckert, 
who  has  taken  the  post  of  publisher  of 
the  International  Herald  Tribune. 


Newspeople 


Former  women’s  ed 
joins  police  force 

A  former  women’s  editor,  turned 
police  reporter  has  decided  she  likes 
police  work  enough  to  join  the  Pine  Bluff 
(Ark.)  police  department. 

She’s  Dorothy  Hale,  27,  who  was  wo¬ 
men’s  editor  of  the  Pine  Bluff  Commer¬ 
cial  and  has  worked  the  police  beat  for 
the  past  nine  months.  She  undergoes  six 
weeks  of  basic  training  at  the  State 
Police  Law  Enforcement  Training 
Academy,  Camden. 

Pine  Bluff  assistant  chief  Bobby  Nor¬ 
man  said  his  new  recruit  will  be  treated 
just  like  any  new  recruit  and  will  be  as¬ 
signed  to  a  patrol  car  and  carry  a 
weapon.  Hale  is  the  third  woman  to  join 
the  department. 


Charles  T.  Brumback — elected  presi¬ 
dent  and  chief  executive  of  the  Orlando 
(Fla.)  Sentinel  Star.  He  has  been  acting 
general  manager  and  chief  executive  of¬ 
ficer  since  last  May  when  William  G. 
CoNOMOs  resigned  as  president.  In  1957 
Brumback  began  his  career  with  the  cor¬ 
porate  predecessor  of  Sentinel  Star 
Company  as  controller. 

♦  ♦  * 

Bill  Husted— named  city  editor  of  the 
Arkansas  Democrat,  Little  Rock,  replac¬ 
ing  Larry  Gordon,  who  resigned  to  re¬ 
turn  to  college.  Husted  joined  the  Demo¬ 
crat  as  a  general  assignment  reporter  and 
for  two  years  wrote  the  Arkansas  Album 
colunui  in  addition  to  reporting  duties. 
His  wife  is  Amanda  Husted,  wire  editor 
of  the  Democrat. 


CARL  MANGUM  has  been  elected 
vicepresident  and  advertising  director 
of  the  Norfolk  Virginian-Pilot  and 
Ledger-Star.  AAangum  has  been  ad¬ 
vertising  manager  of  the  two  news¬ 
papers  since  October,  1974.  He 
joined  the  papers  in  1958  as  a 
member  of  the  classified  advertising 
staff  and  moved  from  classified  sales 
manager  and  assistant  manager  of 
the  department,  being  promoted  to  re¬ 
tail  advertising  group  manager  in 
1971. 


PR  director  buys 
Kansas  weekly 

Larry  Knupp,  director  of  the  division 
of  information  at  the  University  of  Kan¬ 
sas  since  September  1973,  will  leave  in 
January  to  become  the  editor  and  pub¬ 
lisher  of  the  Ellinwood  (Kans.)  Leader. 

Knupp  and  his  wife,  Carol,  have 
purchased  the  1,8(X)  circulation  weekly 
from  H.  Martin  Glenn,  publisher  since 
the  mid  1930s.  The  Knupps  expect  to  take 
over  the  paper  about  February  1. 


William  F.  Arballo,  former  editor- 
publisher,  Del  Mar  (Calif.)  News  Press, 
a  weekly  newspaper  he  founded — named 
director  of  public  relations  for  the  1977 
Southern  California  Exposition  and  San 
Diego  County  Fair. 

4c  4c  4c 

Robert  McConnell — appointed  gen-  Matthew  V.  Storin,  G/ofee,  na- 

eral  manager  of  the  Montreal  Gazette,  tional  editor — promoted  to  assistant 
the  position  having  been  vacant  for  managing  editor  with  prime  responsibil- 
nearly  two  years.  McConnell  joined  the  ity  supervision  of  news  operations.  Eve- 
newspaper  as  executive  assistant  last  ning  Globe.  With  the  Globe  since  1%9,  he 
July  ^ter  being  editor  of  the  Va/icoMver  was  in  the  Washington  bureau,  later 
Province  for  four  years.  He  will  be  serving  as  metropolitan  editor.  Morning 
primarily  concerned  with  the  commer-  Globe,  and  Asian  correspondent-bureau 
cial  and  production  operations  of  the  chief,  Tokyo. 

Gazette. 


Richard  F.  O’Leary — named  advertis¬ 
ing  director  of  the  Fitchburg  (Mass.) 
Sentinel  and  Enterprise.  O’Leary,  for¬ 
merly  manager  of  theaters  and  cinemas 
in  the  area,  also  has  a  background  in 
public  relations  and  sales  promotion. 

4c  4c  4c 

Michael  R.  Hinton,  city  editor  of  the 
Norman  (Okla.)  Transcript— joined  the 
Mankato  (Minn.)  State  University  Mass 
Communications  Institute  faculty  with 
The  Christian  Science  Monitor  has  rank  of  assistant  professor, 
announced  the  following  staff  transfers:  *  ♦  ♦ 

Robert  C.  CowEN  returns  to  his  first  love  Jake  Booher,  Associated  Press  news 
as  natural  science  editor.  Cowen  pro-  editor  in  Salt  Lake  City  since 

vided  the  Monitor  with  many  years  of  1972 — appointed  chief  of  bureau  at 

award-winning  natural  science  coverage  Louisville,  succeeding  William  L. 

prior  to  becoming  the  feature  editor.  Winter,  who  is  taking  a  leave  of  absence. 

David  Salisbury,  who  won  the  Booher  was  a  newsman  for  the  f/arriman 
Science-in-Society  Journalism  Award  as  (Tenn.)  Record  and  Knoxville  News- 
a  natural  science  reporter — to  corres-  Sentinel  before  entering  AP  service  at 
pondent  in  the  Los  Angeles  bureau.  Albuquerque  in*  1964,  transferring  to  the 
Jak  Miner,  currently  assistant  Ameri-  New  York  general  desk  in  1968,  and  to 

can  news  editor — transferring  to  the  Salt  Lake  City  as  news  editor  in  1972. 

New  England  bureau  as  a  reporter,  sue-  David  Briscoe — appointed  news  editor 

ceeded  by  Robert  Press,  correspondent  at  Salt  Lake  City,  succeeding  Jack 
in  the  Chicago  bureau.  Booher. 

John  Moorhead,  assistant  business  Ward  T.  Sims — appointed  correspon- 
editor — moving  to  Chicago  as  a  news  dent  at  Fairbanks,  Alaska.  This  is  a  new 
correspondent.  correspondency. 
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Mrs.  Margaret  E.  Mekeal — appointed 
vicepresident  and  secretary  of  the  Wil¬ 
son  Gregory  Agency,  Inc.,  New  Cum¬ 
berland,  Pa.  She  joined  the  agency  in 
1967  as  office  manager  and  became 
secretary-treasurer  when  the  corporation 
was  formed  in  1975. 


James  H.  Taylor,  former  editor-in- 
chief,  European  Stars  and  Stripes — 
joined  Air  Force  Magazine  as  a  senior 
editor. 

4c  4c  4c 

Walter  V.  McKinney  Jr. — appointed 
editor  and  publisher  of  the  Argus-Breeze 
Publications  by  the  board  of  Hillsboro 
Argus,  Inc.,  Hillsboro,  Oregon.  He  suc¬ 
ceeds  his  father  who  died  November  23. 

Richard  Barr  McKinney — appointed 
to  the  position  of  associate  editor.  He 
has  been  sports  editor  of  the  Argus  since 
discharge  from  the  U.S.  Navy  in  1%3 
and  will  continue  those  duties. 

The  new  editor-publisher  has  been 
with  the  Argus  33  years,  beginning  as  a 
printer’s  devil  and  janitor  at  age  14.  In 
1948  he  began  working  in  news,  advertis¬ 
ing  and  photography,  and  in  1953  became 
assistant  publisher  and  manager  of  the 
commercial  printing.  Like  his  father, 
McKinney  has  served  as  president  of  the 
Oregon  Newspaper  Publishers  Associa¬ 
tion  and  the  National  Newspaper  As¬ 
sociation.  The  newspaper  has  been  in  the 
McKinney  family  since  1904. 


in  the  news 


Jenkins  McFadden 

RAY  JENKINS,  editor  of  the 
Alabama  Journal's  editorial  page,  has 
been  named  editorial  page  editor  of 
the  Montgomery  (Ala.)  Advertiser  and 
JOE  M.  MCFADDEN,  Journal  city 
editor,  replaces  him  as  editorial  page 
editor.  Jenkins  succeeds  WILLIAM  H. 
MCDONALD,  who  is  taking  an  indefi¬ 
nite  leave  of  absence  for  medical 
reasons. 

Jenkins,  a  Nieman  Fellow  in  1964- 
64,  had  joined  the  Journal  staff  in 
1959  as  city  editor,  later  becoming 
managing  editor  before  moving  to  the 
editorial  page  post.  McFadden,  Jour¬ 
nal  city  editor  since  1966,  was  a  Navy 
pilot  during  World  War  II,  remaining 
on  active  duty  until  retirement  in  1964 
when  he  joined  the  Journal  as  a  report¬ 
er.  Before  military  service,  he  had 
been  with  the  Denton  (Texas)  Record- 
Chronicle. 


Frank  A.  Blethen,  associate  publisher 
of  the  Walla  Walla  (Wash.)  Union- 
Bulletin — named  publisher.  Charles  C. 
Cochrane — named  general  manager  and 
Donald  Sherwood,  former  owner  and 
publisher — assumes  the  title  of  publisher 
emeritus. 

Blethen  joined  the  Union-Bulletin  in 
1974  from  the  Seattle  Times.  Cochrane 
joined  the  newspaper  last  Fall  as  busi¬ 
ness  manager  and  was  formerly  in  a  simi¬ 
lar  post  for  the  Willoughby  (Ohio) 
News-Herald. 

*  *  * 

Alan  Bunce — named  feature  editor  of 
the  Christian  Science  Monitor,  with  re¬ 
sponsibility  for  overseeing  editorial  con¬ 
tent,  style,  quality,  and  general  direction 
of  the  Monitor's  daily  feature  pages  and 
special  sections.  Bunce’ s  appointment 
comes  after  11  years  with  the  Monitor 
serving  largely  on  the  arts  and 
entertainment  page  as  drama  critic,  tele¬ 
vision  critic,  and  page  editor. 

Stephen  Webbe — returns  to  the  staff  of 
the  Monitor  as  editor  of  the  thrice- 
weekly  People  page.  Before  taking  a 
leave,  he  worked  for  the  Monitor  in  a 
variety  of  capacities,  most  recently  as 
assistant  editor  of  the  weekly  inter¬ 
national  edition. 
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Keith  Fuller,  president  and  general 
manager  of  the  Associated  Press,  has 
announced  appointment  of  William  C. 
Mann  as  chief  of  bureau  at  Manila  for  AP 
operations  in  the  Philippines.  Mann 
joined  the  news  cooperative  in  1965  at 
Louisville,  and  transferred  to  the  New 
York  foreign  desk  in  1970,  moved  to 
Manila  as  a  newsman  in  1971  and  later 
that  year  went  to  New  Delhi.  Mann  re¬ 
turned  to  the  foreign  desk  in  New  York 
in  1974  and  transferred  to  Denver,  where 
for  the  past  year  he  has  been  news 
editor. 

*  *  * 

Mike  Lewis — has  joined  the  Charlotte 
(N.C.)  Observer  as  the  new  metropolitan 
editor,  replacing  Walker  Lundy,  who 
has  been  named  assistant  managing 
editor  of  the  Tallahassee  (Fla.)  Demo¬ 
crat. 

Lewis  has  been  an  assistant  managing 
editor  of  the  Orlando  (Fla.)  Sentinel  Star 
since  August,  1974  and  before  that  he 
was  metropolitan  editor  of  the  Rochester 
(N.Y.)  Democrat  and  Chronicle. 

*  *  * 

Personnel  changes  announced  at  the 
Orlando  (Fla.)  Sentinel  Star  include: 

Ken  Michael,  assistant  managing 
editor/state — to  assistant  to  the  editor  in 
Seminole  County,  replacing  Charles 
Reese,  who  becomes  a  regular  col¬ 
umnist  on  the  Sentinel  Star  editorial 
page  and  an  editorial  writer. 

Replacing  Michael  as  state  editor  is  Jim 
Toner,  news  editor/AM  cycle.  Succeed¬ 
ing  Toner  is  Jim  Lynch,  former  assistant 
managing  editor,  Hartford  (Conn.) 
Times. 

Ed  Joella,  editor  of  the  Suncoast 
Shopper  &  News,  New  Port  Richey — 
rejoined  the  Sentinel  Star  as  assistant 
state  editor. 

9K  * 

Gene  E.  Malott,  former  owner  and 
publisher  of  two  San  Francisco  area 
weeklies,  the  Hillsborough  Boutique  and 
Burlingame  Villager — becomes  general 
manager  of  the  Little  Falls  (Minn.)  Daily 
Transcript  Jan.  1.  He  succeeds  Bill  P. 
Blaine,  who  will  devote  full  time  to 
management  of  the  paper’s  commercial 
printing  division. 

Malott  is  a  former  assistant  Sunday 
editor  of  the  St.  Paul  Pioneer  Press  and 
news  editor  of  the  Wilmington  (Del.) 
Morning  News. 

9|C  9K  4c 

John  Sterling,  city  editor  of  the  Pauls 
Valley  (Okla.)  Daily  Democrat — 
resigned. 

4c  4c  4( 

Larry  Welch,  former  Oklahoma 
Journal  pressman  and  former  Goss 
newspaper  press  installer — named  prod¬ 
uction  manager  of  the  Weatherford 
(Okla.)  Daily  News. 

4c  4c  4c 

Kathy  Nagel — joined  the  news  staff  of 
the  Dayton  (Wash.)  Chronicle.  She  has 
been  a  reporter  for  the  North  Side  News, 
Jerome,  Idaho. 


RICHARD  A.  OPPEL,  a  former  Talla¬ 
hassee  newsman  now  associate  editor 
of  the  Detroit  Free  Press,  will  become 
executive  editor  of  the  Tallahassee 
Democrat  January  1.  This  is  a 
new  position  at  the  newspaper,  and 
William  M.  Phillips,  managing  editor 
for  1 1  years,  continues  in  his  post. 

Before  joining  Knight-Ridder  last 
March  Oppel  worked  1 1  years  for  the 
Associated  Press,  first  joining  the 
Tallahassee  bureau  in  1965.  In  1972 
he  was  promoted  to  Florida  news 
editor,  Miami  based,  and  a  year  later 
moved  to  Michigan  chief  of  bureau. 

Two  key  executive  changes  are  effec¬ 
tive  January  3  at  the  Detroit  News.  Gene 
R.  Arehart  has  been  appointed  market¬ 
ing  director,  with  responsibility  for  ad¬ 
vertising,  circulation,  marketing  and  re¬ 
search  operations. 

John  W.  Harms — appointed  vicepresi¬ 
dent  and  operations  director,  wi^  re¬ 
sponsibility  for  production  and  plant  op¬ 
erations. 

Arehart  currently  is  business  manager 
and  Harms  is  in  charge  of  marketing  op¬ 
erations. 

4c  4e  4( 

Four  staff  changes  at  the  Wausau- 
Merrill  (Wis.)  Daily  Herald  effective  the 
first  of  the  new  year  are: 

W.  F.  McCormick,  president  and 
publisher — to  chairman  of  the  board,  re¬ 
tiring  from  active  management  of  the  pa¬ 
per.  Frank  Plano,  vicepresident  and 
managing  editor — to  president,  publisher 
and  editor. 

Neal  Rothman,  business  manager  and 
advertising  director — to  vicepresident  of 
advertising  sales. 

Robert  A.  Melang,  credit  manager — 
to  business  manager  and  assistant  trea¬ 
surer. 

Plano,  Rothman  and  Melang  have 
been  on  the  Herald  staff  for  many  years. 
Plano  became  a  reporter  in  1947,  was 
named  managing  editor  in  1960,  and  a 
vicepresident  last  year. 
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Tht  foDowing  linog*  lab  latiofls  bon  bMn  cornglM  by  Madio  Racordi, 
bic.,  far  Iba  axcluuva  -pubhct  tian  af  Editor  &  Pubbsbor.  Thay  may  not  bo 
roprinlod  or  pobhsbod  in  ony  form  without  tbo  aipbcit  pormission  tram 
bMio  Rocords,  Inc.  NOTE:  Ntwipapars  morbod  with  co^  balow  includo 
advartiting  in  Poroda  or  Family  WooMy,  oppraiimato  linago  as  follows: 
'Porado— 86,283  fFamily  Woobly— 72,450 


1976  1975 

FULL  RUN  P6RT  RUN  FUU  RUN  PART  RUN 


ABERMEN,  S.D. 


Amoncan  Naws-o  .  642,201  47A16 

tAmoncon  Naws-S  .  389,175  _ 

Grand  Total  .  1,031,376  47,616 

NOTE:  Not  moosurad  by  Modro  Rocords  in  1975. 

AKRON,  OHIO 

Roocon  Journol-o  .  2,707.879  118,496  3,148,738  128,120 

*8oocon  Journal-5  .  1,579  915  103,184  1,298,170  68,108 

Grand  Total  .  4.r>7,794  T'  680  4,446,908  196,228 

NOTE:  Roocon  Journal-o  and  5  rbingod  iram  oight  to  sii-column  afi'Ctiua 
Juno  2,  1975. 

ATLANTA,  GA. 

Constitulion-m  .  2,793,191  3A33A18 

Journol-a  . :  .  ..  3,514,910  250,885  3,788,703  198,252 

Journal  t  Conslitution-S  .  2,099,870  6,160  1,686,435 

Grand  Total  .  8,407,971  257,045  9,108,756  198,252 

NOTE:  Constilulwn-m  an-'  lournal-a  bavo  a  combmod  Sal.  adition.  Tbo 
bnogo  is  only  shown  in  tbo  Jeumol-o. 

BAITIAAORE,  MD. 

‘Nows  Amoncan-5  .  899,343  171,024  694,191  95,220 

Nows  Amoricon-o  .  ..  1,325,248  113,320  1,523,255  46,032 

5un-m  .  1,742,056  81,866  1A99,032  24,000 

5un-o  .  1,972,383  177,448  2,235,918  129^40 

Sun-S  .  2444876  61832  1,900,272  19,920 

Grand  Talnl  .  8,483,906  605,290  8,052868  315,012 


NOTE:  Sun-m,o  and  5  chnngod  from  night  to  nino-column  formal  Sopt.  6, 
1976;  Nows  Amoncon-oBS  chongod  affoctivo  Oct.  25,  1976  fram  aight 
to  nino. 

BATON  ROUGE,  LA. 

Aduocolo  (5oa  Noto)  . . .  3,140,926  3,148  125 

'Aduocolo-S  .  1,271,233  953830 

Grand  Tatal  .  4,412,159  4,101.455 

NOTE:  Advocnto-m  and  Slolo  Timas-o  sold  in  combinolion.  linago  of  ono 
adition  Advocolo-m  is  shown.  p 

NOTE:  Aduocoto-m,  Stoto  Tin  os-o  and  Advocnta-5  chnngod  fram  oight  to 
sii-column  olloclivo  Sopt.  I,  1975. 

BERGEN  COUNTY,  NJ. 

Rocard-o  .  2,309,064  356,992  2,428859  429,598 

•Rocord-s  .  1859,104  322,176  1,015,492  272,472 

Grand  Tatal  .  3868,168  679,168  3,443,851  702,070 

NOTE:  Racoid-a  pubhshod  5  days  a  wook  only. 

BINGHJLMTON,  N.Y. 

Prass-a  .  1,738,327  2819874 

•Prass-S  .  953,697  677,196 

Grand  Total  .  2892,024  2896,470 

NOTE:  Prass-a-S  chnngod  Ira- 1  oight  to  nino-column  affoctivo  Mar.  29, 
1976. 

BOCA  RATON.  FLA. 

Nows-a  .  638,550 

tNows-S  .  371893 

Grand  Total  .  1,009,943 

NOTE:  Nat  moosurad  by  Madia  Rocords  in  1975;  Nows-o  pubhshod  5  days  a 
waak  only. 


BOSTON.  AAJLSS. 


Herold  Amencon'in 

.  .  1,404,691 

35800 

1885,966 

Herald  Adwti$tr-S 

. .  898,788 

430,404 

722,325 

248870 

Glabo-o  . 

..  1,983,170 

80,128 

2,144896 

Globo-m  . 

..  2,448,163 

79,968 

2801,291 

6,720 

‘Globo-S  . 

2,234,448 

439,220 

1,726,949 

214,424 

Grand  Total  . 

..  8,969,260 

1,064,920 

8,481,427 

469,814 

NOTE:  Globo-o  pubhshod  5  days  a  wook  only. 

NOTE:  Horald  Amoricon-m  B  S  chongod  fram  oight  to  nino-cobimn  moo- 
suramont  affoctivo  Oct.  18,  1976. 


BOULDER,  COLO. 

Camora-o  .  1888.139  31832 

Camara-S  .  635821  _ 

Grand  Total  .  2,323,460  31832 

NOTE:  Not  moosurad  by  Madia  Rocords  in  1975. 

BRADENTON,  FLJL. 

Horald-o  .  861866  983,428 

tHarald-S  .  632818  474,092 

Grand  Total  .  1,494884  1,457820 

BUFFJLLO,  N.Y. 

Cauriar  Eaprass-m  .  765,947  30835  852,294  10,471 

‘Cauriar  Eiprass-5  .  1,420837  46,832  1,124,171  40,928 

Naws-o  .  2,958,124  141,984  3,094,222  87864 

Grand  Total  .  5,144808  219851  5870,687  138863 

CAJMDEN,  NJ. 

Cauriar  Posl-o  .  3830,656  55.104  2  876889  126,476 

NOTE:  Cauriar  Posl-a  chongod  fram  oight  to  six  column  Doc.  1,  1975. 
CHikRLOTTE,  N.C 

Naws-o  .  1,779,416 

Obsarvar-m  .  2885,849  85,928 

*0bsarvor-S  .  997,784  146,446 

Grand  Total  .  4863,049  232874 


NOTE:  Not  moasurad  by  Madia  Racoids  in  '975. 

NOTE:  Obsarvnr-m  and  5  and  Nows-o  chongo.f  Iram  oight  to  six  column 
Juno  t  1975. 

26 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CHICAGO,  ILL. 

Note  Two  Liftings 

Tribuno-m  .  3,482,270  2,830,825  3822802  2,195865 

Tribuno-S  .  2846,225  1879,992  1,846,819  757,246 

Naws-o  .  1,829,402  656,913  1,853,947  488,038 

SunTmas-m  .  2,983,056  482801  3,121848  329,062 

•Sun  ThTYs-S  .  1878,309  814,427  984,498  506,283 

Grand  Tatal  .  12,119,262  5,86485811829,414  4876,194 

NOTE;  Tribuno-m  ond  5  chongod  fram  oight  to  nino-column  July  1, 1975. 
NOTE:  Tribuno  figuras  above  rofloct  convortod  oight  column  moosuromont. 

Tribuno-m  .  3,791846  2,904,298  3856,199  2871.270 

Tribuno-5  .  2891,186  1,124,905  1,960,n7  787,007 

Nows-a  .  1,829,402  656,913  1,853,947  488,038 

Sun  Timos-m  .  2,983,056  482,201  3,121,648  329862 

*5unTimas-5  .  1878,309  814,427  984,498  506883 

Grand  Total  .  12873.499  5,982,74411,777,029  4881,660 

NOTE:  Tribuno-m  ond  5  chongod  fram  oight  to  nino-column  July  1,  1975. 
NOTE:  Tribuno  figures  above  rofloct  actual  nino  column  moosuromont. 
CINCINNATI,  OHIO 

Enguirar-m  .  3,166870  3,228,149 

Enguirar-S  .  2,202,906  1  823.949 

Post-o  .  2,367,787  108,366  2,717,286  44,960 

Grand  Total  .  7,736,763  108,366  7869884  44,960 

NOTE;  Pest-o  affoctivo  Juno  2,  1975  ond  Enguirar-m  ond  5  affoctivo  Juno 
3,  1975,  chongod  from  eight  to  nino-column. 

CLEVELJLND,  OHIO 

Plain  Daolor-m .  3,228,423  249,944  3,319840  300,090 

Plain  Oaolor-S  .  2,154,780  31,005  1,602,126  41,107 

Prass-o  .  2,190887  569,243  2,622872  358,100 

Grand  Total  .  7873;M  850,192  7,544,338  699,297 

NOTE:  Effoctivo  Sopt.  1,  1975,  the  Plain  Doolor-m  ond  5  chongod  from 
oight-to  nino-column.  Prass-o  chongod  fram  eight  to  mno-column. 
COLUMBUS,  GA. 

Enguirar  (see  noto)  ....  1889,797  38,471  1,485,101  81,082 

‘lodger  Enguirar-5  ....  621,723  515,433  8800 

Grand  Total  .  1,911820  38,471  2,000834  89882 

NOTE:  Enguirar-m  ond  lodgor-o  sold  in  combination;  linage  of  ono  edition, 
Enguirar-m  is  shown. 

COLUMBUS,  OHIO 

Dispatch-m  .  2,745899  75,965  3,203,702  76,957 

Dispotch-S  .  2,164,731  51804  1874831 

Citiion  Jouraol-m .  1823,074  _  1,132,925  _ 

Grand  tatal  .  6,133,704  127,469  6811,258  76,957 

NOTE:  D:^atch-a  ond  CHixao  Journo'-m  chongod  fram  eight  to  nino- 
cokimn  Jon.  '3,  1976. 

DALLAS,  TEXAS 

Nows-m  .  3,909810  244,728  3,788834  296,792 

Nows-5  .  1832,175  192,104  1,277,329  90,480 

Timas  Horald-a  . .  3849,765  213888  3,481,103  109872 

Times  Herald-'.  .  1,988,168  110,968  1  804891  87,716 

Grand  Tata!  .  11879,718  761888  9851,357  584860 

NOTE:  Nows-m  end  5  changed  fram  oight  to  mno-column  Doc.  29, 1975. 
Timas  Horald-o  ond  5  chongod  from  eight  to  nino-column  Doc.  29, 1975. 
DAYTON,  OHIO 

Journal  Horald-m .  2875,188  118,656  2,437,953  185,251 

Nows-o  .  2806823  117,872  2839,854  191,940 

•Nows-S  .  1,234,438  _ 868870  _ 

Grand  Total  .  5816,149  236828  5,946877  3n,191 

NOTE:  Journal  Harald-m  ond  Nows-o  ond  5  chongod  from  eight  to  nino- 
column  Oct.  6,  1975. 

DENVER,  COLO. 


Rocky  Mt.  Naws-m .  3827859  3839.836 

‘Rocky  Mt.  Nows-S  ....  1,083883  687,936 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Post-o  .  3,419,678  170,125  3845,228  172,834 

Post-S  .  2,182,199  _  1835,961  _ 

Grand  Total  .  10812,019  170,125  9,308,961  172834 

NOTE:  Post-o  ond  5  chongod  from  eight  to  mno-column  Oct.  6,  1975. 

DETROIT,  MICH. 

Net*  Two  listings 

Froo  Prass-m  .  r2S3,744  338,835  2,050,431  246,763 

‘Free  Pross-S  .  919,451  299,619  678,988  187,004 

Nows-o  .  2,990,821  558,787  2,983844  514835 

Nows-5  .  1,903874  449820  1,415,318  315,762 

Grand  Total  .  8,067,390  1,646,761  7,128,081  1864,064 

NOTE:  Naws-o  ond  5  chongod  from  oight  to  mno-column  Doc.  29,  1975. 
NOTE:  Nows  figures  above  rofloct  convortod  eight  column  moosuromont. 

Froo  Prass-m  .  2,253,744  338835  2,050,431  246,763 

‘Free  Prass-5  .  919,451  299819  678,988  187,004 

Nows-o  .  3,233,926  595,981  2,983,344  514835 

Nows-S  .  2,009,301  460,793  1,415,318  315,762 

Grand  Total  .  8,416,422  1  895,228  7,128,081  1,264864 

NOTE;  Naws-o  ond  5  chongod  fram  eight  to  nino-column  Doc.  29,  1975. 
NOTE:  Nows  figures  above  rofloct  actual  nino  column  moosuromont. 

DULUTH,  MINN. 

HoraU-o  .  979,723 

Nows  Tribuno-m .  1850,398 

Nows  Tribuno-S  .  808,947  24,200 

Grand  Total  .  2,839,068  24.200 

NOTE:  Not  moosurad  by  Madia  Records  in  1975;  HoraM-ovoning  pubhshod 
five  days  a  wook  only. 

NOTE:  Nows  Tribuno-m  ond  5  ond  Harold-o  chongod  from  oight  to  six 
column  Moy  5,  1975. 

ERIE,  RA. 

Timas  (see  noto)  .  1,462,491  1,727855 

‘Timas  Nows  S  .  924,780  814,329 

Grand  Total  .  2,387,271  2841,884 

NOTE:  Timos-o  and  Naws-m  sold  in  combination;  linogo  of  ono  edition 
Timas-o  is  sheon. 

FORT  LAUDERDALE,  FLA. 

Nows-o  .  3895,756  206,922  3,797,370  188,936 

‘NowvS  .  1837824  1,293831 

Nows-sat  .  1,099,927  _ 762842  _ 

Grand  Total  .  6,333,007  206,922  5,852,943  188,936 

NOTE:  Nows-o  pubhshod  5  days  a  weak  only;  Nows-o,  5  ond  sat  chongod 
from  eight  to  six-column  May  12,  1975. 

GARY,  IND. 

Past-Tribuno-o  .  1,811804  310,919 

tPost-Tribuno-S  .  1,030,975  6845 

Grand  Tatal  .  2,842,279  317,464 

NOTE:  Not  moosurad  by  Madia  Rocords  in  1975;  Post  Tribuno  is  a  nino 
column  format  ond  it  moosurad  accordingly. 

GRAND  FORKS,  N.D. 

HoraM-o  .  939,786  57,036 

tHarald-S  .  537861  42,948 

Grand  Total  .  1,477,447  99,984 

NOTE:  Not  moosurad  by  Madia  Records  in  1975. 

HARTFORD,  CONN. 

Courant-m  .  2,924835  3,162844 

‘Covrant-5  .  1,771899  454,156  1878,772  312,456 

Timot-o  .  440884  3812  963,289  69880 

tTinos-S  .  166,431  65,600  272886  53849 

Grand  Tatal  .  5803,349  522,968  5,777891  435,585 

NOTE:  Timot-o  ond  5  discontinuod  pubheation  Oct.  20, 1976;  abava  hguras 
rofloct  through  Oct.  19. 


Ad  Revenue  Trends 
October  1976 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1976 

1975 

Dollar  Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

October  . 

.$  272,034 

217,619 

+  54,415 

+25.0 

First  Ten  Months 

2,279,056 

1,882,093 

+396,963 

+21.1 

Department  Stores 
(Included  in  RetEiil) 

October  . 

70,690 

58,632 

+  12,058 

+20.6 

First  Ten  Months 

573,782 

496,772 

+  77,010 

+  15.5 

General 

October  . 

74,832 

53,109 

+  21,723 

+  40.9 

First  Ten  Months 

574,283 

446,952 

+  127,331 

+28.5 

Automotive 

October  . 

12,850 

9,805 

+  3,045 

+31.1 

First  Ten  Months 

100,998 

79,519 

+  21,479 

+27.0 

Financial 

October  . 

14,547 

13,456 

+  1,091 

+  8.1 

First  Ten  Months 

116,516 

109,015 

+  7,501 

+  6.9 

Classified 

October  . 

..  118,613 

85,765 

+  32,848 

+38.3 

First  Ten  Months 

1,072,608 

831,500 

+  241,108 

+29.0 

Total  Advertising 

October  . 

. .  492,876 

379,754 

+  113,122 

+  29.8 

First  Ten  Months 

4,143,461 

3,349,079 

+794,382 

+23.7 

EDITOR  &  PUBLISHER  for  January  1,  1977 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


HONOLULU,  HAWAII 

AdnrtiMr-m  .  2,905,829  2,872,383 

Star  Bullalin,«  .  2,987,990  2,960,278 

‘Star  Bullatin  & 

Ad«ai1itar-5  .  1,560,041  1,044,649 

GtoimI  Totol  .  7,453,860  6,877,310 

NOTE:  Advartisar-m,  Slor  Bullatin-t  ond  Stor  Bullatin  &  Advartisar. 
chan9ad  from  aight  ta  nina-calumn  May  3,  1976. 

HOUSTON,  TEXAS 

Chronicla-m  .  4495,505  475473  4446471  749440 

Otronicla-S  .  2,724,071  273476  1,723409  338,684 

Past-m  .  3,924,747  327,263  3,n2466  526,973 

•Pait-s  .  1,916,751  221,460  1,254,737  241436 

Grand  Tatal  .  13,161474  1,297,97211,057,283  1,856,833 

NOTE;  Chronicla-n  and  5  and  Past-m  and  5  changod  from  night  ta 
nina-calumn  July  1,  1975. 

LEXINOTON,  KY. 

Harold  (son  nata)  .  1,961,123  58,280  1,794,989 

•HaroU  Uadar-5  .  1,157,609  18,912  759,380 

Grand  Tatal  .  3,118,732  77,192  2454,369 

NOTE:  Harold-m  and  Uadnr-a  said  in  cambination;  linagu  af  ana  oditian 
Harald-m  is  shown. 

NOTE:  HaroU-m,  laodar-n  and  HaroU  laodar-S  chongod  from  on  night  to 
0  nino  column  width  Sopt.  20,  1976. 

LITTLE  ROCK,  ARK. 

Arhonsos  Goiatta-m  ....  1,651455  1,743495 

*Arltonsas  Gozotto-S  . . .  913,814  604,022 

Arhonsos  Domacrot-a  . . .  731,850  797,037 

tArhonios  Domacrat-S  . .  490,940  6,000  322,611 

Grond  Totol  .  3,788,259  6,000  3,467,065 

LONG  BEACH,  CALIF. 

Indopondant  (son  noto)  .  2437,292  582,995 

‘In^ondont  Pnss 

Talogrom-S  .  917,179  12460 

Grand  Total  .  3454471  595,355 

NOTE:  Indapandont-m  and  gross  Talogram-a  soU  in  combinotian;  linagu  of 
oiw  oditian  Indopondant-m  it  shown;  not  moasurad  by  Modio  Rocanls  in 
1975. 

LONG  ISLAND,  N.Y. 


Ntwsdoy-t  . 

...  2474,849 

611,182 

2,790.415 

851,013 

N«ws4oy*S  . 

. ..  1,186,841 

610,170 

867,226 

443,746 

Grond  Totol  .... 

....  3,761490 

1,221452 

3457,641 

1,294,759 

LOS  ANGELES 

,  CALIF. 

Timos-m  . 

....  5432495 

^260,163 

5434,705 

1,947,356 

Timos-S  . 

....  2,712,961 

1,128434 

2,170,293 

1477446 

HoroU  Enminor-o  . 

. . , .  753410 

858,925 

HoroU  Eraminor-S  . 

. . . .  217,791 

228,929 

Grond  Totol  .... 

....  8,716,857 

3488,197 

8,292452  3,225402 

NOTE:  Duo  to  chongos 

in  tho  moosuring  prodko  tho  Los  Angolos  Timos 

1976  vs  1975  port 

run  xono  linogo  is  not  comporobU. 

MJLCON, 

GA. 

ToUgroph  (sto  noto) 

...  1,294400 

1,273,113 

307 

*Tol^raph  &  Nows-S 

. .  713,858 

506,002 

366 

Grand  Totol  .... 

....  2,007,858 

1,779,115 

673 

1976  1975 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


PASADENA,  CALIF. 

Stor-Nows-d  .  1,028,878  256,891 

•Stor-Nows-S  .  425,585  26,670 

Grand  Totol  .  1,454,463  283461 

NOTE;  Not  moosurad  by  Modio  Rocords  in  1975. 

PASSAIC,  NJ. 

HaroU  Nows-o  .  1,640,918  349,724 

NOTE:  Not  moasurad  by  Modio  Rocords  in  1975;  HaroU  Nows-o  chongod 
from  night  to  nino  column  moasuromants  Oct.  4,  1976. 

PATERSON,  NJ. 

Nows-d  .  1,247,629  81,976 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

PEORIA,  ILL. 

Journal  Slor-d  .  1,993,208  27,048 

•Journol  Stor-S  .  961,297  88,168 

Grond  Totol  .  2,954405  115,216 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

PHILADELPHIA,  PA. 


BulUlin-o  .  2,010,155  880,390  2,185,854  944493 

•Buiutin-S  .  914,995  552,188  727,920  395,395 

Inguiror-m  .  2477,478  174,419  1,947,000  119414 

Inquiror-S  .  2,172,231  789492  1,712,030  471498 

Nows-o  .  1,159,184  16,080  1,077,491  _ 

Grand  Totol  .  8434443  2,412,469  7,650,295  1,930,600 

NOTE:  EHoctivo  Moy  19,  1975;  Bullotin-o  ond  5  chongod  from  night  to 
sii-column;  Inguiror-m  ond  5  chongod  from  night  to  sii-column  Nms-o 
changod  from  sis  to  fivo-column.  Tho  doto  in  this  roport  covoring  tho 
Nows-o  roflocts  tho  convortod  linogo  to  six-column  format. 

PITTSBURGH,  PA. 


Post  Gozotto-m  . . . 

. , . .  8n,906 

896,062 

8496 

Pross-o  . 

....  1,993,393 

79415  2,169,438 

78,817 

*Pross-S  . 

....  2431,627 

1473,744 

Grand  Totol  . . . . 

....  5,198,926 

79415  4,739444 

87,413 

NOTE:  ToUgraph-m  ond  Nows-o  toU  in  combination;  linogo  of  ono  oditian 
Tologroph-m  it  shonm  in  1976;  lor  lost  yoor  nows-o  hguros  oro  shown. 

MANCHESTER,  N.H. 

Union  Uodor-d  .  1,296,760  1  452,699 

tNow  Hompthiro  Nows-5  670,783  515,645 

Grond  Totol  1,967443  2,068444 

MIAMI,  FLA. 

HoroU-m  .  3,818497  516,177  4,176,506  131,790 

HoroU-S  .  2,226486  342,984  1,728,862  105,180 

Nowt-o  .  1,995!m2  52,920  1,782,694  57,960 

Grond  Total  .  8440,345  912481  7,688462  294,930 

NOTE:  HoraU-m  and  5  ond  Nows-o  chongod  from  oight  ta  six-column 
wUth  Mor.  3,  1975. 

MILWAUKEE,  WISC. 

Sontmol-m  .  1481,833  1,783461  8,500 

Jouraol-o  .  3,329442  448,233  3,712410  305464 

Joumol-S  .  2,247400  374484  1,970,203  205,347 

Grand  Total  .  7,158,475  822,917  7,465,974  519,411 

MINNEAPOLIS,  MINN. 

Tribuno-m  .  1,903,162  40,921 

Tribuno-S  .  2,000,654  429,013 

Star-0  .  2,481,884  503418 

Grond  Total  .  6,465,700  973,252 

NOTE:  Tribuno-m  ond  5  and  Slor-o  ^ongod  from  night  ta  six-column  width 
during  yoor  1975;  Not  moosurod  by  Modio  Rocords  in  1975. 
NASHVILLE,  HNN. 

Bonnor-o  .  2,267,687  34,480  2,466,383  45,776 

Tonnotsoon-m  .  2415,235  34,480  2,473,471  52436 

'Tonnotsoon-s  .  1,291,979  70,056  812,700  74,320 

Grand  Total  .  5,874,901  139416,  5,7S24S4  172,432 

NEW  YORK,  N.Y. 

Timot-m  .  3,149467  3,063,047 

Tmot-S  .  3,464,912  982,152  2418,372  518,499 

Nows-m  .  1,477,449  1,299,999  1,609,000  1,114,930 

Nows-5  .  1,280411  1,949,788  909,289  1,435423 

Post-0  .  1,034,162  1,176,874  _ 

Grond  Total  .  10,406401  4,231,939  9476482  3468,752 

NOTE:  Timos-m  ond  S  changod  from  oight  to  nino  column  Sopt.  7,  1976; 
Nows-m  and  5  chongod  from  fivo  to  six  column  Sopt.  6,  1976. 
NEWARK  NJ. 

Star  Lodgor-m  .  2472484'  W,967  2,740,925  80,313 

‘Star  Lodgor-S  .  2,430,466  84,656  1,744498  87,056 

Grand  Total  .  5,303,150  184423  4,485423  167469 

NOTE:  Stor  lodge  -m  and  S  changod  from  oight  ta  nino  column  Sopt.  7, 
1976. 

NILES,  MICH. 

Star-0  .  Sn499 

NOTE:  Not  moosurad  by  Modio  Rocords  in  1975. 

ORLANDO,  FLA. 

Sontinol  Star-d  .  2,434425  528,170  2,759472  523,475 

•Sontinol  Stor-S  .  1,271468  23043S  1450,895  140,703 

Grond  Total  .  3,706,193  758,705  3410467  664,178 

EDITOR  &  PUBLISHER  for  January  1.  1977 


NOTE:  Post  6ozotto-m  ond  Prass-o  ond  S  chongod  from  oight  to  nino- 
column  width  Sopt.  1,  1975. 

PROVIDENCE,  R.l. 

Bulbtin-o  .  1,775,989  246410  1,995,249  293492 

Journol-m  .  1404,227  40,920  1,731,816 

Joumol-S  .  1,702469  86400  1,276,132  78,232 

Grand  Total  .  5,882,785  374,030  5,003,197  371-924 

NOTE:  BuHotin-o  and  Jouraol-m  hovo  o  combinod  Sot  odition;  tho  linogo  is 
only  shoum  in  tho  Bullotin-o.^ 

ROCHESTER,  N.Y. 

Domocrot  t  ChronicU-m  1456,001  264,944  2,043,285  86420 

Domocrat  4  Chronick-S  .  1,290,887  180,616  1,000,182  29,716 

Timos  Union-o  .  1465,186  284,016  2,188,587  29,120 

Grand  Totol  .  5,012474  729476  5,232,054  145,156 

NOTE:  Domocrat  t  Chronkk-m  and  S  ond  Timos  Union-o  changod  from 
oight  ta  nino-column  Oct.  20,  1975. 

SACRAMENTO,  CALIF. 

Boo-o  .  2495,015  351,072  3413,200  324,224 

*Boo-S  .  1,175,194  265416  907,131  39400 

Union-m  .  1,926,427  158,032  1,769,439  129,311 

tUnion-S  .  392418  29,176  288,865  I^SM 

Grond  Total  .  6,188454  804,096  5,978,635  494,355 

NOTE:  Boo-o  ond  5  and  Union-m  and  5  chongod  from  oight  ta  nino-cohjmn 
Sopt.  1,  1975. 

ST.  LOUIS,  MO. 

Gkbo  Domocrot-m  .  1,288,714  230,030 

Globo  Domocral-w/o  . . .  876,080  9,984 

Post  Dispotch-o  .  1,932429  47471 

•Post  Dispotch-S  .  2454422  27,264 

Grand  Total  .  6,352,245  314449 

NOTE:  Gkbo  Domocrot-m  pubhshod  5  doys  o  ntooh  only;  not  moosurod  by 
Modio  Rocords  in  1975. 

NOTE:  Post  Dispotch-o  and  S  ond  Gkbo  Domocrat-m  ond  w/o  chongod 
from  oight  to  nino-column  width  Apr.  5,  1976. 

ST.  PAUL,  MINN. 

Pionoor  Pross-m  .  1,427,870 

‘Pknoor  Pnss-S  .  1,M1,433 

Dispolch-o  .  2,090440  329,143 

Grand  Total  .  5,159,643  329,143 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975;  Pionoor  Pross-m  and  S 
ond  Dispotch-o  chongod  from  oight  to  six  column  Moy  5. 

ST.  PEHRSBURG,  FLA. 


lndopondont-0  . . . 

.  2418,773 

2,295,406 

22,704 

Timos-m  . 

.  2,980,181 

820,7n  3,140,020 

903,294 

*rimos-$  . 

.  1,617430 

358463  1,120,453 

232,299 

Grand  Totol 

.  6,916,484 

1,179,340  6455,879 

1,158497 

S/LN  AFITONIO,  TEJUS 

Not*  Two  Lutings 

Expross-m  . 

.  1,880,675 

138,488  2429,241 

fExpross-Nows-S 

.  1419,129 

66460  923,490 

Expross-Nows-sot 

.  496,767 

401,662 

Nows-o  . 

.  1,739,903 

106,176  2413,027 

Light-0  . 

.  2,063,424 

2433,000 

*Light-S  . 

.  1,396,352 

1,047,400 

Light-sot  . 

.  320,951 

284475 

Grand  Totol 

.  9,117401 

311,224  9,832,395 

1976  1975 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  FRANCISCO,  CALIF. 

Chronick-m  .  2,027447  165448  2,107,166 

Exominor-o  .  1,973435  133,776  2,131,303 

Exominor  «  Chronick-S  .  1,323,781  _  1,090,906 

Grand  Total  .  S424,263  299,424  S,329475 

SAN  JOSE,  CALIF. 

Morcu.-y-m  .  4,4S9,770  143,1S2  4,332,322  194,859 

Nows-o  .  3453,029  142,751  4,290,423  194,489 

*Morcury-Nows-S  .  1418414  _  1473459  _ 

Grand  Total  .  9,731,013  285,903  9,996404  389,348 

NOTE:  Morcury-m  ond  Nows-o  has  o  combinod  sot  odition;  linogo  is  only 
shown  for  tho  Morcury-m. 

SHREVEPORT,  LA. 

Joumol-o  .  1.489422  17456  1,697,352 

Timos-m  .  2,180,997  52,992  2,496405 

Timos-S  .  996,448  21,480  854,747 

Grand  Totol  .  4,666,767  92428  5,048,404 

SYRACUSE,  N.Y. 

HoroU  Joumol-o  .  1495,747  3,923  2,010403  6486 

*HoraU  Amoricon-S  ....  1446,987  21,654  871491  10498 

Post  5tondord-m  .  1,184,402  13,066  1,074,907  15,874 

Grond  Total  .  4,427,136  38,643  3,956401  32,958 

NOTE:  Post  Stondord-m,  HomU  Joumol-o  and  HoroU  jimorican-S  changod 
from  oight  ta  nino-column  Sopt.  1,  1976. 

TALLAHASSEE,  FLA. 

Domocrat-o  .  1419,837  1466,881  8496 

*Domocrot-S  .  715,812  524,203  _ 

Grand  Totol  .  2,135,649  2,091,084  8496 

NOTE:  Domocrat-o  ond  5  chongod  from  oight  to  six  column  Aug.  1,  1976. 

TAMPA,  FLA. 

Tribuno-m  .  3,023,165  271,092  3,227,743  261,248 

*Tribuno-S  .  1416,717  77,628  1,120,029 

Timos-o  .  1,992,458  _  2,036403  _ 

Grand  Totol  . .*.6432440  348,720  6,384,275  261,248 

NOTE:  Tribuno-  ond  S  ond  Timos-o  changod  from  oight  to  nino-column  Oct. 
27,  1975. 

TRENTON,  NJ. 


NOTE:  Exprass-m  Nows-o  and  Light-o  pubhshod  5  days  o  wooh  only. 
NOTE:  light-o  sot  B  S  changod  from  oight  to  nino-column  Juno  15, 1976. 
NOTE:  Light  hguros  obovo  rofkct  convortod  oight  column  moosuromonts. 

Expross-m  .  1480475  138,488  2429,241 

tExpross-Nows-S  .  1419,129  66460  923,490 

Exprats-Nows-sol  .  496,767  401,662 

Nows-o  .  1,739,903  106,176  4213,027 

Light-0  .  2,227,936  2433.000 

*Light-S  .  1,496406  1447,400 

Light-sot  .  334,109  284475 

Grond  Total  .  9,395425  311,224  9,832,395 

NOTE:  Er^ross-m,  Nows-o  ond  Lighl-o  pubhshod  5  doys  o  wooh  only. 
NOTE:  Li^t-o,  sot  B  5  changod  from  oight  to  nino-column  Juno  15, 1976. 
NOTE;  Light  hguros  obovo  rafloct  octuol  nino  column  moosuromonts. 


Tim#s-«  . 

..  1452,312 

1,798,039 

fTimos  Advortisor-S  . . 

..  1,234,334 

822,334 

8498 

Trontonion-m  . 

..  1442404 

1,402411 

Trontonion-S  . 

. .  200,651 

Grand  Totol  . 

...  4429,901 

4422,884 

8498 

SAN  DIEGO,  CALIF. 

Unkn-m  .  2,755,169  322432  2,n5,656  191,792 

*Unkn-S  .  1,472,251  160,332  1,136,288  30,732 

Tribuno-o  .  3,135,661  345,408  3,178419  202464 

Grond  Totol  .  7463,081  828472  7490.463  425488 


NOTE:  Timos-o  pubhshod  5  days  o  wooh  only;  olfoctivo  5opt.  13,  1975 
pubhshod  6  doys  a  wooh. 

NOTE:  Timos-o  and  Timos  Advortisor-S  chongod  from  nino  to  six-column 
Sopt.  10,  1974. 

NOTE:  Tronlonion-S  first  pubheotioo  Nov.  13,  1975. 

WASHINGTON,  D.C. 

Post-m  .  4414,90-:  341,147  2,432,961  36,490 

*Posl-S  .  2,489418  447448  940,779  70480 

Star-0  .  2,440,927  3S2462  3,838,9S2  489,417 

Stor-S  .  952,960  229,723  1  480,221  55,600 

Grond  Total  .  10,698,409  1,370,980  8,892,913  652,387 

NOTE:  h>st-m  and  S  ond  Star-o  ond  S  changod  from  oight  to  nino-column 
Aug.  2,  1976. 

NOTE:  Post-m  did  not  pubhsh  Oct.  2, 1975  duo  to  striko  conditions.  Post-m 
ond  5  pubhshod  curtaikd  oditions  during  kbor  difficuhios  from  Oct.  3, 
ta  Oct.  31,  1975. 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2,474,443  72,863  2,661,471  83,444 

Timos-o  .  2,061435  72,848  2,309449  83443 

•Post  Timos-S  .  143S,763  _ 897,225  _ 

Grand  Totol  .  5,872,041  145,711  5,868,245  166,787 

NOTE:  Post-m  and  Timos-o  hovo  o  combinod  sot  odition;  linogo  is  only 
shown  in  tho  Post-m. 

NOTE:  Post-m,  Timos-o  ond  Post  Timos-S  changod  from  oight  to  six-column 
Oct.  1,  197S. 

WHITE  PLAINS  NoYo 

Roportor  Dispotch-o  ....  1,479,948  '2084^  1,844,806  102,805 

tRoportar  Dispotch-S  .  . .  575452  21400  _ 

Grand  Total  .  2,055,300  230,173  1,844,806  102,805 

NOTE;  Roportor  Dispoteb-S,  hrst  pubheatkn  Sopt.  5,  1976. 

WICHITA,  KJLNS. 

Eogk-m  .  2,218,486  162,781 

Boocon-o  .  921,630  117,150 

•Eoglo-Boocon-S  .  878,498  56,280 

Grand  Totol  .  4,018,614  336,211 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

NOTE:  Eogk-m,  Boocon-o  ond  Eogk  Boocon-S  changod  from  oight  to 
six-cokmn  ^t.  I,  1975. 

NOTE:  Eogk-m  B  Boocon-o  hos  o  combinod  sot  edition.  Tho  linogo  is  only 
shown  in  tho  Eogk-m. 


OCTOBER  197A/I97S 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 

ALBANY  N.Y. 

Timos-Unkn-m  .  1455,362  '  '  1479,713 

Knichorboebr  Nows-o  ..  1,186450  1,291,757 

rmos-Unkn-S  .  1477,139  691,257 

Grand  Total  .  3,919,051  3462,727 

BANGOR,  PAAINE 

Nows-m  .  1,360,104  1,344,396 

BURLINGTON,  VT. 

Froo  Prass-m  .  2,213420  2,153,130 

CHILLKOTHE,  OHIO 

GoioHo-o  .  1488,024  1,238,790 

NOTE:  Includos  insorts — 2214^  hnos  k  1976;  221436  linos  it 
COLUMBUS,  FMB. 

Tokgram-o  .  797424  780,108 

NOTE:  Includos  insorts— 71,344  hnos  in  1976;  46,088  in  1975. 

DAVENPORT,  IOWA 

Ouod-City  rimos-oBm  . . .  2,970,996  3,083,934 

Ouod-City  Timos-5  .  848480  769470 

Grand  Total  .  3,819476  3453,304 


(Continued  on  page  28) 
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Linage — tCont’d  from  page  27) 

1976  1975 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


DES  MOINES,  IOWA 

Rtgiiltr-m  .  742^14  194,196  705,115  147,810 

Tribunt-*  .  1,156,771  1,241,488 

Rtgisitr-S  .  888,649  147,833  651,461  86,396 

Grand  Total  .  2,787,934  342,029  2,598,064  234,206 


NOTE:  l^iitar  ond  Tribunt  chongid  fram  8  to  6  columns  Jon.  4,  1976; 
Both '1975  ond  1976  liguras  shown  obovo  ora  on  6-column  bosis. 

DOVER,  DELAWARE 

Dolowor*  State  Nows-o&S  983,211  858,781 

NOTE:  Figuras  shown  obovo  ore  on  o  6  column  bosis. 

EDMONTON,  ALTA. 

Journol-t  .  4,889,833  4435,451 

FORT  COLLINS,  COLO. 

Coloradoon-o5  .  1,700,398  1,384,502 

NOTE:  Includes  inserts— 233476  lines  in  1976;  93,912  lines  in  1975. 
FORT  WATNE,  IND. 

Journol-Goxett*-m  .  1,710,212  1406,148 

News-Sentinel-e  .  2,135,609  2,031426 

ioumol-Goz*tt*-S  .  999,796  629,146 

Grand  Total  .  4,845,617  4,166,820 

FORTH  WORTH,  TEX. 

Slor-Tologram-m  .  2493,902  2,063,012 

5tar-Tol*grom-t  .  2427.896  2.795456 

Star-ToUgram-S  .  1,468400  1,030,036 

Grand  Total  .  6,390,398  5,888,904 

FREMONT,  NEB. 

Tribun..*  .  852,390  915472 

NOTE:  Inc!  ides  inserts— 101,136  lines  in  1976;  125,216  hiws  m  1975. 

GREENVILLE,  S.C. 

News-mS  .  2,690,736  2.427,040 

Piedmont-*  .  1420484  1,718,542 

Grand  Total  .  4,311420  4,145482 

INDIANAPOLIS,  IND. 

Stor  m  .  2,935,751  3471,493 

Nows-e  .  2,410,468  2469,094 

Stor-S  .  1,861,771  1485,835 

Grand  Total  .  7,207,990  7,226,422 


IOWA  CITY,  IOWA 


Pross-Citixon-0  .... 

973,140 

1,125,236 

NOTE:  Includos  insorts 

I — 166,640  knos  in 

1976;  152,320  lines 

m  1975 

KANSAS  CITY, 

,  MO. 

Timos-m  . 

.  2,291,764 

2,387,784 

Stor-o  . 

..  1,112,631 

85,072  1,178,171 

124,241 

Stor-S  . 

.  .  1,617,719 

1,205,364 

Grond  Totol  .  .  .  . 

5,022,114 

85072  4,771,319 

124,241 

KITCHENER-WATERLOO,  ONT. 
Record  *  .  2,848,092  2,888,897 


LETHBRIDGE,  ALTA. 

HeroM-t  .  1,452,862  1,407,006 

LINCOLN,  NEB. 

iournol-Star-dtS  .  2477,884  2,049,264 

NOTE:  Includes  inserts— 299,026  lines  in  1976;  207,578  lines  in  1975. 

LOUISVILU,  NT. 

Courier-iournol-m  .  2,253,170  2  458,920 

Times-*  .  2,472,632  2,838,240 

Courier  Jourael  I  Times-S  1425,848  1,295,483 

Grand  Total  .  6,551450  6,692,643 

NOTE:  ROP  Disgloy  bnog*  published  on  6-column  basis,  but  conve  tod  to 
6-column  bosis  obovo.  Clossihod  published  ond  reported  above  on 
10-column  basis. 


MADISON,  WIS. 

Copitol  Times.*  .  2,338,402  2,273,831 

Wis.  Slot*  iournol-m  .  . .  2,427,736  2,342,238 

Wis.  Stole  Joumol-S  956,207  796,908 

Grand  Total  .  5,722,346  5,412,977 

NOTE:  6-column  pogos  hovo  boon  convertod  to  8-column  figures. 

MEMPHIS,  TENN. 

Cemmerciol  Appeol-m  . .  2419402  2,803,360 

Press-Scimitor-e  .  1,793,736  134,190  1,951,964  116,214 

Commercio'.  Appeol-S  .  .  .  1,421,764  _  1,083,222  _ 

Grand  Total  .  6,035,022  134,190  5,838,546  116,214 

IWERIDEN,  CONN. 

Rocordm  1,166,172  1,171,240 

Joumol-e  .  1,140,466  1,154,720 

Grand  Total  .  2,306,640  2,325,960 

AAONROE,  LA. 

WorU-m  .  1,299,299  1,499,164 

News-Star-e  .  1,162444  1,439,361 

World-S  .  629,531  456,749 

Grand  Totol  .  3,091,674  3  495,274 

PAONTREAL,  QUE. 

GoioHo-m  1486,395  1  457416 

Slor-e  3,096,255  3,401,455 

L*  Dovoir-m  .  455,479  499,206 

U  Dimonche-llllatin-S  .  .  461460  453,146 


NOTE:  L*  Dimoncho-Motin  includos  "Perspective"  ond  inserts:  66,375  lines 
in  1976,  61,610  lines  in  1975. 

Television  found 
ineffective  for  tour  ed 

The  Canadian  government's  depart¬ 
ment  of  tourism  is  shying  away  from 
television  and  putting  most  of  its  adver¬ 
tising  in  magazines  in  1977,  says  Peter 
Craske.  the  department’s  advertising 
manager. 
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1976  1975 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


NASHUA,  N.H. 


Tologroph-o  . 

.  U57,703 

1,309427 

NEWPORT  NEWS,  VA. 

Pross-m  . 

.  2,272,018 

2,485,518 

Timos-Horald-o  . . . 

.  1,985,998 

2,161410 

Pr.ss-S  . 

.  1,420,622 

1,013416 

Grand  Totol  . . 

.  5,678,638 

5,660,844 

NORFOLK,  VA. 

Virginio-Pilot-m 

.  2,978,994 

2,775,211 

Lo^r-Stor-o  . . . . 

.  2,659,144 

2,239,215 

Virginio-Pilot-S  . . . 

.  2,035,962 

1,811,826 

Grand  Totol  . . . 

.  7,674,100 

6,826,252 

NORTH  BAY  ONT. 

Nuggot-o  . . 

.  1,033,783 

964,881 

NORTH  PLATn,  NEB. 

Tologram-o-sot.-m 

.  812,446 

848,327 

NOTE:  IncluAes  Family  Weekly:  58,038  bees  in  1976;  99,058  bnes 

■e  1975. 

OAKLAND,  CALIF. 

Tribuno-o  . 

.  2,124471  350,755 

2,326455 

223,288 

Tribuno-S  . 

.  1,161444 

Grand  Totol  . . . 

.  3,286,215  350,755 

3,266,018 

223488 

NOTE:  Sundoy  tncludos  Porodo  ond  Comks:  99432  knos  m  (976;  734(9 

linos  in  (975. 

OGDEN,  UTAH 

Stondord  Eiominor-o  .  . .  (436,838 

1,660,390 

Storidord  Eiommor-S  ...  8(2,724 

637,870 

Grand  Totol  . . . 

.  2,349,562 

2,298,260 

NOTE:  Sundoy  includos  Fomily  Wookly:  76,342  bnosi 

n  (976;  6(y404  knos  m 

1975. 

OKLAHOMUL  CITY,  OKLA. 

Oklohomon-m  . . . . 

.  2,136,106  545,816 

2,056,056 

438,912 

Timos-o  . . 

.  1,883,997  372,720 

1,829,929 

361,084 

Oklohomon-S  ... 

.  1,344,992 

975,928 

(kond  Totol 

.  5,365,095  918436 

4461,913 

799,996 

OMAHA,  NEB. 

Warid-H*raU-m,*,S 

....  3,796,870 

3446458 

ORANGE  COUNTY,  CALIF. 

Rogistor-m  . 

.  4477,756 

4,029,298 

Rogistor-o  . 

.  4,2n,756 

4,029498 

Rogistor-S  . 

.  1,567,120 

1,196478 

Grand  Totol 

.  5,844476 

5,225476 

NOTE:  All  Doy  Nowspopor,  mAo  sold  in  combinotion;  Porodo  knogo  it 

includod  obovo. 

OTTAWA,  ONT. 

LoDroit-o  . 

.  2,363,786 

2,559422 

PHOENIX,  ARIZ. 

Ropubhe-m  . 

.  3,999,464 

4,056,590 

Gozotto-o  . 

.  3,909,682 

4,079436 

Ropubke-S  . 

.  1404,824 

1,421,728 

Grand  Totol 

.  9,713,970 

9457454 

PORTLAND,  MULINE 

Pross-Horold-m 

.  1,499,381 

1,476431 

Eiprass-o  . 

.  1,457,836 

1,453484 

Tologram-S  . . . . 

.  958,672 

792,791 

Grond  Totol 

.  3,915,889 

3,723406 

NOTE:  Sundoy  includos  Porodo. 

PORTLAND,  ORE. 

Oragonion-m-S  .  . 

.  5,193402 

4,782,456 

Orogon  iournol-o 

.  1451,014 

1405,938 

Grand  Total 

.  6444,216 

6,288,394 

POUGHKEEPSIE,  N.Y. 

Journok^vS  . 

.  2,707,460 

2410,354 

NOTE:  Includos  insorts — 6(6,448  knos  in  (976;  469460  linos 

m  1975. 

READING,  PA. 

Timos-m/EogW-o  . 

.  1411492 

1458,848 

Eoglo-S  . 

.  882,418 

593429 

(^nd  Totol 

.  2,393,810 

RENO,  NEV. 

2,152,077 

Gozotto  A  Joumol- 

-m,*t5  4,488,190 

3482486 

NOTE:  Includos  insorts — (,(4(,392  knos  in  (976;  68(,464  knos 

■n  1975. 

RICHMOND,  VA. 

Tin  os-Oispotch-m 

.  1,914,464 

2,170488 

Nows-Loodor-o  . 

.  1,741,117 

1,971412 

Timos>Oispotch-S 

.  1423,933 

1,110443 

Grand  Total 

.  5,179414 

5453,043 

NOTE:  Port-run  ond  comics  not  includod. 

ST. 

CLOUD  A  LITTLE  FALLS, 

MINN. 

Timos  A  Tronscript-o  .  . .  (476,854 

2,107,966 

NOTE:  Includos  insorts— 452,704  knos  in  (976;  4(3,952  knos 

1*  1975. 

SALINAS,  CALIF. 

Cokfornion-o 

.  2,074424 

2,011,128 

NOTE:  Includos  insorts — 577,920  knos  in  (976;  43(,032  knos 

■n  1975. 

SANTA  BARBARA,  CALIF. 

Nows-Pross-o,S  . 

.  2415,992 

1,952,160 

NOTE:  Pored*  bnog*  not  included. 

scons  BLUFF,  NEB. 

5tor-H*reld-mS  .  842,972  928,803 

NOTE:  Family  Woobly  includod— 58,169  bnes  in  1976;  93,226  tees  in  1975. 


Magazines  such  as  Newsweek,  Time, 
National  Geographic  and  New  Yorker 
will  be  the  focal  point  of  a  $1. 6-million 
campaign  to  draw  tourists  to  Canada,  he 
said. 

Most  of  the  department’s  advertising 
budget  went  to  television  this  year  but 
MacLaren  Advertising  Co.  Ltd.,  which 
holds  the  tourism  department’s  advertis¬ 
ing  account  decided  television  has  not 


1976  1975 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

SEAnLE,  WASH. 

^st-lnttlli9«fictr-in  ....  1,675,991  1,650407 

(^st*lnt«lli9*nc*r’S  ....  666461  492,870 

Grand  Tntol  .  2442,832  2,143,177 

.  4,320,148  3,723,440 

NOTE:  TiiMS  changed  fram  8  to  6  coiomns  in  Jon.  1976.  All  Post  linogo 
liguras  shown  obovo  hovo  boon  convortod  to  6  column  bosis. 
SIOUX  FALLS,  S.D. 

Argus-Uodor^,S  . . .  T . .  2430,480  2,141,230 

NOTE:  Includos  insorts— 428,736  linos  in  1976,  399,728  Imos  m  1975. 
SOUTH  BAY  (TORRANCE),  CALIF. 


South  Boy  Braozo-o  . . 

.  .  3,400410 

3,199402 

SPOKANE,  WASH. 

Spokosmon-Roviow-m  . 

..  1,499,400 

1,426,513 

Chraniclo-o  . 

,.  1454,438 

1410,110 

Spokosmon-Roviow-S 

..  1,037483 

826,455 

Grand  Totol  . 

..  4,091,221 

3,763,078 

NOTE:  Sundoy  ond  Grand  Totol  includos  Porodo  Imogt. 

STOCKTON,  CALIF. 

Rocord-o.S  . 

..  2,491,720 

2,326,842 

NOTE:  Includos  insorts— 626,080  knos  in  (976;  433,440  knos  in  (97S. 

TACOMAp  WASH. 

Nows  Tribuno-o  ond 

Tribuno  B  Lodgor-S 

..  3,338,482 

TOLEDO,  OHIO 

2,921,786 

Bled*-*  . 

..  2,290491 

2,426,050 

Bla4*-5  . 

..  1,457400 

1,038,119 

Grand  Totol  . 

..  3,748,291 

3,464,169 

NOTE:  Blodo-o&S  chongod  from  oight  to  nino-columo  Moy  (,  (976. 

TOPEKA,  KANS. 

Doily  Copitol-m  . . . . . 

...  1,701,833 

1,894,998 

Stoto  Journol-o  . 

...  1489,906 

1428472 

Copitol-Journol-S  . . . . 

. . .  706,442 

511,126 

(kond  Total  . 

...  3,800,181 

3,934,196 

TORONTO,  ONT. 

5tar-e  . 

...  5442,807 
TUCSON,  ARIZ. 

5,206,410 

Stor-m  . . 

...  3,013,405 

1981,181 

Citizon-o  . 

...  2,978,346 

2,946,398 

Star-S  . 

...  1,044,008 

868,045 

(mnd  Totol  . 

...  7435,759 

6,795,624 

NOTE:  Sundoy  includos  "Porodo"  knogo. 

TULSA,  OKLA. 

Werld-m  . 

...  1,992,487 

1,940,777 

Tribuno-0  . 

...  1.973,059 

1,949,443 

WeiU-S  . 

. . .  883,699 

627409 

(kond  Totol  . 

...  4449,245 

4417,729 

NOTE:  Figuras  oil  bosod 

on  6  colunm  (9  column  clossifiod).  (975  hguras 

convortod  to  somo. 

VANCOUVER,  B.C. 

Sun-0  . 

...  4427,190 

4418482 

NOTE:  Includos  Wookond  MEogozinos.  All  figuras 

on  6-column  formot. 

VISALIA.  CALIF. 

Timos-Dolto-o  . 

. ..  1476,766 

1431464 

NOTE:  Includos  insorts —  496.048linos  in1976;  4((,768 

knot  in  (975. 

WAUKEGAN,  ILL. 

Nowt-Sun-o  . 

...  2,026,752 

2,079,980 

WILKES-BARRE,  PA. 

Timos- Loodor-Nows- 

Rocord-AII  Doy  . . . 

...  1,338415 

1440407 

Indopondont-S  . 

. . .  727,955 

603463 

Grand  Totol  . 

...  2,066,470 

2,244470 

NOTE:  Indopondont-S  indues  ^rado:  94490  linos  in  1976;  66432  Enos  in 
1975.  mioosurad  by  Advortising  Chocking  Buraou,  Inc. 

NOTE:  Timos-Uodor/Nows  Uncord  dons  not  includo  236,244  linos  of  Sup< 
plomont  Advortising  (or  Sopt.  1976. 


WILMINGTON,  DEL. 

Kows/Jouraol 


(mSo-mon.  to  frt.) 

...  2,236,330 

2,045,926 

Nows  Jouraol-S  . . . 

....  338460 

264,622 

(^nd  Total  . . . . 

_  2474490 

WILMINGTON,  N.C. 

2410448 

5tar.N*w<-AII  Dey  . 

....  1,189406 

1,081498 

Stor-Nows-S  . 

_  411,166 

400,904 

Grand  Totol  . . . . 

...  1400,172 

WINDSOR,  OF4T. 

1.482402 

Slor-o  . 

....  2443457 

WINNIPEG,  MAN. 

2486,232 

Tribuno-o  . 

.  2,735,972 

WINSTON-SALEM,  N.C. 

3,413,488 

iournol-m  . 

.  1410420 

1,935482 

Twin  City  Sontinol-o 

....  1,462,804 

1427,948 

Journol-Sontinol-S 

.  845,950 

671.202 

Grand  lotol  . . . 
NOTE:  Port-run  ond  * 

.  4,127,774 

comics  not  includod. 
WORCISTiRp  MASS. 

4,234,832 

Tologrom-m  . 

. 1,135449 

1,154,184 

(razotto-o  . 

.  1.17U70 

1,167455 

Tologrem-S  . 

.  1,104,189 

869,992 

Grand  Totol  . . . 

.  3,411408 

3,191,711 

been  reaching  the  people  it  considers  to 
be  prime  prospects  for  a  Canadian  vaca¬ 
tion,  Craske  explained. 

These  are  people  earning  more  than 
$20,000  a  year,  with  some  college  educa¬ 
tion,  and  living  in  a  large  urban  region  he 
said. 

By  using  magazines,  Craske  said,  the 
advertising  message  will  reach  96  per 
cent  of  the  target  group. 

EDITOR  &  PUBLISHER  for  January  1.  1977 
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Reporter  fired  for  gesturing  to  jeering  firemen 


By  Carla  Marie  Rupp 

She  gave  them  the  finger,  and  after 
word  of  the  incident  filtered  back  to  her 
Gannett  newspaper  she  was  fired. 

Firemen  asked  she  be  rehired,  but 
Kathy  O’Brien,  23,  says  she  was  told  by 
the  Saratoga  Springs  (N.Y.)  Saratogian 
managing  editor  Ralph  J.  Soda  that  she 
should  have  shown  “more  feminine  con¬ 
trol.”  So  she’s  still  out  of  work. 

“A  reporter  is  supposed  to  be  objec¬ 
tive  and  not  become  involved.  It  casts  a 
reflection  on  the  objectivity  of  the  news¬ 
paper.  We  tell  our  reporters  to  stay  out 
of  things,”  Soda  explained  to  E&P  in  a 
phonecall,  verifying  the  incident.  He  had 
no  qualms  with  the  work  of  O’Brien,  a 
history  graduate  from  Cornell  who  got 
her  journalism  master’s  from  Columbia 
in  May  and  her  first  job  about  four 
months  ago. 

O’Brien  was  on  her  way  to  a  meeting 
on  the  night  of  November  16  of  the  board 
of  supervisors.  Several  hundred  firemen 
were  outside  the  county  municipal  center 
protesting  budget  cuts.  As  she  passed  by 
the  men,  some  shouted,  “Hey  baby,”  and 
made  comments  about  her  legs.  O’Brien 
thought  this  was  a  personal  insult  that 
had  nothing  to  do  with*  her  job.  They 
didn’t  know  she  was  a  reporter.  Walking 


straight  ahead,  she  flashed  the  finger 
over  her  shoulder.  They  realized  later 
after  she  asked  them  questions  she  was  a 
reporter.  Soda  told  E&P  firemen  called 
him  and  asked  why  O’Brien  didn’t  like 
them  and  complained  about  the  gesture. 
The  next  day  after  O’Brien  turned  in  her 
front  page  story.  Soda  called  her  in  and 
she  admitted  she  did  the  finger.  He  said 
she  had  irrevocably  damaged  her  credi¬ 
bility  as  a  reporter  and  asked  her  to  re¬ 
sign.  She  refused  and  was  canned. 

O’Brien  presented  her  side  of  the  story 
to  Neil  Collins,  the  new  publisher  who 
just  moved  up  from  controller,  replacing 
Christy  Bulkeley,  who  started  her  pub¬ 
lishing  post  at  the  Danville  (Ill.)  Com¬ 
mercial  News  November  12.  But  he  said, 
“We’d  both  be  happier  if  we  parted 
company.” 

Since  then  members  of  the  board  of 
supervisors  have  asked  O’Brien  be 
reinstated.  Some  considered  a  resolution 
to  that  effect.  Some  members  of  the 
newsroom  had  a  heated  meeting  in  a 
local  bar  with  the  editors,  who  promised 
to  reconsider.  Other  reporters  signed  a 
letter  that  was  forwarded  to  John  Quinn 
in  Rochester.  Starting  December  20, 
Judy  Shepard,  who  had  been  one  of  the 
two  county  reporters  for  the  Schenec¬ 


tady  Gazette,  took  over  O’Brien’s  old 
beat. 

Reached  in  Danville,  Bulkeley  was 
asked  if  she  would  have  handled  the 
matter  any  differently  had  she  still  been 
in  Saratoga.  No,  she  said  she 
wouldn’t  have.  “I’ve  had  men  proposi¬ 
tion  me  and  get  angry  when  I  refuse 
them.  You  must  remember,  I  covered 
county  and  government  in  the  mid¬ 
sixties  when  there  were  mostly  men 
around.  I’d  just  go  along  with  my  busi¬ 
ness  and  do  my  work  and  ignore  any 
obscenities.  To  react  destroys  or  di¬ 
minishes  credibility.  A  reporter  is  a  rep¬ 
resentative  of  the  newspaper.” 

Bulkeley  said  any  reaction  to  the  fire¬ 
men  should  have  come  from  manage¬ 
ment  and  not  the  reporter.  “She  should 
not  have  reacted  that  way,  but  in  mature 
adult  fashion.  A  seasoned  response  is  to 
ignore  something  like  that.  Talk  to  the 
boss  about  it  and  let  the  company  handle  it. 

“Kathy  and  I  had  discussions  about  a 
reporter’s  role,  but  not  about  how  to 
handle  personal  abuse,”  recalled  Chris¬ 
ty. 

• 

“Four  hostile  newspapers  are  more  to 
be  feared  than  a  thousand  bayonets.” 

— Napoleon  Bonaparte 


Shovel  or  hoe? 

Actually  it’s  a  Caterpillar  225 
Hydraulic  Excavator.  It  differs  from 
other  digging  machines  in  its 
versatility  and  precision.  The  225 
Hydraulic  Excavator  can  dig  a 
basement  with  perfectly  straight 
walls  and  a  flat  floor.  Or  it  can  dig 
a  30-inch  wide  trench,  20  feet  deep, 
up  to  900-feet  long,  in  a  day. 

There  are  many  kinds  of  excavators 
like  this  one.  But  only  the  225  is 
made  by  Caterpillar.  CATERPILLAR 
and  CAT  are  registered  trademarks 
of  Caterpillar  Tractor  Co.  When 
you  use  our  name,  please  make 
sure  you’re  talking  about  our 
products.  We  make  wheel-type 
tractors  and  loaders,  track-type 
tractors  and  loaders,  diesel  engines, 
compactors,  tractor-scrapers,  off- 
highway  trucks,  and  coal  haulers  as 
well  as  excavators. 

Thanks. 


Caterpillar.  Cat  and  tB  are  Trademarks  of  Caterpillar  Tractor  Co. 
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Order  your  copy  now  .  .  . 


“TBE  FIRST 
AMENDMEITr 


136  Supreme  Court 
Cases  Adjudicating 
Freedom  of  Speech 
and  Press  Issues 


Reprinted  from  Editor  &  Publisher 
July  3, 1976  Bicentennial  Issue  . . . 
PLUS  a  complete  syllabus  of  the 
famous  “Nebraska Case”  reprinted 
from  E&P’s  issue  of  July  17, 1976. 

A  copy 

Invaluable  for  newspapers, 
journalists,  educators,  students, 
librarians,  attorneys,  publishers. 
MAIL  THIS  COUPON  TODAY. 


Drculation  Dept.,  Editor  &  Publisher 
850 Third  Ave.,  New  York,  N.Y.  10022 

Please  send  me  copies  of  “The 

First  Amendment"  Supreme  Court  cases, 
at  $2  per  copy. 

□  Payment  is  enclosed. 

□  Bill  my  company  (10  or  more  copies). 

Name  . 

Company  . 

Address  . 

aty  . 

State  . 2)p  . 


News  council 

(Continued  from  page  40) 


ing  in  Nairobi,  Kenya,  last  October. 

“We  did  the  right  thing  with 
UNESCO,”  Isaacs  explained.  “There 
was  a  debate  among  our  members  over 
whether  the  NNC  should  get  involved  in 
international  affairs.  But  this  was  na¬ 
tional.  The  American  people  were  in¬ 
volved  in  this.  If  a  whole  area  of  the 
world  were  shut  off  from  information, 
then  the  whole  world  would  suffer.” 

“And  it  got  us  a  lot  of  useful  atten¬ 
tion,”  he  added. 

^Scold  forever’ 

Isaacs,  who  was  president  and  pub¬ 
lisher  of  the  Wilmington  (Del.)  Ne\x's- 
Journal  in  1975-1976,  resigned  from  the 
papers'  board  of  directors  in  December. 
In  his  letter  of  resignation  he  wrote  that 
the  “whole  concept  (behind  the  NNC) 
matches  my  long-held  ideals,”  ideals 
that  he  good-naturedly  says  he  has  been 
preaching  as  a  “public  scold  forever.” 

Forever,  at  least  to  Isaacs,  dates  back 
to  the  '20’s,  when  he  was  with  the 
“crookedest  sports  department  in  the 
world”  at  the  old  Indianapolis  Star.  This 
was  followed  by  a  stint  at  the  In¬ 
dianapolis  Times,  where  he  worked  with 
the  late  Eddy  Ash,  “an  incorruptible 
soul  and  one  of  the  great  influences  on 
my  life,”  another  at  the  St.  Louis  Star- 
Times,  and  finally,  a  period  as  vice- 
president  of  the  Louisville  Courier- 
Journal,  “an  ideal  place  for  a  character 
like  me.” 

Isaacs  at  one  time  tried  to  start  a  local 
press  council  in  Louisville,  inspired  by 
the  post- World  War  II  report  by  Robert 
Hutchin's  Commission  on  Freedom  of 
the  Press  in  the  U.S.,  and  buoyed  by  the 
support  of  publisher  Barry  Bingham.  De¬ 
spite  good  intentions,  it  failed. 

Failure  is  one  of  the  last  things  on  his 
mind  right  now,  however.  His  “one- 
track”  strategy,  designed  to  satisfy 
NNC  proponents  and  convert  NNC  op¬ 
ponents  (which  include,  most  conspicu¬ 
ously,  the  Nexv  York  Times)  is  “to  do  a 
good  job  of  what  we’re  doing,  and  then 
we'll  sell  them.  If  we  don’t  do  it  then  we 
don't  deserve  their  support.” 

Though  the  NNC  is  in  the  black  for  at 
least  the  next  three  years,  boosted  by 
recent  donations  from  the  Gannett 
Foundation,  Poynter  Fund,  and  Copley 
Press,  among  others,  it  is  still  actively 
soliciting  funds  elsewhere. 

“We  don't  look  at  contributions  as 
endorsements,”  Isaacs  said.  “Some 
groups  are  contributing  just  because  they 
want  to  give  us  a  chance.  They're  putting 
their  money  up  because  they  believe  in 
the  general  principle. 

“Now  we’ve  got  to  buckle  down  and 
prove  that  we  can  contribute  something 
to  the  public  interest.” 


Houston  paper  starts 
program  to  eliminate 
coupon  mis-use 

The  Houston  (Tex.)  Chronicle  has 
joined  the  Houston  Grocery  Manu¬ 
facturers  Representatives  Association 
and  the  Houston  Food  Brokers  Associa¬ 
tion  in  a  program  to  help  protect  its  ad¬ 
vertisers  against  coupon  misredemption. 

The  Chronicle  has  printed  ready-to- 
use  self-adhesive  warning  stickers  to  be 
displayed  on  cash  registers  at  retail  groc¬ 
ery  check-out  stands.  The  stickers  have 
been  supplied  to  both  associations, 
whose  sales  forces  have  been  working  to 
secure  retail  store  participation. 

The  stickers  read:  “Coupons  pre¬ 
sented  for  Redemption  Honored  only 
with  Product  Purchase.  Sponsored  by 
the  Houston  Grocery  Mfgrs.  Reps. 
Assoc.,  Houston  Food  Brokers  Assoc.” 

Gerland’s  Food  Stores,  a  30  unit 
Houston  chain,  was  the  first  to  begin 
using  the  stickers  in  its  stores.  Gerland’s 
is  estimated  to  have  a  5%  share  of  the 
$1.7  billion  Houston  metro  market  food 
store  sales,  according  to  the  Chronicle. 

Kroger,  Randall's  and  Rice  Food 
Markets  are  among  the  other  Houston 
grocery  chains  that  have  expressed  in¬ 
terest  in  the  coupon  misredemption  pre¬ 
vention  program. 


Chicago  Tribune  drops 
aii-star  game 

The  College  All-Star  football  game  is 
being  discontinued  by  the  Chicago 
Tribune  Charities  Inc.  The  midsummer 
game,  which  pits  pro  rookies  against  the 
NFL  Super  Bowl  champion,  was  created 
by  the  late  Arch  Ward,  sports  editor  of 
the  Chicago  Tribune,  and  was  held  an¬ 
nually,  except  for  1974, since  1934.  It  has 
raised  about  $4  million  for  charity. 
Robert  H.  Hunt,  president  of  the 
Chicago  Tribune  and  its  Charities,  said 
increasing  expenses  and  uncertainties  in 
recruiting  players  forced  the  cancella¬ 
tion. 


Ramsaur  dies 

Edmund  A.  Ramsaur,  51,  president  of 
Multimedia,  Inc.  died  December  18,  1976 
following  a  lengthy  illness.  Ramsaur  had 
been  on  a  medical  leave  of  absence  since 
September  1976. 

J.  Kelly  Sisk,  chairman  of  the  board 
and  chief  executive  officer,  announced 
that  no  immediate  changes  in  manage¬ 
ment  are  planned  at  this  time. 
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Syndicates 


By  Lenora  Williamson 


Careers,  jobs  column 

Reflecting  the  expanding  interest  in 
career  and  job  information  among  young 
to  older  age  groups  of  readers,  the  nine- 
year-old  column,  “Career  Corner”  by 
Joyce  Lain  Kennedy  is  having  a  name- 
change  effective  January  3. 

When  introduced  in  January,  1968,  the 
three-a-week  column  was  targeted  to  the 
youth  pages  but  it  now  reaches  all  ages, 
including  mid-career  switchers  and  re¬ 
tirees.  The  new  name  will  be  “Careers 
by  Joyce  Lain  Kennedy.” 

Mrs.  Kennedy  is  also  the  executive 
editor  of  Career  World,  a  career  educa¬ 
tion  periodical  used  in  junior  and  senior 
classrooms  across  the  country.  When 
she  started  the  column  originally  for  the 
youth  market,  she  was  director  of  com¬ 
munications  for  the  St.  Louis  Girl  Scout 
Council. 

William  A.  Kennedy,  president  of 
Suburban  Features,  Inc.,  Rockville, 
Maryland,  syndicator  of  “Careers,” 
notes:  “During  the  past  nine  years,  the 
influx  of  women,  changing  job  market 
demands,  educational  and  other  factors 
have  combined  to  so  substantially  alter 
the  way  people  view  the  workplace  that 
we  think  streamlining  the  title  will  more 
accurately  reflect  the  column's  coverage 
and  reach  an  even  wider  audience.” 

Multi-department  use 

“An  unusual  thing  about  the  feature,” 
Kennedy  says,  “is  that  it’s  the  only  one 
in  syndication  that's  published  on  such  a 
variety  of  pages — family,  financial,  fea¬ 
ture,  ROP  and  classified.” 

The  Chicago  Sun-Times,  which  has 
used  the  “Careers”  title  since  the  paper 
started  the  column  in  1%9,  runs  it  as  the 
lead-in  to  its  help-wanted  section.  The 
Seattle  Times  has  been  running  it  on  the 
financial  page  for  nine  years.  And  the 
Long  Island  Press  uses  it  in  “Every¬ 
day,”  the  family  magazine  section. 

Joyce  Kennedy  explains  the  interest  of 
so  many  different  types  of  readers, 
“Career  choice  has  become  as  ubiquit¬ 
ous  a  concern  as  health.  Society  has  suf¬ 
fered  from  occupational  illiteracy  for  so 
long  that  only  in  recent  years  has  it  be¬ 
come  apparent  to  many  people  that  what 
one  does  for  a  living  is  the  foundation  of 
how  a  person’s  life  shapes  up  in  all  de¬ 
partments. 

“And,  judging  from  the  mail  1  receive, 
everybody  cares — from  the  corporate 
president  who  told  his  company  to  stuff 
it  and  then  couldn't  find  comparable 
employment,  to  the  high  school  dropout 
about  to  be  paroled  from  prison.  Even 
grannies  and  gramps  long  removed  from 
the  workplace  tell  me  they  clip  my  col¬ 
umns  to  send  to  grandchildren.” 
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targeted  to  all  ages 


Joyce  Lain  Kennedy 


The  careers  columnist,  who  is  the  wife 
of  the  syndicate’s  president,  began  her 
own  career  after  Washington  University 
graduation  with  a  business  administra¬ 
tion  degree.  She  wrote  for  teen  publica¬ 
tions  and  was  a  writer  and  on-camera 
assistant  for  a  daily  variety  television 
program  in  St.  Louis,  later  moving  to 
public  relations  for  the  city’s  United 
Fund. 

• 

British  comic-strip 
imported  to  U.S. 

The  Los  Angeles  Times  Syndicate  is 
importing  a  British  secret  agent,  “Mod¬ 
esty  Blaise,”  who  has  been  a  comic  strip 
heroine  in  England  for  more  than  a  decade 
and  popular  in  some  35  other  countries  as 
well.  “Modesty”  has  also  been  a  movie 
heroine  and  in  seven  novels  translated  into 
16  languages. 

The  syndicate  has  announced  the  first 
daily  adventure  strip  episode,  “The  Pup¬ 
pet  Master”  to  start  Monday,  January  10. 
Writer  for  “Modesty  Blaise”  is  Peter 
O’Donnell  of  the  United  Kingdom  and  the 
artist  is  a  Spaniard,  Badia  Romero,  who 
lives  in  Barcelona.  He  is  successor  to  the 
original  illustator  Jim  Holdaway. 

• 

News  chief  dies 

David  H.  Dawson,  68,  a  director  of  the 
DuPont  Co.  and  chairman  of  the  News- 
Journal  Co.  of  Wilmington,  Del.,  died 
December  19. 


For  insight  into 
Washington  and  the 
World,  here’s  a 
penetrating  lineup: 


MARQUIS  CHILDS 


ERNEST  CUNEO 


JOHN  D.  LOFTON  JR. 

“••I 


VIRGINIA  PAYETTE 


SIDNEY  ZION 


As  the  political  news  keeps  boiling, 
you’ll  want  cool  heads  and  sharp  eyes  to  dig 
out  and  analyze  the  headline  stories  of  the  day. 

Scannable  (any  font).  Camera-ready,  Electronic  Feed 

UNITED  FEATURE  SYNDICATE 
220  East  42nd  Street 
New  York,  N  Y.  10017 
(212)682-3020 


31 


study  shows  readership 
of  public  notices  high 


Public  notices,  ads  published  in  news¬ 
papers  which  range  in  content  from 
notices  of  probate  to  budget  notices  to 
notices  of  elections,  command  some  of 
the  highest  reader-interest  of  all  news 
fare,  a  study  by  Oregon  State  University 
discloses. 

Financed  by  the  Testamentary  Trust 
of  the  late  Philip  Ludwell  Jackson,  pub¬ 
lisher  of  the  Oregon  Journal  for  approx¬ 
imately  30  years  prior  to  his  death  in 
1953,  the  project  took  more  than  18 
months  to  complete  at  a  cost  exceeding 
$13,000. 

Legislators  in  Oregon  and  in  most 
other  states  have  questioned  the  reader- 
ship  of  such  notices,  asking  whether  pub¬ 
lic  funds  to  pay  for  the  advertisements 
brought  any  public  benefit.  The  OSU 
Survey  Research  Center,  which  con¬ 
ducted  the  study,  interviewed  1,315 
people  in  35  counties  to  determine  the 
answer. 

Not  only  did  the  Center  discover  sig¬ 
nificant  readership,  support  for  con¬ 
tinued  publication  of  such  notices  was 
overwhelming.  Eighty-seven  percent  of 
those  who  read  public  notices  said  the 
notices  should  continue  to  be  printed, 
and  71%  of  the  non-readers  who  were 
aware  of  public  notices  agreed.  Nearly 
13%  of  all  Oregon  adults  had  read  at  least 
one  public  notice  in  their  newspapers  the 
day  or  week  they  were  interviewed; 
among  those  Oregonians  who  had  a 
newspaper  at  the  time  they  were  inter¬ 
viewed,  more  than  one-third  had  read  at 
least  one  public  notice. 

The  notices  report  such  items  as 
county  monthly  expenditures,  school 
budgets,  notice  of  public  sales,  election 
items  and  other  official  information. 
Some  322  state  laws  govern  the  publica¬ 
tion  of  notices.  Many  notices  are  now 
broadcast  on  radio  and  television,  as  well 
as  published,  to  maximize  communica¬ 
tion  between  government  and  citizen. 

Robert  C.  Ingalls,  publisher  of  the 
Corvallis  Gazette-Times  and  president  of 
the  Oregon  Newspaper  Publishers'  As¬ 
sociation.  said.  “The  ONPA  is  gratified 
at  the  findings.  As  a  former  legislator,  1 
was  aware  of  the  uncertainty  many  gov¬ 
ernment  officials  and  legislators  felt  over 
the  requirements  to  publish  this  informa¬ 
tion.  It's  for  the  benefit  of  all  that  this 
uncertainty  has  been  dispelled,  and  the 
worth  and  value  of  public  notices  to  the 
people  of  Oregon  has  been  established." 

Ingalls  noted  that  the  “steering  com¬ 
mittee"  for  the  project  included  the 
ONPA,  two  representatives  of  the  legis¬ 
lature,  the  Oregon  Association  of  School 
Boards,  Association  of  Oregon  Counties, 
League  of  Oregon  Cities,  Oregon  Tax 


Research,  and  the  Oregon  Department  of 
Revenue. 

“We  wanted  a  research  project 
beyond  reproach  .  .  .  one  that  would 
include  input  from  as  many  organizations 
affected  by  public  notices  as  possible,” 
Ingalls  said.  “I  think  we  got  it,  and  so 
does  OSU.  Many  members  of  the  com¬ 
mittee  worked  very  hard  on  this  project, 
and  they  deserve  the  thanks  of  all  of  us.” 

Major  reasons  given  why  the  public 
notices  are  helpful  included:  so  the  pub¬ 
lic  will  know  what’s  going  on,  where 
money  is  spent,  gives  information;  helps 
me  in  my  business;  so  people  know  how 
to  vote,  helps  form  opinions,  affects 
taxes  and  assessments;  gives  dates  of 
hearings. 

“Not  helpful”  reasons  included:  for¬ 
mat  too  complicated,  print  too  small,  just 
too  much  stuff  (56%  of  the  readers  and 
66%  of  the  non-readers);  too  technical, 
don’t  know  how  to  use  them,  don’t  un¬ 
derstand  them;  not  interested,  does  not 
concern  me. 

In  their  research  report  on  the  project, 
Robert  G.  Mason  and  G.  David  Faulken- 
berry  observed  that  “the  majority  of 
both  readers  (87%)  and  non-readers 
(71%)  felt  that  budget  notices  should  be 
continued.”  Another  10%  of  the  readers 
and  7%  of  the  non-readers  thought  they 
should  be  continued  but  changed  to  make 
them  more  meaningful  and  readable — 
larger  type,  simplified  language,  use  of 
summaries  to  make  important  points 
stand  out. 

“Readership  is  selective,”  Mason  and 
Faulkenberry  reported,  “in  that  people 
who  possess  certain  characteristics  tend 
to  read  these  notices.  Readers  tend  to 
vote  in  local  elections,  are  long  term  re¬ 
sidents  of  their  community,  are  knowl¬ 
edgeable  about  school  and  county  gov¬ 
ernment  and  are  middle  age  or  older. 

“The  publication  of  public  notices  af¬ 
fords  a  citizen  an  opportunity  to  become 
informed  about  the  activities  of  local 
government  ...  No  precise  conclusions 
could  be  drawn  concerning  a  comparison 
of  benefits  of  public  notices  to  their  cost 
of  publication,  since  dollar  values  cannot 
be  applied  to  the  information  value  of 
these  notices.” 

But  until  alternative  procedures  for 
conveying  the  information  are  developed 
and  are  shown  to  be  equally  effective, 
“the  opportunity  for  citizen  understand¬ 
ing  of  the  activities  of  local  government 
is  likely  to  diminish  with  the  absence  of 
public  notices,”  the  research  report  con¬ 
cludes. 

The  OSU  survey  showed  that  counties 
in  Oregon  spent  a  total  of  $319,104  for 


public  notices  in  the  1975-76  fiscal  year. 
This  represented  one-tenth  of  one  per 
cent  of  their  operating  budgets. 

Costs  for  printing  public  notices  vary 
by  type  size,  line  width  and  whether 
newspaper  circulation  is  above  or  below 
40,000,  it  was  noted,  but  in  many  cases  is 
$1,575  per  column  inch.  That  rate,  estab¬ 
lished  by  the  1971  Legislature,  is  below 
normal  advertising  rates  for  most  Oregon 
newspapers  which  range  from  $1.61  to 
$3.50  a  column  inch,  the  study  reported. 

• 

Ad  Bureau  broadens 
product  sales  data 

On  the  heels  of  an  announcement  that 
it  will  expand  its  retail  organization  this 
January,  the  Newspaper  Advertising 
Bureau  has  also  announced  that  it  will 
add  four  more  supermarket  chains  to  the 
list  of  those  supplying  the  Bureau  with 
weekly  product  movement  data. 

Beginning  in  January,  The  Great  At¬ 
lantic  &  Pacific  Tea  Company  (A&P); 
Associated  Grocers,  based  in  Topeka, 
Kansas;  Borman’s  headquartered  in  De¬ 
troit;  and  National  Supermarkets,  of  St. 
Louis,  will  join  the  seven  other  chains  in 
providing  weekly  product  movement 
data  based  on  electronic  reading  at  the 
cash  register  checkout  of  the  Universal 
Product  Code  imprinted  on  each  grocery 
item. 

This  data  is  made  available  to  grocery 
manufacturers  and  other  suppliers 
through  the  Ad  Bureau’s  “Nabscan  Na¬ 
tional  Reports.”  These  provide  each 
subscriber  with  information  on  weekly 
product  movement  for  up  to  50  selected 
items  over  a  four  week  span.  Each  item 
is  listed  for  individual  participating 
stores  and  as  a  total  for  all  stores,  with  a 
notation  as  to  whether  it  has  had  retail  or 
national  newspaper  promotion. 

Richard  Neale,  Bureau  vicepresident 
for  food  advertising  sales  said  such  re¬ 
ports  provide  subscribers  with  “an  accu¬ 
rate  tracking  of  movement  of  their  own 
and  competitive  items,  a  sensitive  read¬ 
ing  of  the  acceptance  of  new  products 
and  line  extensions  and  a  rapid 
measurement  of  the  effects  of  newspaper 
advertising  and  other  promotion  activi¬ 
ties.” 

Under  the  plan,  the  Bureau  contracts 
with  participating  retailers  who  supply 
the  data.  The  Bureau  then  charges  a  fee 
to  national  advertisers  who  contract  to 
receive  the  Nabscan  reports. 

The  retail  supermarket  chains  cur¬ 
rently  participating  in  the  program  to  re¬ 
late  product  movement  to  newspaper  ad 
activity  include:  Brockton  Public  Mar¬ 
kets,  Brockton,  Mass.;  Chatham  Super 
Markets.  Detroit;  First  National  Stores, 
Inc..  Boston;  Lucky  Stores,  San  Lean¬ 
dro.  California;  Marsh  Supermarkets, 
Inc.,  Lafayette,  Ind.;  Milgram  Food 
Stores,  liic.,  Kansas  City,  Mo.,  and 
Pathmark  Supermarkets,  South  Plain- 
field,  N.J. 
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Hour  newscasts 
not  likely  now 
Brinkley  says 

Walter  Cronkite  is  still  crusading  for 
hour-long  network  newscasts  but  David 
Brinkley  says  they’re  unlikely  “in  the 
foreseeable  future.” 

NBC  isn’t  going  to  do  one,  Brinkley 
told  members  of  the  Radio  and  Televison 
News  Directors  Association  in  conven¬ 
tion  (December  14)  at  Bal  Harbour,  Fla. 

John  Chancellor’s  co-anchorman  on 
the  NBC  Nightly  News  advised  the 
people  who  prepare  local  news  programs 
to  air  only  items  that  will  interest  at  least 
10  percent  of  their  listeners  and  viewers. 

“Don’t  try  to  be  like  a  newspaper,” 
Brinkley  urged.  “A  newspaper  can  print 
hundreds  of  damn  little  items  and  anyone 
who  doesn’t  give  a  damn  about  any  of 
them  can  just  skip  them.” 

The  radio-tv  news  directors  should 
adopt  their  own  standards  of  news¬ 
worthiness  and  drop  those  inherited  from 
newspapers,  Brinkley  said. 

He  also  warned  the  broadcast  news 
people  to  brace  themsevles  against  cri¬ 
tics  who  will  be  saying  that  radio-tv 
coverage  of  the  Presidential  campaign 
concentrated  on  the  superficial,  showy 
and  surface  aspects  and  failed  to  dig  into 
the  real  issues.  He  blamed  President¬ 
elect  Carter  for  setting  the  course  of  the 
campaign  on  personality  issues. 

Cronkite  complained  that  the  half-hour 
format  of  evening  news  shows  doesn’t 
allow  time  to  present  an  adequate  report 
of  the  day’s  events. 

He  accused  the  news  media  of  creating 
a  false  impression  of  his  attitude  toward 
Barbara  Walters  when  she  was  signed  to 
a  million-dollar-a-year  contract  at  ABC. 
Some  reports  of  his  comment,  Cronkite 
said,  left  off  a  paragraph  in  which  he 
stated  that  he  had  changed  his  original 
disparagement  of  Walters. 

The  CBS  News  managing  editor  also 
claimed  the  National  Inquirer’s  current 
issue  lied  in  its  headline  saying  he  be¬ 
lieved  in  UFO’s. 

For  about  50  radio-tv  editors  and  re¬ 
porters  it  was  job  hunting  time.  Many  of 
them  have  been  working  for  NBC 
Radio’s  News  and  Information  Service 
which  will  go  out  of  business  in  a  few 
months  because  a  sufficient  number  of 
all-news  stations  haven’t  subscribed  for 
the  output  of  national  and  international 
news. 

Circulation  manager 

Robert  L.  Kuptz  has  been  named  cir¬ 
culation  manager  of  the  Seattle  Post- 
Intelligencer.  Kuptz,  37,  is  currently  di¬ 
rector  of  circulation  of  the  Boulder 
(Colo.)  Daily  Camera. 
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Poynter  gives  $V2m 
to  Indiana  Univ. 

A  $500,(X)0  gift  from  Nelson  Poynter 
will  be  used  to  permanently  operate  the 
Poynter  Center  on  the  Indiana  Univer¬ 
sity  Bloomington  campus.  Announce¬ 
ment  of  the  endowment  was  made  by  Dr. 
William  Lee  Miller,  Poynter  Center  di¬ 
rector. 

The  center  was  started  in  1973  as  the 
Poynter  Project  with  a  grant  from 
Poynter,  who  is  chairman  of  the  board  of 
the  St.  Petersburg  Times  and  president 
of  the  Congressional  Quarterly.  The 
original  project  began  as  a  five-year 
study  of  “alienation  of  the  citizenry  from 
public  and  private  institutions”  with  the 
idea  of  finding  remedies  for  the  situation. 

The  center  will  receive  the  new  money 
over  a  lO-year  period,  $50,000  each  year. 
Only  the  interest  will  be  used  for  opera¬ 
tional  activities.  The  center’s  permanent 
status  will  improve  its  chances  of  getting 
grants  and  gifts  from  foundations  and 
other  philanthropic  organizations.  Miller 
said. 

Miller,  who  is  also  professor  of  politi¬ 
cal  science  and  of  religious  studies  at 
I.U.,  said  the  center’s  work  will  be  in 
liberal  education  and  will  involve  teach¬ 
ing,  writing,  and  discussion.  Classes  will 
be  offered  on  graduate  and  under¬ 
graduate  levels  at  I.U.  and  at  other  col¬ 
leges  and  universities  in  the  state.  There 
also  will  be  continuing  education  courses 
and  classes  for  high  school  students. 

One  of  the  major  achievements  of  the 
Poynter  Center  has  been  the  develop¬ 
ment  of  a  course  on  “The  Citizen  and  the 
News,”  which  involved  bringing  in 
prominent  persons  in  the  fields  of  com¬ 
munications  to  serve  as  Poynter  Fellows 
who  lec:ure  and  write.  Their  writings 
have  been  published  as  Poynter  essays. 

In  1974,  the  center  received  a  gift  from 
the  Lilly  Endowment,  Inc.,  of  In¬ 
dianapolis,  which  helped  establish  links 
with  40  colleges  and  universities  in  In¬ 
diana.  Classroom  materials  developed  by 
the  center  are  being  used  at  many 
schools  around  the  state. 

In  addition  to  gifts  from  Poynter  and 
Lilly,  the  center  has  received  grants  from 
the  Ford  Foundation,  the  Indiana  Com¬ 
mittee  for  the  Humanities,  and  John  W. 
Hill  of  Hill  and  Knowlton  Co.  Recently 
the  center  was  notified  that  it  will  receive 
two  grants  from  the  National  Endow¬ 
ment  for  the  Humanities  for  seminars 
next  summer  and  a  grant  from  the 
Rockefeller  Brothers  Fund. 

The  Ford  Foundation  is  currently 
funding  the  center’s  “Citizen  and  the 
News”  project  and  an  essay  series.  A 
project  on  “Medicine  and  the  Public,” 
funded  by  the  Indiana  Committee  for  the 
Humanities,  was  recently  completed. 
Other  future  projects  include  one  on 
“The  Citizen  and  Science”  and  another 
on  “The  Citizen  and  Television.” 


5,000  attend 
book  authors’ 
symposium 

A  first-of-its-kind  public  authors’ 
symposium  was  sponsored  by  the  San 
Jose  (Calif.)  Mercury  News  November 
13. 

Five  thousand  people  attended  the  two 
sessions,  titled,  “A  Creative  Encount¬ 
er,”  which  included  speeches,  questions 
and  answers  and  autograph  sessions. 

The  idea,  according  to  Mercury  News 
Sunday  editor  Fred  Dickey,  was  two¬ 
fold:  It  gave  the  people  a  chance  to  hear 
prominent  touring  authors,  and  also  pro¬ 
vided  the  basis  for  a  16-page  R.O.P.  spe¬ 
cial  book  section  with  its  supporting  ad¬ 
vertising  revenue. 

The  program  consisted  of  popular 
writers  Anne  Baxter,  Melvin  Belli,  Irv¬ 
ing  Stone,  Louis  L’Amour,  Moira 
Johnson,  Maya  Angelou,  Alex  Haley  and 
Jessica  Mitford.  Each  spoke  for  45 
minutes. 

Autograph  seekers  were  requested  to 
bring  books  with  them,  as  none  were 
sold  at  the  program.  “We  didn’t  want  to 
compete  with  the  book  stores  advertising 
in  our  special  edition,”  explained 
Dickey,  who  organized  and  chaired  the 
event.  ^ 

Although  a  month-long  campaign  orig¬ 
inally  was  scheduled,  the  free  tickets 
were  gone  by  the  time  the  second  house 
ad  ran.  There  were  three  requests  for 
every  ticket,  according  to  Dickey. 

The  special  tab,  which  ran  the  week 
before  the  program,  included  interviews 
with  each  author. 

The  project  was  such  a  success,  ac¬ 
cording  to  Dickey,  that  there  are  plans  to 
make  it  an  annual  event. 

The  symposium  is  something  any 
paper  could  do,  he  says,  adding  that  the 
ones  with  larger  circulations  probably 
will  attract  bigger  names.  “But  you  don’t 
have  to  aim  as  high  as  Irving  Stone.” 

Deaths 

Charles  J.  Hardraker  Sr.,  91,  a  co¬ 
founder  of  the  forerunner  to  the  Johnson 
City  (Venn.)  Press-Chronicle;  November 
18. 

9k  9|C  ^ 

Howard  Beaufait,  72,  former  member 
of  the  Greensburg  (Pa.)  Tribune-Review 
editorial  staff  and  veteran  Ohio  news¬ 
paperman;  November  3. 

*  *  ♦ 

Paul  W.  Ward,  71,  former  Baltimore 
Sun  reporter  who  won  a  Pulitzer  Prize  in 
1948  for  a  series  on  life  in  the  Soviet 
Union;  November  22. 

*  *  * 

John  R.  Shipley,  65,  former  member¬ 
ship  executive  of  the  Associated  Press; 
December  20. 
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FEEDBACK  ty  Vic  Cantone 


A  REPORT  PROM  CON6RESS 


Non-daily  sales 

( Continued  from  page  20) 


Ithaca,  Mich. — Gratiot  County 
Herald 

Greenville  News  to  Robert  W.  Mac 
Donald. 

Ionia,  Mich. — County  News 

Kidd  Family  to  James  E.  Huckle. 
Consultant:  George  J.  Cooper. 
Jasper,  Fla. — News 

Mr.  and  Mrs.  Robert  Ehlert  and  Mari¬ 
lyn  Joyce  Thompkins  to  Jack  R. 
Taylor. 

Broker:  Newspaper  Service  Co. 

Junction  City,  Kans. — Republic 

Ed  Kessinger  to  John  D.  Montgomery. 
Broker:  Marion  R.  Krehbiel. 

Kalama,  Wash. — Bulletin 
Grant  Peterson  to  Chronicle  Inc. 
Ketchikan,  Alaska — Southeastern 
Log 

Paul  and  Patricia  Charles  to  Lew  and 
Dorothy  Williams. 

Kingsland,  Ga. — Southeast  Geor¬ 
gian 

Howard  H.  Davis  to  Allan  and  Cathy 
Lipsett. 


Kingston,  Tenn. — Roane  County 
News 

Paul  Page  and  associates  to  Nick 
Drewry  and  associates. 

Broker:  Newspaper  Service  Co. 


Kiowa,  Okla. — Star-Review 

Tom  Avery  to  Wayne  Schoonmaker. 

Ledgewood,  N.J. — tVest  Morris 
Star  Journal 

Harold  Jensen  to  UIdis  Grava  group. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


BOOK  REVIEWS 


BOOKVIEWS 

IS  extending  its  fantastic  introductory 
offer  until  February  28,  but  act  now!  For 
samples,  write  Interlude  Productions, 
Box  40,  Maplewood,  N.J.  07040.  The 
best  weekly  column  of  book  news! 


CHILDREN'S  FEATURES 


NOW  IN  200  NBNSPAPERS 

Created  by  Betty  Debnam 

Parents'  favorite  feature  for  children. 
Builds  readers  today  and  tor  tomorrow. 
Call  or  write  today  lor 
testimonials  (  details: 

MSC  FEATURES 
750  Third  Ave .  NIC  10017 
212-867-1112 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly,  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk.  300  Half  Mile  Rd..  Red  Bank. 
N.J.  07701. 


MONEY 


"MORE  FOR  YOUR  MONEY" 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


MOVIE  REVIEWS 


MOVIE  REVIEWS  by  Russell  B.  Adams. 
Practical  information  readers  appre¬ 
ciate.  Third  year  nationwide.  Free  sam¬ 
ples  RusselL  B.  Adams,  6515  Sunset 
Blvd.,  Suite  202,  Hollywood,  Calif. 
90028. 


SQUARE  DANCING 


ONE-OF-A-KIND  feature  on  square  danc¬ 
ing  written  by  a  professional  Square 
Dance  Caller.  Column  gives  square  dan¬ 
cers  in  your  area  all  of  the  National 
Square  Dance  news  weekly.  Combined 
with  your  local  Square  Dance  listings 
your  readers  will  thoroughly  enjoy. 
Artwork  supplied  weekly.  Write:  Central 
Features,  M9  13th  St.,  Sioux  City,  Iowa 
51105. 


WEEKLY  FEATURES 


CROSSWORDS,  EDITORIALS,  humor, 
advice,  TV,  home  maintenance,  comics, 
photo-features,  home  and  family,  and 
more.  Professional.  Sold  singly  or  dis¬ 
count  packages.  FREE  samples  and 
prices.  Price  range:  50t  to  $1.25.  Cam¬ 
era  ready.  Weekly.  Exclusive.  Write:  Av- 
Com,  104  Hobart  St.,  Manchester,  N.H. 
03104. 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


ANNOJNCEMENTS 


BUSINESS  OPPORTUNITIES 


CO-PUBLISHER  looking  for  dynamic  ex¬ 
perienced  advertising  manager  for  joint 
venture  with  solid  established  hand  deliv¬ 
ery  company  in  new  market  area.  Growing 
area  with  exciting  potential.  Box  2214, 
Editor  &  Publisher. 


INVESTING  PARTNER  for  specialty  senior 
publication  in  the  Pacific  Northwest.  EVz 
years  old  with  great  community  respect 
and  response,  but  small  resources  to  draw 
on.  Great  growth  potential  and  good  oppor¬ 
tunity  foi  someone  with  experience  and 
desire  to  build  in  a  growing  market,  in  a 
retirement  haven.  Box  2258,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Sen/ice,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133.  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


ANNOUNCEMENTS 

A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know 
that  when  it  comes  to  selling  pa¬ 
pers.  E&P  Classifieds  really  give 
them  the  business!  Here’s  a 
sampling  of  comments  received 
recently  from  across  the  country: 
“Boy!  Do  your  ads  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters.” 

"Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They're  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  .  and  really  bring 
results!” 

“I  sold  both  papers  first  time 
around.  It’s  a  pleasure  to  be  an 
advertiser— it  also  pays!” 

These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you’re  a  broker  or  a  principal,  if 
you’re  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach— 


E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS. 

WE  KNOW  OUR  BUSINESS! 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Psytble  wlOt  ordur) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  senrice  and  count 
as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers 


OTHER  CLASSIFICATIONS 
(Rdmlttane*  ahould  accompany 
copy  unlaaa  cradlt  aatabllahad). 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

$1.50  extra  (overseas  mail  only). 


Count  approximately  39  characten  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Clastifiad  Contract  Rotoe  AvalloUa  On  Rac|ua«t 

WEEKLY  CLOSINQ  TIME 
Tuotday,  4i00  PM  Now  York  Timo 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  A  Publisher 

850  Third  Ave.,  N.Y.,  N,Y.  10022  (212)  752-7053 


To  Run: 


_Weeks 


-Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EOaOR  t  publisher  •  850  Third  Rve.  •  New  Yoik,  N.Y.  10022 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


confidential  negotiations 

of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Reasant,  Mich.  48858 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  ni^ts;  or  write  Bob  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  I\\a.  (205)  666-0893 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348. 


ALAN  G.  LEWIS 
Media  Broker 

On  file — over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair.  Calif.  91763.  (714) 
626-6440. 


NEWSPAPERS  FOR  SALE 


6  WEEKLIES,  gross  $250,000,  sell  for 
$450,000.  Terms.  Complete  offset  plant 
including  property.  Area  2.  Box  25,  Editor 
&  Publisner. 


WELL  ESTABLISHED  shopping  news 
Northeast.  $230,0(X)  annual  sales.  No 
debt.  $55,000  annual  income/profit. 
$200,000  to  qualified  financial/profes¬ 
sional  buyer.  Box  2249,  Editor&  Publisher. 


SPECIAL  AUDIENCE 
PUBLICATION 
PRICE  $800,000 

Very  attractive  terms  to  qualified  buyer, 
very  profitable,  volume  growing.  Informa¬ 
tion  to  qualified  buyers  only. 

SNYDER  NEWSPAPER  BROKERS 

P.O.  Box  308 
Lindsay,  Calif.  93247 


NORTHERN  INDIANA  WEEKLY,  $25,000. 
Grossing  $40,0(X).  Lake  resort.  Box  2167, 
Editor  &  Publisher. 


EAST  ALABAMA  WEEKLY,  twin  city  mar¬ 
ket,  $50,000,  interested  parties  only. 
Good  terms.  Contact  Glenn  Lee  (205) 
297-1564,  #7 Phenix  Pk.,  PhenixCity,  Ala. 
36867. 


A  2-YEAR-OLD  rural  area  weekly  news¬ 
paper  in  the  beautiful  Apple  River  Valley  of 
West  Central  Wisconsin  (one  hour  from  St. 
Paul.  Minn.).  This  old  fashioned,  unique 
Journal  has  a  current  circulation  of  800. 
Good  potential  for  the  right  person  looking 
for  their  own  business.  Priced  low  for  a 
quick  sale.  Bob  or  Anne  Simpson.  Box 
1776.  Star  Prairie.  Wise.  54026  or  phone 
(715)  268-7073. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


GRADUAL  BUY-IN.  COLORADO  weekly, 
maybe  as  little  as  $5000  down  if  qualified. 
State  cash  and  experience.  Marion  R. 
Krehbiel,  Box  88,  Norton,  Kans.  676M. 


PART  INTEREST  available  in  Ontral  Ore¬ 
gon’s  newest  and  fastest  growing  weekly 
newspaper.  Over  23,(XX)  direct  mail.  Ex¬ 
perience  in  management  and  sales  neces¬ 
sary.  Publisher  wants  more  free  time. 
Write  Carl  W.  Fricke,  Dollar  Saver/Central 
Chronicle,  P.O.  Box  1044,  Bend,  Oreg. 
97701.  Call  days  (503)  382-0020;  evenings 
(503)  593-1097.  All  responsesconfidential. 


NEWSPAPERS  WANTED 


DAILY  UP  TO  15,0(X)  circulation  sought  by 
publisher.  Will  pay  all  cash  if  desired.  Re¬ 
plies  held  strictly  confidential.  Also  seed¬ 
ing  to  purchase  large  paid  weekly.  Box 
1951,  Editor  &  Publisher. 


WELL  FINANCED  GROUP  PUBLISHER 
WISHES  TO  BUY  DAILY  NEWSPAPERS  IN 
THE  10,000-20,000  CIRCULATION 
RANGE.  WE  CAN  WORK  OUT  A  PUR¬ 
CHASE  DEAL  THAT  WILL  BE  BEST  FOR 
THE  SELLER.  RESPOND  TO  BOX  2089, 
EDITOR  &  PUBLISHER. 


BUY  OR  INVEST  in  a  sound  weekly.  Zone  3 
or  4.  Up  to  $1(X),(X)0,  High  cash.  Confi¬ 
dential.  Box  2232,  Editor  &  Publisher. 


Have  substantial  investor  wanting 
to  buy  large  group  of  weeklies. 
Profitable  dailies  also  considered. 
Call  collect  or  contact  — 

Don  Malcolm 
Carillon  Tower  West 
13601  Preston  Road,  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio.  TV,  CATV  and  Newspapers 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available:  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


MAILROOM 


SHERIDAN  48P,  24P  and  Mueller  227  in¬ 
serters.  Excellent  condition.  Box  2061, 
Editor  &  Publisher. 


CUTLER  HAMMER  MARK  III  counter 
stacker  and  Sta-Hi  257  Counter  Stacker. 
Excellent  condition.  Box  2153,  Editor  & 
Publisher. 


SIGNODE  STRAPPING  MACHINE.  1975 
model  ML-l-EE.  Uses  plastic  strapping. 
Light  use  and  in  excellent  condition.  D.  B. 
Glasgow,  (919)  353-1171. 


CHESHIRE  XEROX  Publication  Mailer 
labeling  and  addressing  machine,  north- 
south  strip,  centerpunened  3"  or  4".  Speed 
5CXX)  to  lO,0<X)  per  hour,  base  and  con¬ 
veyor.  $11,0(X)  new  August  1976.  Convert¬ 
ing  to  one  step  inserter-labeller.  Works 
smoothly.  Make  offer.  Mr.  Clark  or  Light- 
foot,  Shore  Line  Times,  Guilford,  Conn. 
(203)  453-2711. 


PITNEY-BOWES  6  station  AUTOMATIC 
INSERTING  AND  MAILING  MACHINE, 
Model  3160  with  turn  table,  postage 
machine  meter  base  and  power  stacker 
with  color  record.  Can  be  seen  in  operation. 
Must  sacrifice,  no  reasonable  offer  re¬ 
fused.  Phone  collect:  (513)  621-1616, 
Elgin  of  Cincinnati  Inc.,  810  Main  St.,  Cin- 
I  cinnati,  Ohio  45202. 


NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 
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EQUIPMENT  &  SUPPLIES 

NEWSPRINT 

SQUeeze  lenses  save  newsprint  .  .  . 

CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 

ROLLS  ALL  SIZES 

BFHRENS  PULP  &  PAPER  CORP. 

606  W.  Arbor  Vitae  St.,  Inglewood.  Calif. 
90301.  (213)  674-4040  or  678-3432. 

PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U.S. A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 

Box  5500,  Akron,  Ohio  44313 

PHOTOTYPESETTING 

COMPUGRAPHIC— JUSTOWRITERS 
7200  with  line  counter— $3100.  Compu- 
writer  1,  $4300.  Keyboards — $1200.  FHN 
Business  Prod.,  Church  Rd.,  Mt.  Laurel, 
N.J.  (609)  235-7614. 

2  COMPUGRAPHIC  4961  TL  machines, 
plus  Compugraphic  Tab  Unit  and  a  variety 
of  fonts  and  width  plugs.  Asking  $3700 
for  newer  one,  $32(1)0  for  other  or  best 
offer,  and  $900  for  Tab  Kit.  Also  2%1HS 
and  a  2-year-old  C^mpuWriter  IV  available 
for  lease  take-over  or  outright  sale  at 
$9800,  with  4  fonts  and  spare  parts  kit. 
C.  Peter  Jorgensen,  Century  Publications. 
Phone:  (617)  729-8100. 

TTS  MULTIFACE  PERFS,  $250.  Counting 
mags  assorted  faces.  $25.  Fairchild  #214, 
$400.  Call  Mike  Keene,  (212)  556-3340. 

KEYBOARD  TO  DRIVE  VIP.  Varisystem 
3008,  $68(X).  Programmable.  Call  Stan- 
Com,  (603)  893-4361. 

PLATE  PROCESSING 

FOR  SALE:  Micro  Dyne  Plate  Processor- 
Double  Plate  etcher  with  washout,  au¬ 
tomatic  acid  tank  and  Descum  unit.  Pur¬ 
chased  new  in  1973.  Contact  Arnold 
McDonald,  Production  Director,  (804) 
446-2395. 

ROUTER,  Sta-Hi  Twin  Plate  Model.  Also 
Stereo  Mats.  Make  offer.  Bob  Terry,  Los 
Angeles  Times,  (213)  625-2345. 

PRESSES 

GOSS  METRO— 4,  5  units,  late  model,  av¬ 
ailable  with  flying  paster.  Box  2204,  Editor 
&  Publisher. 

GOSS  HEADLINER  PRESS 

AND  FOLDER.  EXCELLENT  CONDITION 

6  units  and  (lOSS  2:1  and  3:2  folders. 
Includes  saddles  for  direct  printing.  Com¬ 
plete  accessories  and  spare  parts.  Box 
2064,  Editor  &  Publisher. 

GOSS  SIGNATURE  4  units  23  9/16  x  36 

2  Goss  Community  units  for  add-on 

Goss  Community  1  unit,  folder 

Goss  Suburban  3  units 

Goss  Suburban  5  units 

Goss  Urbanite  folder,  22V 

Goss  Universal  6  units 

Cottrell  V-15  units,  and  presses 

Fairchild  Newsking.Colorking  folder,  1966 
Color  King  2:1  folder,  model  790 

Gregg  flying  imprinter  for  Urbanite,  45*2" 
cutoff 

Wartted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL  PUBLISHING 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 

Chicago,  Illinois  60612 

Ph:  (312)  738-1200  Telex  25-4388 

GOSS  HEADLINER  MARK  1,  23  9  16 
cutoff.  18  units.  3  folders,  new  approxi- 
matelv  1961.  Contact  IPEC  Inc..  401  W. 
Leavitt  St..  Chicago,  III.  60612.  (312) 
738-1200. 

GOSS  URBANITE  4  units,  new  approxi¬ 
mately  1964,  half  and  quarter  folder.  Con 
tact  IPEC  Inc..  (312)  738-1200. 

WE  MOVE  MACHINERY! 
MOVE  YOUR  USED  EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GREGG  FLYING  IMPRINTER  for  Urbanite 
or  845  Cottrell.  IPEC  Inc.,  401  N.  Leavitt, 
Chicago,  III.  60612. 


URBANITE  FOLDER,  handle  25"  web  or 
companion  dink  12  Vz' that  will  quarter  fold 
same  at  35,000  pph.  $70,000.  Box  1783, 
Editor  &  Publisher. 


GOSS  SUBURBAN,  5  units  and  folder  with 
6  position  roll  stand.  Available  on  or  about 
April  15,  as  is,  where  is.  $65,000.  Can  be 
seen  in  operation  at  the  East  Oregonian, 
211  S.E.  Byers  Ave.,  Pendleton,  Oreg. 
Contact  Forrest  R.  Johnson,  (503)  276- 
2211. 


The  following  equipment  will  be  available 
for  delivery  in  April,  1977.  It  will  be  in  op¬ 
eration  and  available  for  inspection  until 
that  time. 

Two  year  old  excellent  condition  NAPP 
equipment: 

2— Manual  light  exposure  units 
2— Manual  washout  units 
2— Manual  dryers 
Some  spare  parts 

16  yearold  excellently  maintained  (loss  unit 
tubular  (UT-823)  press: 

6  units— two  with  split  fountain  color 
humps,  upper  and  lower  formers,  two 
six  position  roll  stands  with  electric 
hoists,  Universal  folder,  Cutler-Hammer 
controls 

30  plus  yearold  Duplex  unit  tubular  press: 
5  units — two  with  color  humps,  two  roll 
stands,  folder,  etc.  Good  for  parts. 

All  units  are  fitted  with  NECO  aluminum 
saddles  for  .030  direct  printing  plates. 
Punch,  crimp  equipment  included. 
Interested  parties  may  contact  John 
McDermott  (208)  522-1800  The  Post- 
Register,  Idaho  Falls,  Idaho  83401. 


WANTED  TO  BUY 


CHANGING  OVER  from  letterpress  to 
offset.  Want  Goss  Community.  Suburban 
or  Urbanite.  Can  use  Hoe  Colorflex  in  place 
of  Urbanite.  Box  1551,  Editor&  Publisher. 


STA-HI  251,  257  or  Cutler  Hammer 
Mark  III  Stacker.  Also  SHERIDAN  24P 
or  48P  or  Mueller  227  inserter.  Box  2053, 
Editor  &  Publisher. 


GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  1710,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


WILL  PAY  $500  for  12"xl8"  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  196 
14th  St.  N.W.,  Atlanta.  Ga.  30318.  (404) 
873  3257. 


USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.L. 
Greeriway,  1%  14th  St.  N.W.,  Atlanta,  Ga. 
3031fc,  (404)  873-3257. 


GOSS  URBANITE:  3  or  4  units  with  folder. 
Call  Vanguard  Offset  Printers,  Hillside, 
N.J.,  (201)  355-1100,  ask  for  Doug  Kilian. 


GOSS  CO./IMUNITY  OIL  BATH  matching 
with  SC  folder.  Box  1712,  Editor  £ 
Publisher. 


MUELLER  227  inserter  and  Mueller 
231  stacker.  Box  2251,  Editor  & 
Publisher. 


LOOKING  FOR  USED  Crawford  single¬ 
wrapper  in  good  condition  or  other  kind  of 
newspaper  m,:il  wrap  machine.  Box  2230, 
Editor  &  Publisher. 


NEED  IMMEDIATELY:  Goss  Community 
unit,  grease  style.  Tell  us  what  you  have 
and  we'll  come  and  see  it.  (305)  661-4233, 
Scott  Miller. 


WISH  TO  BUY  Goss  Universal  letter- 
press,  4,  5  or  6  units  with  1  folder.  Goss 
Urbanite  4.  5  or  6  units  with  folder.  Gus 
Izuneta.  Bell-Camp  Inc.,  P.O.  Box  97. 
Elmwood  Park,  N.J.  07407.  (201)  796- 
8442. 


CALIFORNIA  PUBLISHER  wants  to 
buy  Community  or  Suburban  press,  mini¬ 
mum  24-page  capacity;  camera  and  proc¬ 
essor.  Box  7.  Editor  &  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

TWO  AIDS  for  your  circulation  department! 
CIRCULATOR’S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small, 
Inc.,  P.O.  Box  6526,  Mobile,  Ala  3S606. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


Help 

Wanted  . .  • 


ACADEMIC 


TEXAS  A&M  UNIVERSITY  seeks  assistant 
professor  to  teach  reporting-editing  and 
mass  media  and  society.  Ability  to  teach 
magazine  editing  and/or  public  relations 
helpful.  Strong  professional  experience 
and  Masters  (Jegree  required.  (Joctorate 
desirable.  Appointment  date:  September 
1,  1977.  Send  resume  to  Bob  G.  Rogers, 
Head,  Department  of  Communications, 
Texas  A&M  UniversiN,  College  Station, 
Texas  77843.  An  Equal  Opportunity 
Employer. 


ASSISTANT  PROFESSOR  of  Journalism 
for  9  month  teaching  and  research  begin¬ 
ning  September  1977.  At  least  MA  degree. 
PhD  preferred.  Broad  liberal  arts  back¬ 
ground,  minimum  3  years  solid  print  media 
experience.  Must  be  nationally  published 
magazine  writer.  Teach  magazine  article 
writirig  and  other  core  courses.  Write  Prof. 
B.G.  Olson,  Journalism  Dept.,  University  of 
Alaska,  Fairbanks,  Alaska  w701.  An  Equal 
Opportunity  Employer. 


DEPARTMENT  CHAIRMAN  OR  HEAD, 
open  July  1,  1977.  Department  has  faculty 
of  22,  approximately  500  undergraduate 
and  50  graduate  majors,  and  a  univer¬ 
sity-wide  service  responsibility.  Curricula 
include  general  journalism  and  specialized 
programs  in  agriculture,  engineering, 
home  economics  and  science  with  media 
options  in  each.  Desired  (Qualifications: 
PhD  or  equivalent  in  professional  experi¬ 
ence;  administrative  experience  or  strong 
evidence  of  potential;  aptitude  for  budget 
and  personnel  management;  background 
in  teaching  at  the  college  level;  de¬ 
monstrated  effectiveness  in  working  with 
undergraduate  and  graduate  students; 
commitment  to  mass  communication  re¬ 
search;  productive  media  experience  and  a 
commitment  to  working  with  state,  reg¬ 
ional  and  national  media  agencies;  capa¬ 
bility  for  supervising  the  operations  of  a 
University  Press.  Salary  negotiable.  Appli¬ 
cation  deadline  February  26,  1977,  or  until 
position  is  filled.  Equal  opportunity/ 
affirmative  action  emplmer.  Apply  to  Dr. 
Eric  A.  Abbott,  Search  (Committee  Chair¬ 
man,  Department  of  Journalism  and  Mass 
Communication,  Press  Building,  Iowa 
State  University,  Ames,  Iowa  5(X)li. 


AFFIRMATIVE  ACTION  UNIVERSITY  seeks 
faculty  member  to  teach  news-oriented 
courses;  related  research  and  service  in¬ 
terests;  regular  assignment  includes  pub¬ 
lic  information  writing  course  in  public  re¬ 
lations  program.  Prefer  Doctorate  or  dis¬ 
sertation-state  applicants  with  strong 
academic  and  professional  credentials. 
Non-doctorate  applicants  with  significant 
professional  experience  will  receive  full 
consideration.  Rank  and  salary  commen¬ 
surate  with  credentials.  Letter  of  applica¬ 
tion  and  vitae  should  be  sent  prior  to  Feb¬ 
ruary  1,  1977,  to  Director,  School  of  Jour¬ 
nalism,  860  Van  VIeet  Oval,  Room  101, 
University  of  Oklahoma,  Norman.  Okla. 
73019.  Phone  (405)  325-2721. 


HELP  WANTED 


ACADEMIC 


GRADUATE  ASSISTANTS  V4  or  Mr  time 
($1620  per  year— Mi  time  plus  tuition  and 
most  fees)  available.  Must  be  able  to  be 
admitted  to  a  graduate  program.  Write  Dr. 
John  H.  Boyer,  Director,  School  of  Jour¬ 
nalism,  Bowling  Green  State  University, 
Bowling  Green,  Ohio  43403,  or  call  (419) 
372-2077. 


GRADUATE  ASSISTANTSHIPS  (stipend 
and  tuition)  available  to  person  qualified 
by  media  experience  to  supervise  students 
in  a  news  laboratory  while  working  on  a 
Masters  or  PhD  Degree.  Strong  academic 
background  required.  Contact  Head  of 
Graduate  Studies,  School  of  Journalism, 
Southern  Illinois  University,  Carbondale, 
III.  62901. 


ASSISTANT  OR  ASSOCIATE  Professor  of 
Journalism  position  in  news-editorial 
sequence  open  starting  September,  1977. 
MA  required;  professional  experience 
and/or  PhD  preferred.  Send  resume  to  Pro¬ 
fessor  Edward  Pappas,  585  Manoogian 
Hall,  Wayne  State  University,  Detroit, 
Mich.  48202.  An  Equal  Opportunity 
Employer. 


ADMINISTRATIVE 


PUBLISHER  for  southern  Zone  7  daily 
newspaper  in  attractive  city  of  6,5(X)  popu¬ 
lation.  Well  equipped  offset  operation. 
Person  would  also  be  in  charge  of  com¬ 
mercial  print  shop  doing  good  volume,  and 
small  weekly  in  nearby  town.  General  man¬ 
agement  experience  not  necessary  if  you 
have  proper  newspaper  knowledge,  ability 
and  desire  to  move  up.  This  newspaper 
associated  with  small  group  of  daily  and 
weekly  newspapers,  and  the  position  of¬ 
fers  good  opportunity  for  the  future.  Send 
full  resume  to  Box  2255,  Editor  & 
Publisher. 


GENERAL  MANAGER  for  established 
weekly  group.  Future  buy-in  if  desired. 
Should  be  strong  on  advertising  and  pro¬ 
motion.  Upstate  New  York.  Send  resume 
to  Box  2263,  Editor  &  Publisher. 


MARKETING  DIRECTOR 

21,000  PM  daily  in  excellent  market  needs 
experienced  manager  to  direct  operations 
of  all  advertising  and  circulation  functions. 
Could  lead  to  greater  management  respon¬ 
sibility.  Salary  and  benefit  programs  are 
outstanding.  Nationally  acclaimed  com¬ 
munity  of  35,000  with  splendid  environ¬ 
ment  for  family  livine.  Call  or  write  Ronald 
L.  Waggoner  at  The  Republic.  P.O.  Box  10, 
Columbus,  Ind.  47201.  (812)  372-7811. 


GENERAL  MANAGER  wanted  by  expand¬ 
ing  90,000  circulation  daily  in  California 
growth  area.  Seeking  advertising  expert 
with  6  years  general  manager  experience 
on  dailies.  New  plant,  new  equipment,  ex¬ 
cellent  living  area.  This  is  outstanding 
situation.  References  required.  For  all  de¬ 
tails  write  in  confidence  to  Box  2160, 
Editor  &  Publisher. 


PUBLISHER 

Can  you  provide  strong,  imaginative  direc¬ 
tion  for  weekly  outdoor  tabloids  generating 
more  than  100,(X)0  circulation  at  $15? 
And  do  this  in  multiple  editions  covering 
south  and  western  coastal  areas?  Can  you 
direct  local  advertising  sales?  If  you're 
looking  for  a  hard  hitting,  long  run  oppor¬ 
tunity  in  a  growing  organization,  let's  hear 
about  it  now.  Area  9.  Box  9,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER  with  responsibility 
for  operation  of  13,(X)0  daily  in  Southeast 
in  one  of  the  fastest  growing  U.S.  markets. 
Must  be  business  minded,  profit  oriented 
and  have  proven  track  record.  Must  also 
have  a  strong  administrative  background 
and  be  able  to  develop  an  effective  sales 
team  and  be  a  community  leader.  Send 
career  objectives  to  Box  22.  Editor  &  Pub¬ 
lisher. 


ARTISTS 


SMALL  TEXAS  WEEKLY  seeks  graphics- 
artist  to  work  through  the  mail  on  a  week- 
by-week  freelance  basis.  Looking  for  qual¬ 
ity  editorial  cartoons  and  comments  for 
op-ed  page  about  local  controversies.  Be¬ 
ginner  with  quality  or  college  cartoonist 
OK.  Clips  to  Box  2195.  Editor  &  Publisher. 
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CIRCULATION 


CIRCULATION  DIRECTOR 

Award-winning  20,000  afternoon  daily  in 
Zone  4  seeks  strong  sales-oriented  ad¬ 
ministrator  with  other  major  strengths  in 
dealing  with  people,  problem-solving  and 
planning  and  organizing.  Person  must  be 
an  aggressive,  personable  leader  who  is 
willing  to  participate  in  a  dynamic  man¬ 
agement  team.  If  you  meet  these  require¬ 
ments  and  enjoy  challenges,  personal  de¬ 
velopment,  process,  send  resume  to  Box 
2040,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

Award-winning  newspaper  in  Zone  6  seek¬ 
ing  strong  administrator  from  Zone  6  or  4. 
Successful  applicant  should  be  experi¬ 
enced  in  all  phases  of  circulation.  Must  be 
strong  in  specific  areas  such  as  planning, 
organizing,  sales  and  service,  and  dealing 
with  people.  Be  prepared  to  participate 
with  young  and  dynamic  management 
team  in  rapidly  growing  market.  Position 
offers  career,  challenge,  personal  de¬ 
velopment  and  satisfaction.  Applicant 
should  be  experienced  in  combination  of 
daily  and  free  distribution  systems.  Excel¬ 
lent  p^-benefits.  Send  resume  to  Box 
2226,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  experienced, 
for  expanding  70-80M  controlled  circula¬ 
tion  newspaper.  Must  be  strong  in  route 
structuring  and  carrier  recruitment.  Area 
2.  Salary  commensurate  with  experience, 
plus  excellent  benefits.  Box  20,  Editor  & 
Publisher. 


MANAGER  for  dominant  Zone  5  news 
weekly  group.  Good  growth  situation  for 
person  with  strong  track  record  with  volun¬ 
tary  pay,  conversion.  Some  mail,  motor 
routes.  Send  resume  to  Box  27,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER— Must  have 
proven  track  record.  Group  of  urban 
weekly  newspapers.  Salary  plus  bonuses. 
Box  18,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 
POSITION  NOW  OPEN 

Excellent  opportunity  for  responsible,  ag- 
ressive,  goal-oriented  individual  who  has 
ad  newspaper  advertising  experience. 
Strong  classified  sales  background  a  must, 
classified  management  desirable;  however 
will  also  consider  retail  management. 
Applicant  must  be  able  to  inspire  staff  by 
example,  showing  as  well  as  telling,  de¬ 
velop  ways  to  strengthen  classified  de¬ 
partment  through  promotion  and  person¬ 
nel  training.  Must  be  resourceful  and  re¬ 
sponsive  to  new  ideas. 

Job  is  challenging,  demanding  and  reward¬ 
ing.  Attractive  fringe  benefits. 

If  you  have  leadership  qualities  and  ability 
to  generate  enthusiasm  in  people  around 
you,  apply  today  gi/ing  complete  resume, 
including  salary  r>quirements,  to  Tom 
Kamerer,  Personnel  Manager,  Telegraph 
Herald,  Box  688,  Dubuque,  Iowa  52001. 


DISPLAY  ADVERTISING 


EXPERIENCED  SALESPERSON  position 
open  now  on  one  of  New  England's  leading 
7-day  newspapers.  Proven  track  record 
needed  to  join  aggressive  retail  sales  team. 
Top  benefits.  S^ary  commensurate  with 
experience.  Member  Gannett  group  offer¬ 
ing  career  opportunities  as  great  as  your 
ability.  Submit  full  resume  to  Advertising 
Director,  The  Burlington  Free  Press,  P.O. 
Box  10,  Burlington,  VT.  05401. 


NATIONAL  ADVERTISING 
SALESPERSON 

Experienced  space  salesperson  for  Na¬ 
tional  Advertising  Staff  in  major  New  Eng¬ 
land  market.  Experience  in  travel  area 
preferred.  Salary  range  $237-372.50  per 
week  plus  excellent  medical,  pension  and 
vacation  benefits.  Please  send  resume  to 
Box  2277,  Editor  &  Publisher. 


DISPLAY  ADVERTISING  department  sales 
opening  with  17.000  plus  daily  newspaper 
in  Central  Pennsylvania.  Ideal  opportunity 
for  someone  with  good  sales  presentation, 
ambitious,  car  required  and  three  refer¬ 
ences.  Write  Box  28,  Editor  &  Publisher. 


HELP  WANTED 


DISPLAY  ADVERTISING 


ADVERTISING/MARKETING  manager  to 
represent  free  distribution  shopper  in  New 
England  market.  Looking  for  a  take-charge 
person  with  management  background.  Top 
salary  plus  bonus,  plus  profit  faring.  Box 
2213,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  30,000 
western  Pennsylvania  daily.  Must  be 
strong  in  sales  and  have  had  previous  ad¬ 
ministrative  responsibilities.  We  offer  ex¬ 
cellent  salary,  bonus  and  all  fringes.  Phone 
(412)  287-5771  or  write  Vernon  Wise, 
Butler  Eagle,  Butler,  Pa.  16001. 


EXPERIENCED  RETAIL 
ADVERTISING  SALESPERSON 
We  are  looking  for  a  career-minded,  ag¬ 
gressive,  experienced  retail  advertising 
sales  person  to  do  an  above  average  crea¬ 
tive  selling  job  on  a  large  morning/ 
evening/Sunday  southwestern  Ohio  daily. 
A  self-motivator  who  can  work  on  a  profes¬ 
sional  20-person  sales  team.  Top  company 
benefits,  including  hospitalization,  insur¬ 
ance,  retirement.  Salary  plus  commission 
compensation.  Submit  complete  resume 
including  salary  requirements  to  Jack 
Yochem.  Dayton  Newspapers  Inc.,  4th  and 
Ludlow  Sts.,  Dayton,  Ohio  45401,  or  call 
(513)  225-2058  for  appointment.  Equal 
Opportunity  Employer. 


CO-OP  MANAGER 

39,000  DAILY  IN 
VANCOUVER,  WASH. 

Yes,  we'll  pay  a  better  than  average  salary, 
car  allowance,  paid  medical,  life,  and  LTr) 
insurance,  and  profit  sharing.  In  return  we 
ask  that  you  have  experience  as  a  success¬ 
ful  co-op  manager  and  the  ability  to  de¬ 
velop  plus  advertising  with  retail  accounts. 
Our  staff  is  a  great  bunch  to  work  with. 
Creative  art  department  and  full  dispatch 
department.  A  growing  market — new  reg¬ 
ional  shopping  center  opening  August  '77. 
The  paper— an  award  winner.  Progressive, 
young  management  philosophy.  Excep- 
tionaTly  attractive  plant. 

If  you  feel  qualified  to  join  this  team,  tell 
us  about  it  in  a  letter  and  resume.  Write 
Alverta  Jacques,  Personnel  Manager,  The 
Columbian,  P.O.  Box  180,  Vancouver, 
Washington  98660. 


EXPERIENCED  SALESPERSON  with  five 
or  more  years  in  the  advertising  field  or 
experience  selling  farm  related  products. 
Relocation  not  necessary.  Territories  open 
in  Illinois,  Southern  Wisconsin  and  South¬ 
ern  Michigan.  Must  be  self  starter  al¬ 
though  some  accounts  established.  This 
full  time  position  offers  a  five  figure  in¬ 
come  with  full  range  of  benefits  from  a 
long  established  publishing  firm.  We're 
looking  for  career  salespeople  who  can 
work  without  direct  supervision.  Some 
travel,  up  to  two  or  three  nights  per  week. 
Forward  resume  in  confidence  to;  Trade- 
A-Tractor,  Attention:  Chuck  Laudick,  P.O. 
Box  29,  Sidney,  Ohio  45365  or  call  (513) 
492-4141. 


RETAIL  MANAGER-SALESPERSON 
The  person  we  are  looking  for  might  be  a 
#2  person  now  who  is  ready  to  make  the 
move  to  the  #1  person.  We  are  looking  for 
someone  who  can  lead  by  doing  and  moti¬ 
vate  by  teaching.  Must  be  strong  on  sales, 
ad  layout  and  planning.  If  extra  hours  and 
pressure  would  be  a  problem,  please  don't 
apply.  A  good  job  with  a  future  for  the  right 
person.  Michigan  37,000  weekly  that  is 
expanding.  Give  full  details  in  first  letter  to 
Box  8,  Editor  &  Publisher. 


MONTANA  WEEKLY  seeks  advertising 
manager.  For  past  3  years  paper  named 
best  in  state.  Seek  same  caliber  advertis¬ 
ing  director.  Salary,  bonus,  fringes.  Part  of 
young,  growing  newspaper  group.  Write 
Hardin  Herald,  Box  R,  Hardin,  Mont. 
59034.  Include  salary  requirements,  ex¬ 
perience,  references. 


NATIONAL  ADVERTISING  MANAGER 
Recent  promotion  has  created  this  open¬ 
ing.  If  you  have  a  proven  record  of  national 
sales  in  a  highly  competitive  market,  we 
want  to  hear  from  you.  Excellent  company 
benefits.  Contact  J.  L.  Sartory,  Advertising 
Director.  Palm  Beach  Post-Times,  P.O. 
Drawer  T,  West  Palm  Beach,  Florida 
33402. 


CRACK  DISPLAY  SALESMAN/MANAGER 
with  supervisory  potential  for  expanding 
Zone  2  group  to  fill  vacancy  in  staff  of  4. 
Terrific  area,  rural  and  beautiful,  yet  only 
2  hours  from  New  York  City.  Box  2191, 
Editor  &  Publisher. 


HELP  WANTED 


DISPLAY  ADVERTISING 


WEEKLY  in  competitive  growth  area  seeks 
sales  manager.  We've  had  it  with  ad  mana¬ 
gers  who  can’t  sell.  No  guarantees.  No  be¬ 
nefits.  Results  will  raise  your  income 
dramatically.  Box  2260,  Editor  & 
Publisher. 


EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER 
A  40,000  Midwestern  daily  is  seeking  a 
top-notch  general  assignment  reporter. 
The  person  selected  will  add  to  already 
strong  professional  staff  and  should  aid  in 
our  goal  of  excellence.  The  right  individual 
should  possess  2  or  more  years  of  report¬ 
ing  experience  involving  a  variety  of  topics 
including  government,  a  degree  in  Jour¬ 
nalism  and  willingness  to  work  nights.  In 
return  we  offer  excellent  benefits  and  a 
salary  up  to  $270  per  week.  If  interested 
please  send  resume  and  writing  sample  to 
Box  2270,  Editor  &  Publisher. 


SPORTS  DEPARTMENT  needs  strong 
desk  person.  VDT  experience  preferred. 
Interested  persons  should  contact  Marty 
Kaiser,  /Assistant  Sports  Editor,  Clearwater 
Sun,  P.O.  Box  2078,  Clearwater,  Fla. 
335l7.  Will  accept  phone  calls  between 
10:30  AM  and  Noon  (EST),  (813)  448- 
2192. 


EDITOR  wit);  skills  of  reporting  and  feature 
writing  for  growing  group  of  weekly  news¬ 
papers  in  northern  New  Jersey.  Must  be 
strong  in  mechanics,  layout  and  staff 
management,  if  you  have  the  ability  to 
know  the  full  scope  nf  weekly  newspaper's 
function  you’ll  be  happy  here.  Box  2273, 
Editor  &  Publisher. 


CITY  EDITOR — 40,000  daily  seeks  the  per¬ 
son  who  can  sniff  out  the  “whys"  in  local 
coverage.  Substantial  layout,  editing  and 
investigative  experience  required.  Write 
(please  don't  phone)  Scott  Trundle,  Pub¬ 
lisher,  sending  resume  and  salary  range. 
Times-News,  P.O.  Box  479,  Kingsport, 
Tenn.  37662. 


CITY  EDITOR— Key  job  on  newspaper 
which  believes  local  news  is  what  people 
read.  Aggressive  staff  and  news  policy. 
Desk  experience  and  proven  abiliW  to 
handle  people  are  absolute  musts.  Send 
resume  including  3  tearsheets  and  salary 
history,  to  Edward  D.  Casey,  Executive 
Editor,  Evening  Capital,  Annapolis,  Md. 
21401. 


ASSISTANT  CITY  EDITOR— A  grammarian 
with  a  flair.  Good  starting  editing  position 
for  a  reporter  who  produces  clean  copy 
and  is  ready  to  move  up  or  copy  editor  tired 
of  dealing  exclusively  with  wire  news.  VDT 
knowledge  preferred.  Strong  interest  in 
community  journalism  in  hi^ly  competi¬ 
tive  area  where  we  are  the  little  guy.  Write 
Ron  Stuart,  Managing  Editor,  Clearwater 
Sun,  P.O.  Box  2078,  Clearwater,  Fla. 
333516. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting.  Un¬ 
ique  opportunity  for  hard  worker.  Clips,  re¬ 
sume  to  Box  1316,  Editor  &  Publisher. 


SMALL  NEW  ENGLAND  daily  (circulation 
17,000)  in  lively  area  seeking  city  editor 
who  has  both  metropolitan  desk  experi¬ 
ence  and  a  desire  to  put  down  roots  in  a 
small  community.  Must  be  good  writer  and 
able  to  direct  young  and  eager  city  staff. 
Box  2266,  Editor  &  Publisher. 


WE  WANT  a  wide-awake  night  editor  to  run 
our  morning  paper.  Must  be  experienced, 
strong  on  layout,  editing  and  story  ideas 
for  a  key  role  on  our  medium  sized.  Zone  3 
AM/PM  operation.  This  is  the  ideal  spot  for 
the  person  who  has  learned  everything  as 
No.  2  and  is  looking  for  added  experience 
and  responsibility.  We  need  some  layout 
samples  and  an  idea  of  your  salary  range. 
Write  Box  2262,  Editor  &  Publisher. 


ASSISTANT  MANAGING  EDITOR  for  North 
Carolina  offset  PM,  26,0(X)  daily.  Must 
have  experience  in  editing,  headline  writ¬ 
ing,  layout  and  supen/ision  of  reporters. 
Strong  experience  in  local/regional  news 
desirable.  Send  resume,  work  samples, 
salary  requirements.  Box  2265,  Editor  & 
Publisher. 


LIVELY  CITY  EDITOR  for  one  of  Florida’s 
fastest  growing.  We  are  looking  for  a 
leader— a  person  with  great  ideas,  vitality 
and  a  strong  since  of  purpose,  who  can 
inspire  and  arouse  the  enthusiasm  of  a 
34-person  staff  on  a  40,000  circulation 
daily  in  the  heart  of  the  Florida  citrus 
country.  We  want  someone  who  can  write 
well,  who  can  plan,  organize,  direct  and 
communicate  proficiently,  and  about 
whom  our  staff  would  say,  “This  person 
knows  what  he  is  talking  about.”  Sound 
technical  proficiency  and  city  room  ex¬ 
perience  helpful  but  not  required.  Poten¬ 
tial  for  assistant  managing  editor  wearing 
city  editor’s  hat.  We  have  full  fringe  be¬ 
nefits,  a  new  front-end  system  with  VDT's 
in  the  newsroom.  We  pursue  news  and 
editorial  excellence  with  diligence,  and  we 
are  owned  by  The  New  York  Times.  Please 
reply  to  James  E.  Smith,  Managing  Editor, 
The  Ledger,  P.O.  Box  408,  Lakeland,  Fla. 
33802.  Equal  Opportunity  Employer. 


FLORIDA  PM  DAILY  needs  experienced 
reporter  who  can  handle  a  camera.  No  be¬ 
ginners.  State  complete  salary  needs  and 
background  in  first  letter.  Box  2275, 
Editor  &  Publisher. 


SOUTH  FLORIDA 

We  need  an  editor  for  our  T ODAY  pages — a 
feature/women's  section.  Must  be  able  to 
polish  copy;  generate  solid  story  ideas; 
product  creative  layouts  and  manage  a 
staff.  Must  know  or  be  able  to  learn  VDt 
operation.  Write  Managing  Editor,  Sun- 
Sentinel,  101  N.  New  River  Dr.  E.,  Fort 
Lauderdale,  Fla.  33302. 


periodicals.  There'll  also  be  some  speechwriting  for  top  management 
people  .  .  .  and  continuing  special  communications  projects. 

There  s  a  small  staff  of  writers  to  assist  you  and  lots  of  opportunity 
for  creative  expression.  Naturally,  there  will  be  ever-present 
deadlines  to  meet,  so  you  need  to  be  the  self-starting, 
no-panic  type.  You  should  have  experience  in  news  and  feature 
writing,  editing,  magazine  layout,  photography  and  typography. 

Supervisory  experience  is  desirable. 
We  re  located  in  a  medium-size,  Midwestern  community 
and  our  employee  benefit  package  rates  with  the  best.  The 
salary  range  is  $18-24,000. 

Please  send  your  resume  to:  Box  10,  Editor  &  Publisher 

An  equal  opportunity  employer  MIF  _ 
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HELP  WANTED 


EDITORIAL 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
W/orcester,  Mass.  01608 


REPORTER-EDITOR  tor  award-winning 
weekly  in  growing  Zone  2  group.  Re¬ 
porting-writing  experience  a  must;  some 
photo  and  layout  a  plus.  Box  2187,  Editor 
&  Publisher. 


SPORTSWRITER  for  fast  growing  South 
Carolina  newspaper.  Inexperience  no 
handicap  if  motivated.  Write  stating  qual¬ 
ifications  to:  Lester  Robinson,  The  Lan¬ 
caster  News,  P.O.  Box  640,  Lancaster, 
S.C.  29720. 


WOMEN’S  EDITOR  for  the  Morgantown 
(W.Va.)  newspapers,  daily  and  Sunday. 
Experience  in  laying  out  daily  pages  and 
whole  sections  desirable.  Salary  related  to 
experience.  Write  giving  background  and 
salary  desired  to  Mickey  Furfari,  Sunday 
Editor,  The  Dominion-Post,  Greer  Bldg., 
Morgantown,  W.  Va.  26505. 


FAST  MOVING  Ohio  daily  (11,000)  seeks 
aggressive  reporter.  Must  be  self-starter 
with  ability  to  establish  a  beat.  Photo  ex¬ 
perience  helpful  but  not  required.  Maturity 
a  must!  Send  resume,  clips,  references 
and  salary  needs  to  Box  16,  Editor  &  Pub¬ 
lisher. 


NEWS  EDITOR— Second  in  command  for 
newsroom  of  top  Colorado  daily.  Must  be 
capable  of  editing  and  layout  of  newspaper 
and  have  ability  to  direct  staff.  Previous 
experience  mandatory.  Excellent  working 
conditions  in  great  (Colorado  community. 
5-day  week.  Health  insurance,  life  insur¬ 
ance  and  disability  protection.  Send  resu¬ 
me  to  Ed  Lehman,  Daily  Times,  P.O.  Box 
299,  Longmont,  Colo.  80501. 


PAGES  THAT  SPARKLE.  That’s  what  we’re 
looking  for.  If  graphic  arts  is  your  thing  and 
you  can  coordinate  and  supervise  copy 
desk  efforts  to  bring  us  more  dramatic  lay¬ 
out  and  full  use  of  fine  photqgraphy  and 
creative  (irawing,  then  reply  in  writing  to 
Lee  Lapensohn,  Managing  Editor,  New 
Bedford  Standard-Times. 


MANAGING  EDITOR  position  on  West 
Coast  daily.  Applicants  must  have  sound 
experience  in  reporting,  copy  editing,  page 
layout,  and  have  held  city  editor  and  news 
editor  positions  on  daily  of  25,000  circula¬ 
tion  or  more.  This  is  an  award-winning 
newspaper,  demanding  imaginative  lead¬ 
ership  in  highly  competitive  market. 
Applicants  should  be  conservative  and 
seeking  lifetime  location.  Replies  confi¬ 
dential.  Box  17,  Editor  &  Publisher. 


MANAGING  EDITOR  for  northern  Illinois 
daily  with  9,000  circulation  Monday 
through  Friday. 

We’re  looking  for  someone  with  the  verve 
to  direct  an  award  winning  news  team  and 
who  is  excited  about  becoming  an  active 
participant  in  the  community. 

Naturally,  to  be  a  good  managing  editor, 
you’ll  have  to  be  a  solid  reporter  with  page 
layout  ability  and  editing  skills  and  the  de¬ 
sire  to  implement  your  ideas. 

In  return  we  offer  a  pleasant  atmosphere 
modern  offset  equipment  (including 
VDT’s),  good  salary  and  fringe  package  and 
the  opportunity  to  help  produce  a  re¬ 
spected.  long  established  and  growing 
newspaper. 

Send  resume,  and  clips  if  possible,  to  Box 
11  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR— State  capitol 
daily  offers  great  opportunity  as  well  as  a 
sala^  in  excess  of  $20,000  and  top  fring¬ 
es.  The  ideal  candidate  will  have  a  solid 
background  in  news  and  editorial  writing. 
This  is  the  chance  of  a  lifetime  for  the  right 
person.  Box  3,  Editor  &  Publisher. 


COPY  EDITOR 

We're  looking  for  someone  with  good  news 
judgment,  the  ability  to  write  sharp  heads, 
experience  in  layout  and  an  interest  in 
working  with  a  VDT  system.  Zone  5  AM 
daily,  we’re  interested  in  a  copy  editor  who 
can  demonstrate  skill  and  professionalism 
on  the  job.  Send  resume  and  salary  re¬ 
quirements  to  Box  26,  Editor  &  Publisher. , 


HELP  WANTED 


EDITORIAL 


SPORTSWRITER— At  least  3  years  experi¬ 
ence  to  head  up  high  school  sports  cover¬ 
age  on  quality  daily.  Applicants  from 
Southwest  and  West  only.  Relocate  in  fast 
growing  city  that  offers  best  in  year  ’round 
living.  Write  Jack  Rickard,  Sports  Editor, 
Daily  Citizen,  P.O.  Box  26767,  Tucson, 
Ariz.  85726. 


NEWS  EDITOR  for  12,500  Ohio  daily 
newspaper.  Must  have  solid  reportorial 
and  desk  experience.  Will  handle  wire, 
page  makeup  and  help  supervise  young, 
dynamic  team.  Send  resume  to  John  0. 
Amos.  Amos  Press,  P.O.  Box  150,  Sidney, 
Ohio  45365. 


YOUTHFUL  MANAGING  EDITOR  sought 
for  South  Florida  music  and  entertainment 
paper.  Must  be  knowledgeable  about  rock 
music,  good  at  organizing  and  strong  on 
layout  and  editing.  $175  per  week  to  start. 
Send  music  writing  samples  to  Good 
Times,  250  Royal  Palm  Way,  Palm  Beach, 
Fla.  33480.  Interview  will  be  necessary  in 
either  Florida  or  New  York  City. 


MARKETING 


MARKETING-ORIENTED  individual 
needed  to  develop  and  implement  sales 
program  for  the  Publishing  Division  of 
Frank  N.  Magid  Associates,  the  industry’s 
leading  supplier  of  qualitative  research 
and  consulting  services.  Responsibilities 
of  position  include  development  of  sales 
plan  and  acquisition  of  new  clients.  Mas¬ 
ters  degree  and  professional  experience 
with  publications  preferred.  Strong  sales 
background  required.  For  additional  in¬ 
formation,  submit  resume  in  confidence  to 
Box  12,  Editor  &  Publisher. 


MARKETING 

DIRECTOR 

A  new  position  reporting  to  the  publisher 
at  a  IdO.OOO  circulation  class  publishing 
firm  located  in  an  attractive  to  live  in 
northeast  community.  A  true  growth  op¬ 
portunity  for  the  highly  qualified  person 
selected.  The  professionally  sales  experi¬ 
enced  executive  should  have  a  proven  re¬ 
cord  of  competitive  success  and  strong 
working  knowledge  of  advertising,  sales 
training,  research,  promotion  and  all  as¬ 
pects  of  newspaper  marketing.  A  team 
leader  and  player  is  needed  to  work  with 
other  major  departments  which  are  em¬ 
barking  on  significant  changes.  Position 
offers  a  fine  management  growth  oppor¬ 
tunity  with  commensurate  salary  and  be¬ 
nefit  package  growtlv.  Please  send  with 
complete  confidence,  strong  references 
and  resume  including  salary  history.  An 
Equal  Opportunity  Employer  who  is  ready 
to  move  quickly  to  fill  this  key  manage¬ 
ment  job.  Write  Box  5,  Editor  &  Pub¬ 
lisher,  today! 


PHOTOJOURNAUSM 


ASSISTANT  PICTURE  EDITOR  for  strong 
Midwest  photo-oriented  AM.  Must  be 
strong  on  assignment  ideas,  picture  se¬ 
lection  and  layout.  Good  salary,  benefits. 
Box  21  Editor  &  Publisher. 


PROMOTION 


PROMOTION 

COPY  WRITER^ 

$20,000 

Demonstrated  creativity  in  media 
advertising  promotion  copywriting 
essential.  Experience  in  writing 
sales  presentations  &  direct  mail 
valuable.  Ability  to  conceptualize 
visuals  helpful,  ^plicant  should  be 
able  to  work  with  competitive  re¬ 
search  data,  and  develop  com¬ 
prehensive  sales  presentations.  Op¬ 
portunity  for  work  in  sophisticated 
multi-image  presentations.  Our  staff 
knows  of  this  ad.  Please  write  in  de¬ 
tail.  but  do  not  telephone  or  send 
samples  at  this  time,  to: 

Personnel  Manager 

NEW  YORK  NEWS 

220  East  42  St. 

New  York,  NY  10017 

An  Equal  Opportunity  Employer-MIF 


HELP  WANTED 


PRESSROOM 


PRESSROOM  FOREMAN 

We’re  looking  for  a  top-notch  foreman  with 
proven  ability  to  handle  people  and  run  an 
efficient  room— a  person  who  knows  all 
aspects  of  web  press  operation.  Hoe  Col- 
ormatic  equipment.  Challenging  opportun¬ 
ity  with  good  salary  and  fringes.  Send  full 
details  of  experience,  education,  past 
earnings  and  salary  expected  to; 

PERSONNEL  DEPARTMENT 
McClatchy  Newspapers 
THE  FRESNO  BEE 
1626  E  Street,  Fresno,  Calif.  93786 
An  Equal  Opportunity  Employer 


PRESS  FOREMAN— We  have  a  need  for  a 
foreman  who  has  experience  with  Goss 
Headliner  Mark  I  and  Mark  II  presses  who 
also  possesses  strong  supervisory  and 
leadership  skills.  This  person  should  be 
familiar  with  all  aspects  of  pressroom 
management  including  folder,  pasters, 
unit  operation,  ordering  of  consumable 
materials  and  overall  supervision  and 
management  of  our  pressroom  operation. 
We  are  looking  for  a  leader  who  wants  an 
excellent  salary  and  benefit  package,  and 
who  can  appreciate  the  challenge  of  pro¬ 
ducing  a  small  metropolitan  daily  in  a 
competitive  market.  If  you  are  this  person, 
send  your  resume  today.  Zone  5  daily,  ^x 
2210,  Editor  &  Publisher. 


PERSON  TO  RUN  6-unit  Goss  Community 
with  Suburban  folder  for  a  9300  Monday 
thru  Friday  afternoon  daily  newspaper. 
Hospitalization,  vacation,  sick  leave  pro¬ 
vided.  Salary  will  be  based  on  quality  of 
work.  Located  25  miles  east  of  Charlotte, 
North  Carolina.  Send  samples  of  work  to 
John  B.  Ashcraft  Jr.,  Enquirer  Publishing 
Co.,  P.  0.  Box  70,  Monroe,  N.C.  28110.  Or 
call  (704)  289-1541. 


PUBUC  RELATIONS 


HELP  WANTED 


PRESSROOM 


PUBLIC 
RELATIONS 
REPRESENTATIVE 

for  California  Corporation 

Nation's  sixth  largest  prepaid  med¬ 
ical  group  (a  Health  Maintenance 
Organization)  has  immediate  open¬ 
ing  for  a  Public  Relations  Repre¬ 
sentative.  Reports  directly  to  the 
Office  of  the  President  at  Southern 
California  headquarters. 

Ours  is  possibly  the  hottest  but  least 
known  industry  in  America  today. 
We  wish  to  get  the  stories  out  to  the 
newspapers.  Job  responsibilities 
focus  on  cultivating  the  newspapers 
in  the  areas  we  serve  with  emphasis 
on  Southern  California. 

The  person  we  seek  must  have  a 
College  degree  in  Journalism  or 
Communications,  followed  by  at 
least  three  consecutive  years  with  a 
newspaper  in  news  and  feature  re¬ 
porting  or  editing.  A  broad  knowl¬ 
edge  of  general  news  is  essential.  In 
other  words,  we  want  a  professional 
newspaper  reporter  who.  for  the 
first  time  in  his  career,  wants  to 
switch  over  to  industry.  This  repre¬ 
sents  a  major  opportunity  for  pro¬ 
fessional  growth  with  one  of  the  few 
highly  sophisticated  private  corp¬ 
orations  in  the  explosive  field  of 
prepaid  medicine. 

Send  resume  with  salary  history.  No 
phone  calls  please.  Interviews  can 
be  arranged  in  your  area. 

Mr.  James  S.  Siegel 

Manager  j 

Management  Staffing  / 


EXPERIENCED  URBANITE  offset  press¬ 
man  for  expanding  newspaper  and  com¬ 
mercial  printing  operation,  (intact  Norris 
Archer,  Community  Publications  Inc., 
6960  S.W.  Sandburg,  Tif^rd,  Dreg.  97223. 


IMMEDIATE  OPENING  on  new  7-unit  Goss 
Suburban/Community,  balloon  former. 
Good  wages,  benefits.  Bruce  Pedersen, 
Production  Manager,  Dispatch,  Casa 
Grande,  Ariz. 


PRODUCTION 


PRODUCTION 

DIRECTOR 

100,000  MORNING  *  EVENING  *  SUNDAY 
IN  ZONE  3 

We  seek  a  professional  with  broad  know¬ 
ledge  and  experience  in  modern  news¬ 
paper  production  technology  to  direct  our 
production  operations. 

A  solid  background  in  computer  systems  is 
required  to  fill  this  senior  management 
position  with  an  established  leader  in  the 
industry.  Our  accomplishments  in  the  pro¬ 
duction  area  are  impressive  and  we  require 
a  leader  to  successfully  meet  the  chal¬ 
lenges  of  the  future. 

All  inquiries  will  be  held  in  confidence.  Ex¬ 
cellent  salary  with  full  fringe  benefit  pro¬ 
gram.  Send  complete  resume  with  salary 
history  and  requirements  to  Box  2185, 
Editor  &  Publisher. 


PUBUC  INFORMATION 


PUBLIC  INFORMATION  WRITER— News 
and  features  writer  for  university  news  ser¬ 
vice.  Minimum  of  a  year’s  media  experi¬ 
ence.  Bachelors  Degree  required.  Salary; 
$11,966.  Send  resume  and  samples  to 
Ken  Mieholson,  Director,  Office  of  Publi¬ 
cations  and  News  Services,  Montana  State 
University,  Bozeman,  Mont.  59715.  Appli¬ 
cation  deadline:  January  19.  MSU  is  an 
Equal  Opportunity  Employer. 


THE  UNIVERSITY  OF  KANSAS  seeks  a  Di¬ 
rector  of  Information  of  the  Office  of  Uni¬ 
versity  Relations.  Earned  degree  (Masters 
preferred).  Experience  in  administration 
and  communications  required.  Position 
available  February  1,  1977,  Salary  $15- 
17,(XX).  Application  closing  date  January 
15,  1977.  Submit  introductory  letter  and 
resume  to  James  R.  Collier,  Director  of 
University  Relations,  University  of  Kansas, 
Lawrence,  Kans.  66045.  An  Equal 
Opportunity/Affirmative  Action  Employer. 
Qualified  men  and  women  of  all  races  en¬ 
couraged  (o  apply. 


RESEARCH 


NEWSPAPER  RESEARCH— Creative, 
growth-minded  individual  needed  to  com¬ 
plement  the  expanding  professional  staff 
of  Frank  N.  Magid  Associates,  the  indus¬ 
try’s  leading  supplier  of  qualitative  re¬ 
search  and  consulting  services.  Respon¬ 
sibilities  of  position  include  questionnaire 
design,  data  analysis,  and  interpretation. 
Candidates  must  be  willing  to  relocate; 
free  to  travel.  Masters  degree,  research 
experience,  and  knowledge  of  newspapers 
and  publications  mandatory.  Salary  com¬ 
mensurate  with  experience.  For  additional 
information,  submit  resume  in  confidence 
to  Box  1,  Editor  &  Publisher. 


CAREER  OPPORTUNITY.  Will  require  liv¬ 
ing  in  Kansas  City  area  and  extensive 
travel.  Some  sales  experience  and/or  know¬ 
ledge  of  mechanical  departments  in  news¬ 
paper  required.  College  education  desira¬ 
ble.  Please  send  resume  to  the  attention 
of:  D.  R.  Prentice,  Inland  Newspaper 
Machinery  Corporation,  P.O.  Box  5487, 
Lenexa,  Kansas  66215. 


FAMILY  HEALTH  PROGRAM,  INC 

PNP)  2925  N  Palo  Verde  Ave., 
f— 1  ill  Long  Beach.  Ca  90815 

Equal  Opcoftunity  J 

FHP  ;mpioyefM/F 


SYNDICATE  SALES 


(AM  INC  I  experienced  SALESPERSON— Seeking 
’  '■  3  self-starting  salesperson  with  proven 

I  success  for  profitable  and  progressive 
I  Verde  Ave.,  I  Midwest  syndicate  firm.  Job  requires  ex- 
Ca  90815  t  tensive  travel.  Journalism-related  degree 
M  is  preferred.  For  the  right  person  job  offers 
niiy  M  excellent  salary,  tonus,  expenses  and 
fringe  benefits.  Qualified  applicants 
should  submit  a  complete  resume  and 
salary  history  to  Box  6,  Editor  &  Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


EXECUTIVE-JOURNALIST  seekspublisher- 
general  manager  spot  on  daily  or  weekly 
group.  Degree;  1 1  years  newspapers — Asso¬ 
ciated  Press;  4  years  public  relations/mar¬ 
keting;  4  years  corporate  officer  Fortune 
500  firm  with  staff,  operations,  profit  and 
loss,  marketing.  Seek  Zone  4.  consider 
other  if  challenge  stimulating.  Box  2209, 
Editor  &  Publisher. 


GENERAL  MANAGER,  strong  in  sales, 
marketing,  production,  finance.  Will  con¬ 
sider  functional  management.  BS,  MBA. 
Box  2267,  Editor  &  Publisher. 


GENERAL  MANAGER,  AD  CONSULTANT 
or  AD  DIRECTOR.  Experienced  in  all  three 
positions,  plus  labor  negotiations.  College 
trained  with  law  degree.  Personality,  team 
spirit,  a  real  hard  worker.  Profit  oriented. 
Past  10  years  with  large  group.  Box  2257, 
Editor  &  Publisher. 


MARKETING  EXECUTIVE— Award-winning 
journalist  with  specialists'  skills  in  copy, 
layout,  design,  research.  BS  Marketing. 
Box  14,  Editor  &  Publisher. 


NEED  A  FIREMAN? 

Rural  dailies,  weekly  groups,  big  weeklies 
often  suffer  for  lack  of  a  strong  editor/ 
publisher  willing  to  get  off  the  throne  and 
into  the  newsroom,  backshop  and  com¬ 
munity.  I  can  rebuild  that  sliding  paper  or 
group,  bring  up  circulation,  advertising, 
content  and  train  a  competent  local  staff. 
Top  state,  national  excellence  awards.  I 
give  a  damn  about  newspapering.  Do  you? 
Box  2,  Editor  &  Publisher. 


EXPERIENCED,  SEASONED  general  man¬ 
ager,  ad  manager,  newsman,  photographer 
with  more  than  10  years  in  weekly  and 
daily  work,  seeks  permanent  career  oppor¬ 
tunity  in  any  or  all  capacities.  Willing  to 
relocate.  Currently  unemployed.  Anxious 
for  hard  work.  C.D.  Litzenburg,  83  Oak 
Manor  Dr.,  Waldrof,  Md.  20601.  No  phone. 
Inquiries  answered  immediately. 


NEW  YORK  TIMES  *  CHICAGO  TRIBUNE 
Sales  Account  Executive  seeks  sales 
management  position,  unequalled  ex¬ 
perience.  Classified,  retail,  national, 
financial  advertising.  Special  sections. 
AAA-1  references,  resume.  Box  19,  Editor 
&  Publisher. 


CIRCULATION 


PROVEN  SALES  RECORD,  strong  leader¬ 
ship  in  all  phases  of  circulation  and  proce¬ 
dures,  results-oriented  individual.  Box 
2171,  Editor  &  Publisher. 


YOUNG  CIRCULATOR,  13  years  experi¬ 
ence  all  phases  of  circulation  on  AM,  PM 
daily,  weekly  and  shoppers  in  competitive 
situations.  Seeking  manager,  assistant,  or 
staff  position  on  larger  paper.  Box  2246, 
Editor  &  Publisher. 


PROFESSIONAL  CIRCULATION  MAN¬ 
AGER,  on  the  fastest  growing  medium  size 
daily  in  the  South,  desires  to  be  part  of  an 
aggressive  management  team.  Excellent 
track  record  includes  consistent  circula¬ 
tion  increases  for  the  past  9  years  (over 
10%  gain  in  '76).  Strong  on  service  and 
collections.  Goal  oriented.  Present  salary 
low  20s.  Box  2268,  Editor  &  Publisher. 


EDITORIAL 


EUROPEAN  SPOT  sought  by  versatile, 
well-organized  journalist.  Publishing  or 
corporate  communications.  All  skills;  writ¬ 
ing,  editing,  layout.  Speak  French  and 
German.  Box  2238.  Editor  &  Publisher. 

HARD-WORKING  8-year  reporter  on  large 
daily  seeks  assistant  editor  slot  on  daily  or 
weekly  in  Zone  1  or  2.  Also,  I  am  part-time 
county  editor  and  have  edited  2  newslet¬ 
ters.  Box  2182,  Editor  &  Publisher. 

WASHED  UP  AT  4/'?  Good  Lord.  I  hope 
not.  Surely  there's  a  good  daily  somewhere 
which  values  matur  ty.  Qualified  jour¬ 
nalist  25  years  most  phases  newsroom, 
seeks  final  slot.  Worked  papers  at  home, 
Canada.  Britain  and  Asia.  Li.mited  r'm 
but  willing.  Camera-proficient  and  good 
bureau-man.  features,  baat  or  general  as¬ 
signment.  Last  paper  folded.  Located 
Cal'fornia  but  will  pay  for  move  anywhere. 
Sober,  self-starter,  farnily-man  needs  job. 
Please.  Box  31.  Editor  &  Publisher. 


EDITORIAL 


VETERAN  REPORTER,  50,  seeks  job  on 
Gulf  Coast  paper.  2  dependents.  Box 
2269,  Editor  &  Publisher. 


MOD  SQUAD  wrecked  your  paper?  Here's 
an  old-school,  small-town  editor  to  restore 
credibility,  recapture  that  lost  circulation, 
advertising.  Box  2254,  Editor  &  Publisher. 


AMBITIOUS,  prodigious,  prolific  reporter/ 
critic.  26,  seeks  spot  with  medium-to-large 
daily.  Anywhere.  Features,  human  in¬ 
terest,  entertainment  writing  a  specialty. 
Fluent  in  film,  theater,  literature,  pop 
i.iusic.  Experienced  award-winner.  Call 
Marshall  Fine,  (913)  842-6960  evenings. 


EDITOR/REPORTER  with  3  years -i-  experi¬ 
ence  in  all  phases  on  good-sized.  Blue 
Ribbon  Zone  2  weekly.  Hard-working,  per¬ 
sonable,  27,  with  BSJ.  Seek  daily  or  weekly 
position.  Willing  to  relocate  any  Zone.  Box 
2271,  Editor  &  Publisher. 


AWARD-WINNING  sports  editor  of  small 
Mid-Western  daily.  4  years  experience, 
seeks  position  on  progressive,  middle- 
sized  paper.  Experienced  in  layout, 
photography,  copy  editing  and  all  facets  of 
sports  writing.  Box  2222,  Editor  & 
Publisher. 


STOP  READING  HERE  if  you  want  a  work¬ 
er,  not  a  shirker  with  2  years  daily  hard 
news  experience.  I  want  to  move  up.  ^x 
2215,  Editor  &  Publisher. 


CURIOUS  REPORTER,  MA  in  Journalism 
and  5  years  experience,  will  go  anywhere, 
but  prefer  to  use  knowledge  of  Spanish. 
Have  specialized  in  education,  but  any 
beat  will  be  covered  aggressively.  Box 
2217,  Editor  &  Publisher. 


1975  UPl  Investigative  Reporting  Award- 
Winner  whose  efforts  led  to  November, 

1976  conviction  of  nursing  home  group  on 
Medicaid  fraud  charges  and  Pulitzer 
nomination,  seeks  writing  job.  Steve 
Rothman,  140  N.  8th  Ave.,  Des  Plaines, 
III.,  60016.  (312)  824-6006. 


SEASONED  daily  reporter/photographer. 
Government,  hard  news,  features,  ^ito- 
rials.  Box  1867,  Editor  &  Publisher. 


COLUMBIA  UNIVERSITY  grad,  2  years 
general  assignment  reporting  on  major 
Midwestern  dailies,  politics  and  features 
specialties,  fair  and  reserved.  Box  1992, 
Editor  &  Publisher. 


HAMILTON  COLLEGE  GRAD  '76.  National 
Merit  Commendation  '72,  seeks  reporting 
or  copy  editing  position.  Relocate  Zones  1, 
2,  3,  4,  8.  9.  C.  Carter,  77  Hobson, 
Brighton,  Mass.  02135.  (617)  782-4327. 


EXPERIENCED  REPORTER  seeks  report¬ 
ing  position,  any  Zone.  Government  ex¬ 
perience,  weekly  and  daily  experience, 
general  assignment,  government,  county 
courthouse,  features.  Hardworking  and 
perceptive.  Box  2164,  Editor  &  Publisher. 


TALENTED,  young,  23,  sportswriter  with 
one  of  nation's  best  papers  seeks  move  to 
another  multi-sport  metro  area.  Box  2247, 
Editor  &  Publisher. 


CONSERVATIVE  newsman,  26,  seeks  posi¬ 
tion  as  editorial  writer.  Hard  working,  ag¬ 
gressive,  award  winner.  8  years'  experi¬ 
ence.  BA  degree  in  journalism.  Currently 
employed  on  medium-sized  daily.  Write 
Box  2244,  Editor  &  Publisher. 


VETERAN  SPORTS  EDITOR,  columnist 
seeks  similar  position  on  paper  where 
management  realizes  the  importance  of 
good,  sound,  ambitious  coverage.  Write 
MX  2274,  Editor  &  Publisher. 


PROFESSIONAL.  30  years  experience  in 
all  phases  of  news  work,  now  a  working 
editor.  Desire  to  relocate,  preferably  warm 
weather  state.  Salary  negotiable;  doing  a 
good  job  is  primary.  Will  write  sensible, 
easy-to-read  stories,  edit  or  do  layout.  Ex¬ 
pert  on  VDT  with  several  years  experience. 
Box  2272,  Editor  &  Publisher. 


VETERAN  writer/editor/manager/ad  sales, 
32,  seeks  specialty  weekly  or  weekly  group 
with  growth  potential  and  medium  term 
buy-in.  12  years  "hands-On"  experience, 
no  nonsense  producer,  cost-conscious 
manager,  "can  do"  spirit.  Box  2152,  Editor 
&  Publisher. 


EDITORIAL 


NEWSMAN,  33,  MA  (Journalism)  10  years 
experience,  currently  managini:  editor. 
Seeks  return  to  metro  journalisn^,  report¬ 
ing  or  editing.  Zone  4,  6.  8  or  9.  C  all  (815) 
338-0371. 


SCIENCE  REPORTER/EDITOR— Late  20s, 
news  and  PR  experience.  BA,  MA.  Looking 
for  responsible  magazine,  daily  or  PR  work. 
I  interpret,  edit  and  write  any  science  and 
technology.  Clips,  references,  any  Zone. 
John  Brus,  1247  Beacon,  Brookline,  Mass. 
02146.  (617)  277-7746. 


NO  CAR— Reporter/photographer  without 
auto  seeking  any  eoitoriar  position.  10  S. 
Sherman,  Apt.  203,  Denver,  Colo.  80209. 


'TIS  AUTUMN  and  too  quickly  December, 
and  the  sere,  the  yellow  leaf.  25  years  of 
multilingual.  Who's  Who-rated  experience 
will  heed  a  siren  song  from  Pondunk  or  Sri 
Lanka  before  the  arteries  harden.  If  it  is  a 
challenge,  I  have  10  good  years  to  offer. 
Contact  "Editor,"  Cardinal  Hotel  #226, 
Palo  Alto,  Calif.  94301. 


SPORTS  JOURNEYMAN 
Qualified  editor-reporter  with  powerful 
credentials,  limitless  potential.  Asking 
$250,  but  will  take  more.  If  you  are  more 
interested  in  attainments  than  sex  or  hue, 
call. 

GRANTLAND  McLARDNER 
(301)  363-1782 


WIRE  EDITOR  for  50,000  circulation  daily 
wants  to  go  into  arts  editing  full-time.  With 
my  layout  and  news  background  and  love 
of  books,  film,  theater  and  music,  I  can 
help  make  your  section  sing.  I'm  basically 
interested  in  moving  to  Zone  1,  but  will  go 
anywhere  for  the  right  offer.  Box  4.  Editor 
&  Nblisher. 


EXPERIENCED  REPORTER,  photo¬ 
grapher,  27,  seeks  newspaper  or  magazine 
reporting  or  feature  writing  job.  BSJ.  Any 
Zone.  Box  13,  Editor  &  Publisher. 


TIRED  of  sloppy  editing?  Let  this  young, 
well-traveled  MS  (Journalism)  grad  add 
sparkle  to  your  copy.  Layout  and  produc¬ 
tion  experience.  Any  Zone.  Box  23,  Editor 
&  Publisher. 


HARD-WORKING,  eager  young  reporter 
with  Masters  Degree  and  3  years  experi¬ 
ence  on  50,000  circulation  daily  seeks 
challenge  of  larger  newspaper.  Prefer  in¬ 
vestigative  work  but  willing  to  do  anything. 
Box  24,  Editor  &  Publisher. 


FREELANCE 


COVER  THE  ROCKIES  and  Colorado  with  a 
hard  news  feature  freelance.  Will  string, 
take  spots  on  wide  beat;  business,  life¬ 
style,  politics,  energy,  sports,  arts.  Experi¬ 
ence  in  all.  Photos,  ideas  supplied.  Credits 
include  Columbia  Journalism  Review, 
Newsweek,  Chicago  Magazine,  etc.  Re¬ 
sume,  clips;  B.  Sonn,  1840Cherry,  Denver, 
Colo.  80220.  (303)  320-6188. 


MARKETING 


MARKETING  PROFESSIONAL— Achiever, 
organized,  aggressive  with  20  years  com¬ 
petitive  experience  in  dailies,  newspaper 
magazines,  shoppers  and  weeklies.  Media 
and  market  research,  merchandising, 
promotion,  presentations,  top  level  local 
and  national  sales  and  management 
background.  Want  to  make  meaningful 
contribution  to  challenging  situation.  Mar¬ 
keting  degree.  Zones  2,3,4.  Box  2174, 
Editor  &  Publisher, 


PHOTOJOURNAUSM 


CHIEF  PHOTOGRAPHER  on  small  daily 
ready  to  make  a  change.  Young,  ambitious, 
reliable,  and  experienced.  Resume  and 
portfolio  available.  Any  Zone.  Box  2221, 
Editor  &  Publisher. 


CHIEF  PHOTOGRAPHER  medium  sized 
daily,  ready  to  move  up.  Young  and  ambiti¬ 
ous.  Any  &ne.  Reply  Box  2()74,  Editor  & 
Publisher. 


FREELANCE  PHOTOGRAPHERS 
AVAILABLE.  Two  good  experienced  wire 
service  stringers  .  .  .  Have  covered  major 
assignments.  Both  are  available  for  dead¬ 
line  freelance  work.  Would  prefer  Eastern 
Pennsylvania,  New  Jersey  and  Northern 
Delaware,  but  will  travel  from  Washington, 
D.C.  to  New  York  City.  Call  (215)  887-9100 
or  write  Box  2243,  Editor  &  Publisher. 


PRESSROOM 


WEB  PRESSMAN— 20  years  experience 
letterpress  and  DiLitho.  Day  work  only. 
Areas  3,  6,  7.  Box  2242,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION  MANAGER/ASSISTANT,  23 
years  experience.  15  years  on  large  daily. 
Successful  experience  in  cold  type  and 
management  field.  Zone  9.  All  replies 
answered.  Box  2220,  Editor  &  Publisher. 


PRODUCTION  ASSISTANT  or  Pressroom 
Superintendent.  Knowledgeable  all 
phases.  Experience  in  multi-press  opera¬ 
tion,  maintenance,  personnel  training, 
evaluating  production  records  and  admin¬ 
istering  controls,  coordinating  depart¬ 
ments  Tor  improv^  work  flow.  Box  2259, 
Editor  &  Publisher. 


PUBUC  INFORMATION 


SEASONED  AND  GOING  to  the  top  as 
manager  with  wide  experience,  media  con¬ 
tact  and  writing  skills.  Hanrard  BA,  CSJ,  ex¬ 
newsman,  lOyears  Public  Information  work 
in  science,  engineering,  environment- 
energy,  open  to  other  fields.  Seeks  new  PR 
position  for  advancement.  Prefer  California 
urban,  consider  other  urban.  Box  19514, 
Portland,  Oreg.  97219. 
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Isaacs  charts  activist  roie 
as  News  Council  chairman 


By  Jane  Levere 

Norman  Isaacs,  new  chairman  of  the 
National  News  Council,  calls  himself  the 
“grandfather  of  the  ethics  movement.” 

Geriatric  protestations  to  the  contrary, 
the  68-year-old  news  veteran  is  still  in 
there  fighting,  eagerly  planning  and  im¬ 
plementing  new  projects  at  the  NNC. 
The  media  watchdog  organization  has 
been  making  a  concerted  effort  to  ex¬ 
pand  its  range  of  activities  ever  since  an 
independent  evaluation  committee 
suggested  it  “take  steps  to  bring  its  work 
more  widely  and  more  positively  to  the 
attention  of  the  public  and  the  profes¬ 
sion”  last  winter. 

Bom  in  England,  raised  in  Canada,  but 
all-American  in  his  newspaper  career, 
Isaacs,  interviewed  at  the  Council’s  New 
York  offices  recently,  seemed  particu¬ 
larly  pleased  with  current  expansion  in 
NNC  activity. 

“If  it  were  not  for  my  devotion  to  the 
concept  (of  an  independent  media 
watchdog  organization),  I  would  not 
have  gone  near  the  Council  all  these 
years,”  he  said.  “I  felt  at  the  beginning 
that  blinders  had  been  put  on  it  by  its 
original  charter.” 

Until  the  release  of  the  evaluation 
committee  report  last  February,  the 
NNC,  established  in  1973  with  grants 
orimarilv  from  the  John  and  Mary  R. 
Markle  Foundation  and  Twentieth  Cen¬ 
tury  Fund,  considered  complaints  on 
fairness  and  accuracy  of  news  reporting 
in  the  “national”  media,  specifically, 
“the  national  print  and  electronic  news 
organizations,  the  nationwide  wire  ser¬ 
vices  as  well  as  supplemental  wire  ser¬ 
vices,  the  national  weekly  news 


Norman  Isaacs 


Aspen  Institute  Program  on  Justice,  Soc¬ 
iety  and  the  Individual,  Sylvia  Roberts, 
president  of  the  legal  defense  and  educa¬ 
tion  fund  of  NOW,  and  advisor  Roger  J. 
Traynor,  former  chief  justice  of  the 
California  Supreme  Court,  and  on  the 
journalistic  perspective  of  media  mem¬ 
bers,  among  whom  are  Ralph  Otwell, 
editor  of  the  Chicago  Sun-Times,  Irving 
Dilliard,  former  editorial  page  editor  of 
the  St.  Louis  Post-Dispatch,  Richard 
Salant,  president  of  CBS  News,  and  Wil¬ 
liam  A.  Rusher,  publisher  of  the  Na¬ 
tional  Review,  the  NNC  is  “trying  to  find 
its  way  through  the  thicket  surrounding 
the  gag  laws,”  Isaacs  said. 

“Since  the  NNC  is  not  in  an  adversary 


role  with  anybody,  we  can  be  the  mid¬ 
dleman  between  the  press  and  bar  and 
try  to  explore  ways  to  settle  the  argu¬ 
ment,”  he  added. 

In  addition,  the  Council  is  bringing 
together  participants  in  the  1976  Presi¬ 
dential  debates  to  examine  their  opera¬ 
tion  and  to  make  recommendations  for 
any  future  contests.  It  is  compiling 
comments  by  media  critics  on  the  func¬ 
tion  of  ombudsmen  in  the  American 
press,  and  it  is  distributing  a  monthly 
newsletter  that  briefly  summarizes  its  ac¬ 
tivities. 

And  it  will  receive  further  publicity  in 
upcoming  issues  of  the  Columbia  Jour¬ 
nalism  Review,  which,  aided  by  a  $12,- 
(X)0  grant  from  the  William  and  Mary 
Greve  Foundation,  will  publish  NNC 
findings  in  full. 

Activism  cited 

Isaacs,  currently  editor  in  residence  at 
the  Columbia  University  Graduate 
School  of  Journalism  (“I  might  be  temp¬ 
ted  to  leave  it  if  we  got  worked  up  at  the 
NNC  a  little  more,”  he  admitted), 
proudly  cited  the  Council's  meeting  with 
CIA  director  George  Bush  last  June  as  an 
example  of  new  NNC  activism. 

“Other  newspaper  organizations 
couldn’t  get  past  gate  two,”  the  former 
American  Society  of  Newspaper  Editors 
and  Associated  Press  Managing  Editors 
president  commented.  “The  CIA  wasn’t 
about  to  give  it  to  them.  But  the  NNC 
was  perceived  as  being  outside  the  (jour¬ 
nalism)  profession.  As  far  as  I  know  it 
was  the  first  time  the  CIA  has  cooper¬ 
ated  with  a  media  organization.” 

The  intelligence  agency’s  affiliations 
with  American  news  organizations  was 
the  topic  of  discussion  at  the  meeting. 

Also  mentioned  in  the  same  context 
was  the  Council’s  condemnation  of  re¬ 
strictive  press  proposals,  brought  up  by 
Third  World  nations  at  a  UNESCO  meet- 

(Continued  on  page  30) 


magazines  and  broadcast  networks.” 

The  evaluation  committee  recom¬ 
mended  that  the  organization  broaden  its 
purview  to  include  “the  entire  nation  and 
all  media  whether  national  or  local  in 
initial  circulation,”  a  step  Isaacs  believes 
will  take  the  Council  in  the  best — and 
only  logical — direction. 

“Up  to  this  time  we’ve  been  living  al¬ 
most  exclusively  on  the  idea  of  (national 
media)  complaints,”  he  said.  “It  was 
sort  of  a  strange  life,  it  depended  on  who 
wanted  to  bitch.  But  that’s  no  longer  our 
sole  purpose.” 

What  the  media  watchdog  group  is 
now  working  on,  in  addition  to  its 
newly- widened  roster  of  complaints,  is  a 
series  of  projects  that  capitalize  on  its 
unique  resources. 

Gag  law  review 

Relying  on  the  legal  expertise  of  mem¬ 
bers  Robert  B.  McKay,  director  of  the 
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In  estate  planning,  your  tax  advisors  may  suggest  that  under  the  Tax 
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The  media  buyer  youVe  been 
romancing  for  two  years 
just  split  to  simny  Spain. 


She’s  chucked  the  ad  biz  to  do 
the  fandango  on  the  Costa  del  Sol. 

So  the  two  years  you  invested 
selling  her  on  your  ad  medium  are 
suddenly  gone  with  the  wind:  41  sales 
calls.  3  major  presentations.  18 
lunches.  And  countless  cocktail  hours. 


Now  you  start  over  with  some' 
one  else. 

But  if  you’ve  been  advertising 
your  medium  with  a  campaign  in  the 
ad  trade  and  reference  publications, 
you’re  not  starting  from  square  one. 

You’re  selling  a  presold  medium. 
An  advertised  product. 

Which  makes  nothing  but  sense. 

Particularly  in  a  whirlwind  industry 
where  people  are  forever 
moving,  getting  promoted, 
changing  accounts.  (And 
occasionally  dropping  out.) 

You  know  you’re  way 
ahead  when  the  new  buyer 
tells  you,  “Oh  yes.  I’ve 
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It  Was  A  Happy  Old  Year 
in  Denver,  Colorado  for 
3,682  Retail  advertisers,  182,344 
Classified  advertisers  and 
1 ,007  National  advertisers  who 
placed  more  than  50,000,000 
lines  in  the  Rocky  Mountain  News 
reflecting  a  gain  of  more  than 
4,000,000  lines! 


Appears  more  people  read  those  50  million 
lines,  because  our  September  Publisher’s 
Statement  shows  a  circulation  increase 
of  more  than  5%  Sunday,  6%  Daily. 

1977  Will  Be  A  Happy  New  Year,  Too! 


Denver 

Rocky  Mountain  News 

a  Scripps-HoMiard  newspaper 
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Gov.  Lamm  frets  over  decision 
to  rename  Zarlengo  to  PUC 
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Corter  and  Ford  both 
Hunk  ‘voice  stress' 
tests  from  debates 


tig  Thompson  flood  costs 
Estes  merchants  $3  miiion 

News  picks  AH-Metro  gridders 
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